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column inch, based on our latest 
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ADVERTISER'S WEEKLY 


ROYAL AIR FORCE 


FLYING 
REVIEW 
—the Journal 
with the 
EXCLUSIVE 
FEATURES 


Sales managers 
see American 
TV commercials 


Paul Corbould, a director of 
Vick International Ltd., who is 
chairman of the Incorporated 
Society of British Advertisers 
radio and television committee, 
told the Royal Counties Branch 
of the ncorporated Sales 
Managers’ Association that there 
had been steady opposition to 
any form of advertising over the 
air until the Beveridge Com- 
mittee reported in 1951. 

He said that recent Gallup 
Polls indicated that the general 
public were almost equally 
divided in their opinions for 


THIS WEEK 


Britain leads Europe in the 
screen process page 26 


NEXT WEEK 


Copytaster will review some 
outstanding campaigns of 1953 


and against’ commercial _ tele- 
vision. Mr, Corbould explained 
that LS.B.A, had no mandate to 
press for the introduction of 
commercial television, nor, con- 
versely, to oppose it, since its 
members were equally divided 
in their support or opposition to 
this new medium. he LS.B.A., 
however, had the clear duty of 
ensuring that if the Government 
introduce commercial television 
the new medium should operate 
in a way that would be advan- 
tageous to advertisers. The 
LS.B.A. was working in close 
collaboration with the LLP.A. 

To demonstrate what Ameri- 
can television was like, two films 
were shown. The first was a 
complete half-hour play incor- 
porating a two-and-a-half minute 
commercial in the interval. The 
other was a selection of Ameri- 
can commercials. 
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self and have his own hand- 
writing reproduced? 

I have done this with signal 
success on two or three occasions 
in my own direct mail activities, 
and would never hesitate to re- 
peat the experience. 

Through my firm, which has 
its proprietary incorporated com- 
pany in New York, I receive 
periodically a great deal of direct 
mail material specimens as used 
by the American side of our 
business, and almost 95 per cent. 
of it is facsimile handwritten 


matter, done, by staff 
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Power of the pen 4 
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Sir,—It seems a pity that ty 

J.L.H. (December 31) should di 

have abandoned his brain-child tii 

(a direct mail campaign “in w 

beautiful informal handwriting”). pi 

Unless his is a completely w 

impossible, illegible “fist,” why s¢ 

doesn't he write the thing him- aj 
- ™ v 
Twenty-five 

January, 1929 L 


First International Agency Ltd. 
was formed by J. Rowbottom, a 
former advertising manager of the 
Parker Pen Co., Ltd. 

K * ok 

The Shell petrol account moved 
to the Stuart Advertising Agency. 

ok a co 

The Postmaster-General refused 
to meet a deputation—including 
representatives of the Newspaper 
Proprietors’ Association and the 
Newspaper Society—protesting at 
the setting up by the B.B.C. of a 
general publishing department to 
launch The Listener. 

a * oa 

Ten thousand copies of the ad- 
vance edition of the catalogue for 
the 1929 British Industries Fair were 
sent to business men in Europe, 
North America, South Africa and 
the eastern counties of South 
America. 


tio een 
* * 

Eric Fleming was elected presi- 
dent of A 2 Lemene Association of 
Display M 

+ zo 

The 2,000th issue of rn 

was published. 
oa * * 

Alfred Robinson, advertisement 
manager of the National Sunday 
School Union publications, was 
elected chairman of the Publicity 
Club of ance. 

*k 

Tintex se was nunsbed with a 

heavy advertising campaign. 
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January 7, 1984 


. . . read by 
AIR-MINDED 
CIVILIANS 
and 
ALL RANKS of the 
ROYAL AIR FORCE 


70,000 copies SOLD MONTHLY 


Published by 
R.A.F. FLYING REVIEW LTD. 
180 Fleet St.,E.C.4. CHAncery 8844 


Sir,—In your issue of Decem- 
ber !0, which carried a Religious 
Press Survey, reference was made 
to a publication as being the 
only national weekly serving the 
Jewish community. 

I write to point out that The 
Jewish Observer, a weekly, has 
a national circulation of over 
15,000 copies. An ABC net sales 
certificate is shortly to be issued. 

W. SAMUEL. 
Managing director, 
William Samuel & Co. (London). 


Trade Advertising makes sure that your Public Advertising 


does not pull for competitors . . . 


Apply: Advertisement Manager, 47 Hertford St., London, W./ 
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FLYING 
REVIEW 
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with the 
EXCLUSIVE 
FEATURES . 


To The Editor.. 


Between the 
lines 
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Sales managers 
see American 


TV commercials 


Paul Corbould, a djoovier of 
Vick International Ltd., who is 
chairman of the teed 
Society of British Advertisers 
radio and television committee, 
told the Royal Counties Branch 
of the ncorporated Sales 
Managers’ Association that there 
had been steady opposition to 
any form of advertising over the 
air until the Beveridge Com- 
mittee reported in 1951, 

He said that recent Gallup 
Polls indicated that the general 
public were almost equally 
divided in their opinions for 


THIS WEEK 


Britain leads Europe in the 
~ ilk sereen process—page 26 


NEXT WEEK 


Copytaster will review some 
outstanding campaigns of 1953 


and against’ commercial  tele- 
vision. Mr. Corbould explained 
that L.S.B.A. had no mandate to 
press for the introduction of 
commercial television, nor, con- 
versely, to oppose it, since its 
members were equally divided 
in their support or Opposition to 
this new medium. he LS.B.A.,, 
however, had the clear duty of 
ensuring that if the Government 
introduce commercial television 
the new medium should operate 
in a way that would be advan- 
tageous to advertisers. The 
L.S.B.A. was working in close 
collaboration with the LLP.A. 

To demonstrate what Ameri- 
can television was like, two films 
were shown. The first was a 
complete half-hour play incor- 
porating a two-and-a-half minute 
commercial in the interval. The 
other was a selection of Ameri- 
can commercials, 
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Sirn,—-It_ seems a pity that 
J.L.H,. (December 31) should 
have abandoned his brain-child 
(a direct mail campaign “in 
beautiful informal handwriting’). 

Unless his is a completely 
impossible, illegible “fist,” why 
doesn't he write the thing him- 


self and have his own hand- 
writing reproduced? 

| have done this with signal 
success on two or three occasions 
in my own direct mail activities, 
and would never hesitate to re- 
peat the experience. 

Through my firm, which has 
its proprietary incorporated com- 
pany in New York, I receive 
periodically a great deal of direct 
mail material specimens as used 
by the American side of our 
business, and almost 95 per cent. 
of it is facsimile handwritten 
matter, done, obviously, by staff 
people. Some of the handwriting 
isn't all that legible, either: 
though it is all very well repro- 
duced. 

H. N. C. DELANCEY. 
BM /SIGNUM, London, W.C.1. 


The selling power 
of sincerity 


Six,—Haslam Mills employed 
only one style, irrespective of 
the media his work appeared in. 
But the important thing about 
his advertising copy was its 
sincerity—the greatest selling 
force in the world. 

The modern copywriter is re- 
quired to employ many styles, 
one for each supposedly different 
type of human being (who 
dutifully buys the right publica- 
tion), But sincerity is seldom 
wanted. It is a quality that 
puzzles and frightens all those 
who look upon the public as a 
soulless conglomeration of - 
avidly swallowing every adver- 


Twenty-five years ago 


January, 1929 


First International Agency Ltd. 
was formed by J. Rowbottom, a 
former advertising manager of the 
Parker Pen Co., Ltd. 


ok a * 
The Shell petrol account moved 
to the ws Advertising Agency. 

HK *~ 
The "a -General refused 
to meet a deputation—including 
representatives of the Newspaper 
Proprietors’ Association and the 
Newspaper Society—-protesting at 
the setting up by the B.B.C. of a 
general publishing department to 
launch The Listener. 

* 4 
Ten thousand copies of the ad- 
vance edition of the catalogue for 
the 1929 British Industries Fair were 
sent to business men in Europe, 
North America, South Africa and 
the eastern counties of South 

America, 


Cyril L. Pounds was appointed 
London advertisement manager of 
oe set ~ see 


Levers yf ee an advertisi 
agency with a nominal capital o' 
£10,000 under the title of Lever 
House or yom | Service Ltd. 

ok cg 

A ae, OE. contest sponsored 
by Waterman pens drew 800,000 
entries from schoolchildren. 

cd K ok 

Eric Fleming was elected presi- 
dent of the British Association of 
Display —_. 


* * 
The 2,000th issue of Electricity 
was published. 
* ok 
Alfred "eit advertisement 
manager of the National Sunday 
School Union publications, was 
elected chairman of the Publicity 
Club of ance. 
* * 
Tintex =. was launched with a 
heavy advertising campaign. 
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tisement that is written in their 
own language. 

S. W. BARTRUM. 
48, Leinster Square, 
London, W.2. 


Fame—for a minute 


Sirn,—L. W. H._ Butcher's 
lament (December 17) reminded 
me that { hold the unique record 
of having been an associate of 
the LILP.A. for no longer than 
one minute. 

It was when I was in agency 

ractice some 25 years ago that 

passed their examinations. 
Unfortunately, during the time 
taken to prepare the certificate I 
changed my line for the adver- 
tisement department of a news- 
paper. My certificate was, 
therefore, handed to me and, 
because I no longer qualified, 
immediately snatched back. 

Later I changed again, this 
time for the advertising depart- 
ment of an industrial concern, 
and passed the examinations of 
the Incorporated Society of 
Advertisement Consultants. A 
few years after, they stopped 
holding their exams. 

I could, of course, now sit for 
the more recent diploma of the 
Advertising Association and gain 
the title of “D.A.A 

W. A. T. 


(Name and address supplied.) 


A Jewish weekly 


Sir,—1In your issue of Decem- 
ber 10, which carried a Religious 
Press Survey, reference was made 
to a publication as being the 
only national weekly serving the 
Jewish community. 

I write to point out that The 
Jewish Observer, a weekly, has 
a national circulation of over 
15,000 copies. An ABC net sales 
certificate is shortly to be issued. 

W. SAMUEL. 
Managing director, 
William Samuel & Co. (London). 


LA TS SUMIRETS 
Trade Advertising makes sure that your Public Advertising 


does not pull for competitors . . . 


Apply: Advertisement Manager, 47 Hertford St., London, W.! 
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Process Engravers 


1954 


Occasionally we have the nerve... 


We don’t agree with the generalisation that 
the customer is always right. You know, some- 
times he isn’t. There are those occasions when 
a customer will in good faith condemn a 
printing block as indifferent, and when we find 
from investigation that the plate has been 
made the scapegoat, the true cause of trouble 
lying in one of the many other factors which 
have to be right if the printed result is to be 
commendable. When we have gently told the 
customer in such a case that he was not quite 
right, we have invariably been thanked for 
our helpfulness. On the other hand, when we 
do fall short of sound standards, as everyone 
does now and then, we admit it and do every- 
thing we can to put things right. We hope 
you won't think it smug of us when we say 
that this honest-to-goodness, straightforward 
policy is widely appreciated. 


GEECAWAMESON 


111 SHOE LANE LONDON EC4 Central 6555 Eighteen Lines 


Northern Office at 4 Chapel Walks Manchester 2, Blackfriars 4660 


Advertisement Typesetters 


Service in the Spirit of Helpfulness 


Creative Artists and Photographers 
Electrotypers and Stereotypers 
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SPRING — the season that captures 

the imagination. The season that turns women’s 

' thoughts to fashion, and with fashion, to 

we ‘a beauty aids. For these women a feast of fashion 
Si j and loveliness has been planned. 
The March issue will take in everything that enhances her beauty, 

adds to her charm and heightens her personality. 


It will be backed by compelling press and poster advertising 


and a sale of 


150,000 a a 
copies is anticipated. 


Space is almost sold out for this issue and advertisers not 
already included are urged to book NOW. 


Another brilliant series ISSUE DATED 


on Beauty by ANN SEYMOUR MARCH 
commences in this number Press Date JAN. I! 


WN and BEAUTY 


iq BE a as ee Britain’s leading Beauty and Fashion Magazine 
AN A.P. PUBLICATION %* 2/- MONTHLY * PAGE RATE £150 


A. W. Burnett, Advertisement Director, The Amalgamated Press Ltd., 
The Fleetway House, London, E.C.4. Central 8080 
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180 Fleet Street, E.C.4 
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The Organ of British Advertising 


ADVERTISER'S WEEKLY 


No. 2,115 


specialist in 


selling to men — 
‘Phone: Chancery 8844 


55/- Overseas 


mon only 


THURSDAY, JANUARY 7, 1954 


The mew year opens with news 
of publishing enterprise 
ate | 


Twice weekly plan 
for ‘Reveille’ 


Reveille is shortly to come out twice weekly, on 
Tuesdays and Fridays, instead of once weekly as now. 

This development is announced by Reveille Newspapers 
Ltd., associated company of the Daily Mirror and Sunday 
Pictorial companies. 

The new Tuesday edition will follow the general 
pattern of the Friday edition, which has a net sale over 
3,700,000. Its name will be Midweek Reveille and selling 
price 24d. 

The date of the first issue will probably be February 16. 

The advertisement rate for Midweek Reveille at £3 10s. 
per column inch is based on an initial sale of 750,000, 
“which is likely to be substantially exceeded,” state 
Reveille Newspapers Ltd. 

The cost per inch per thousand will thus be similar to 
that of Friday's Reveille, below that of any competitor in 
its field, it is claimed.—See “Comment,” page 12. 
hecccenne 


British ‘Esquire’ starts in May 


Arnold Gingrich, the editor of — teed circulation, first imprint, is 


Esquire in America, who is also 
the publisher of the magazine, 
will be arriving in this country 
on Saturday, January 16, to make 
final arrangements ffor the 
launching of the British edition 
of Esquire in May. 

Esquire’s offices will be at 160 
New Bond Street, London, W.1. 
W. M. de Majo will be respon- 
sible for the interior design. 

The magazine will carry the 
entire American editorial plus 
British editorial and advertising 
which will be printed in letter- 
press and gravure by Sun En- 
graving Co., Ltd., Watford. The 
American editorial, printed letter- 
press, will flown to this 
country and slipped into the 
British edition. 

The British edition of Esquire 
will sell at 3s. 6d. monthly. The 
Sy _~ date will be May 14 
or the June issue. It will cir- 
culate throughout Europe and 
the sterling area. 

The first issue will be a special 
motoring number. The guaran 


to be 75,000. ‘Advertising rates 
are £240 per page black and 
white and pro rata, and £350 per 
Page four colour. The page size 

be 124 in. by 9} in, and 
there will be about 28 pages of 
colour in the editorial section of 
the magazine. 


At the second Classified Advertising C ‘onference at Birmingham on February 
2, H. Pratt Boorman (left) will talk on ‘The development of classifieds in 
a weekly series’; Phillip L. Ball (centre) on “What we can learn from the 
United States’ he to classifieds” ; and W. M. Whiteman (right) on 
“Problems and snares with classifieds.” “Reservations for the An — he es 
pili my | in from all parts of the country,” states L. J. Stallard (Express 
olverhampton) to whom applications for attendance should 

sent. 


BLACK SP®T 


‘Lilliput’ will be 
sn tite 35 big PAPER PRICES 


double its present page size as INCREASED 


from its April issue (published 
March 24). The advertisement 
rates will remain virtually un- 
changed. 
The new page size will be 10 in. 
7% in., giving a type area of 
8} in. by 6} in. publicity, the increase is £3 per 
The new rates have not yet been ; for machine-glazed poster 
finalised because, in addition to — ton. 


usual full-page, 4-page and 4- ‘al —_ 
sizes there will be a special t 1 price advances range from £1 
column make-up in some sections to £2 10s. per ton, according to 
roviding the following new sizes: the amount of mechanical pulp 
page, t nage, t-page. For certain used in the paper 
special features there will also be a The increased prices, which o 
number of new 1-page positions, from January 1, are due to 
All rates will be pro rata. 
With the exception of the covers 
the issue will be printed gravure. 


quality and 


manufacturing costs, chiefly raw 
materials. Prices given are mill 
minimum quotations. 


the specialist in selling to 


men — Innaun 


valy 


sells goods to men at 


an extremely 
economic rate 
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British Transport’s new advertising set-up 
COUNTRY DIVIDED INTO 11 AREAS: 


BIG CHANGES 


IN ORGANISATION 


DETAILS of the British Transport Commission’s new 

organisation, introduced on January 1 for the handling 
of advertisement spaces on the Commission’s properties and 
vehicles throughout the country, have been announced by 
J. H. Brebner, chief public relations and publicity officer. 


The Commission has taken 
over the sale of spaces and 
the posting 
and = main- 


tenance 
commit- 
ment in the 
London 
Midland and 
Scottish Re- 
gions of 
British Rail- 
ways which 
had been 
previously 
handled by 
contractors. 
The com- 
mercial ad- 

division of Mr. 
department is now 


vertisement 
Brebner’s 
responsible, with the exception of 


the Mersey Railway Co. and 
certain small contracts, for com- 
mercial advertising space on all 
British Transport stations, road- 
side sites and other properties, in 
trains and on buses and vans, 
and in publications such as time- 
tables and British Railways holi- 
day guides. 

The take-over has involved 
widespread changes in the 
organisation of the division, 
designed to provide advertisers 
and their agents with on-the- 
spot service on all aspects of 
British Transport advertising. 


New areas 


The country has been divided 
into 11 new areas centred on 
London, Edinburgh, Manchester, 
Bristol, Newcastle, Leeds, Not- 
tingham, Birmingham, South- 
ampton, Cardiff and Bedford. 
Each area will be in the charge 
of a senior official of the com- 
mercial advertisement division 
who, with his area staff, is fully 
equipped to deal with all in- 
uiries for space on any form of 
the Commission's varied media. 

The location of area offices 
generally coincides with large 
railway centres, with their cor- 
responding network of suburban 
lines, and with the areas served 
by the bus companies operated 
by the Commission. 

New offices are being opened 
at Leeds, to provide facilities for 
advertisers and their agents in 
this important industrial neigh- 
bourhood and at Bedford, which 
will be of particular service to 
clients wishing to advertise on 
the large bus undertakings opera- 
ting in the surrounding districts 
of East Anglia, There will also 
be a sub-office of the Bristol area 
at Exeter. 

Appointments already con- 
firmed in the new organisation 
are: London, head of sales 
R. F. Dyer; Edinburgh, adver- 


tisement manager (Scotland)—T. 
Steel; Manchester, area sales 
manager—J. Walker; Newcastle, 
senior area representative—R. 
Charlton; Nottingham, senior 
area representative—A. Brad- 
bury; Birmingham, senior area 
representative—-W. A. Pike; 
Southampton, senior area repre- 
sentative-—-L. Mordecai; Exeter, 
representative—S. R. Moverly. 
Senior representatives working 
from the London headquarters 
will be A. Ayres, L. W. J. Love- 
lock, E. C. S. Hunter and H. W. 
Caldwell. Also working in the 
London area will be representa- 
tives D. E. Herbert, R. A. Clarke, 
G. F. Triplow and W. R. Pea- 
cock, co-ordinated by senior 


representative F. J. Frost. 


Seal of success 


Following the success of their Red 
Seal advertising campaign, Oldham 
& Son Ltd., battery manufacturers, 
have produced a point of sale cut- 
out for display at service stations 
and garages throughout the British 
Isles. The cut-out is in the form 
of a sixteen-inch diameter red seal 
symbol, thickly embossed and 
printed in four colours. 


Revolving carpets 


James Gardner has designed a 
stand for the Federation of 
British Carpet Manufacturers at 
the Hotel and Catering Exhibi- 
tion to be held at Olympia from 


January 20-29. It will feature 
examples of the finest carpets 


available in the world to-day. 

Part of the stand will be a 
mobile unit which revolves con- 
tinuously showing samples of 
carpets in their appropriate set- 
tings. Drum units, which can be 
revolved by hand, will also dis- 
play carpets. 

A 28-page brochure, Carpeting 
for the Hotel and Catering 
Trades, has been produced for 
guidance of hotel and restaurant 
executives visiting the exhibition. 


Several of those responsible for the Westminster Abbey Appeal publicity 
were at the Abbey on Saturday for the christening of Lindsay, daughter 


of Nigel Ellis (Editorial Services Ltd.). 


At the West the 


Door of 


Abbey, |. to r.: Hereward Phillips, Abbey Appeal P.R.O.; Terence Wilson 


(Terence Wilson & partners, 


photographers 


servicing the Appeal); 


A. Ensom (director, Spottiswoode, Dixon & Hunting, Appeal agents; grand- 

father of child); Mrs. Nigel Ellis and friend; Canon E. Carpenter (Appeal 

executive committee) and Mrs. Carpenter; Nigel Ellis; and Hugh Mackay 
(P.R.O., The J. Walter Thompson Co.), godfather. 


or erroer 


How a publicity 


4 


George Bell, publicity 
officer to Ribble Motor Ser- 
[enna is convinced that the} 
hardest thing in the world to 
run to earth is—a _ stuffed 
grouse. 

For exhibition at Victoria 
Coach Station, London, het 
was asked to provide a dis- 
play piece depicting holiday 
tours of Scotland by Ribble} 
coaches. Mr. Bell hit upon 
the idea of a traditional Scot- 
tish tableau. Finally, aj 
stuffed grouse was all that 
was required to complete the 
scene. ( 

Shops of every description 
} were scoured, inquiries ranged 

as far afield as Aberdeen, and 

even the help of museum 
P curators was enlisted. { 

After three weeks the trail 
bled to Penrith, where an 
Passistant discovered not one, 
lonely stuffed grouse, but two 
4—patiently awaiting disposal 
’ in the inevitable glass case. 
Mr. Bell bought the lot for 
> 10s., and called off the search. 
’ But it may be too late to stop 
sthe dispatch of another 
stuffed grouse from Aberdeen. 
And Ribble already have one 
stuffed grouse surplus to} 
requirements. 


~~ 
~~or ~7oe 


; man got the bird 7 


Ad colouring 
contest 


Advertisement colouring com- 
petiiets for children were run 

y the Daily Herald on Monday 
and Friday of last week. 

There was an important condi- 
tion of the competition. The 
children were told: “Ask mother 
to ~ you the actual article to 
look at—for in this colouring 
competition, you must colour the 
packet or tin, or carton or bottle 
or whatever it is exactly in the 
same colours as those to be seen 
on the container or article itself. 
The rest of the picture you can 
colour as you please—so long as 
you remember to colour the 
article advertised correctly.” 

Three money prizes were 
offered in three categories: for 
children up to nine years of age; 


nine to under 13; and 13 to 
under 16. 
Weston’s Biscuits, Nestlé 


Chocolate, Aspro, The Dan Dare 
Album, Platignum, Owbridge’s, 
and Penguin Milk Chocolate 
were among the advertisers who 
took space in the composite half- 
pages in which the competition 
was presented. The contest was 
named the “Thumper Advertise- 
ment Colouring Competition” — 
the rabbit Thumper, whose pic- 
ture was introduced, being a 
favourite Walt Disney cartoon 
character. 


Housewives helped in food survey 


The information on which the 
second annual report of the 
National Food Survey Com- 
mittee was based was obtained 
from housewives living in 60 
different constituGncies who sup- 
plied details of their purchases 
and the family’s diet in log 
books. From June onwards 
nearly 1,000 of these log books 
were received monthly. 

Household classification was 
based on the weekly income of 


the head of the household as 
follows: Class A, £13 and over; 
Class B, £8-£13; Class C, £4 10s.- 
£8; Class D, under £4 10s. 

The report showed that in 1951 
Class A consumption of milk 
was 25 per cent above national 
average; of eggs, 12 r cent; 
fish, 44 per cent; vegetables other 
than potatoes, 10 per cent; fruit, 
55 per cent; meat, 5 per cent; 
sugar, preserves and tea, 7 per 
cent. 


fe age tee, . aa = ; ‘ . qnmnanerine minum name arn q 
ras = » = errs “ — 
‘4 
ie | ° ee. 
: “i 
cD a 
a4. 
hla 
som ty 
> - < > ; 
Se nn 4 SS . oO a aye 
ii a ; ie. . + % c i" of j \ 
: tte, ; . f™, | 
% we 1 a vy ‘ | 
‘ RPS gh Fb ee 
es Yad — a , . e et | 
x pai 1 e - | 
Seine «Sidi le ‘ i oa Sa 
ec. elias ‘ oe . . 
*® S. H aa we hot : : nh Be? {| 
, ec a = 6 ’ 
: Mes widbarigs nf Aa i <=" 
Or at ee as r 
Ages : ia... om 
. ype 
| Ps =. ‘ terorrereoooe 
rr 
, F a 
rialle es 
hia ¥ a —— 
if 
ey, ‘aga 
; rf , 
Ne i 
b bd ¢ ee ae | 
ee i el 
¥ A et > ng | 
3 : 6 % 
4 i us ei tA j 
Lt «he ©: ae. be ; 
. 4 LDHAM 
mI ; M4 = -.4 wha 
‘ oe So al 
‘ : s a 
aia ee 
POWER TO SPARE 
iia: i - a ~~ ~~ ~~ - aS a 
4 j 
, _ — _ 
a : 
ae ' 
x mA a ~ State: © 
Lae hd. * : a i a cee « ee we : + pean a ‘maw Ja 
5 ioe Page hs “Hora 2 ae ec ae Cd] > = on Ses. aC 
2b i eke et, pei 5, % ae A Se sets, | - + 4 : aa a hi 
San Re. ae a Pao Ae | ae ge ‘ie i i 


JANUARY 7, 1954 


Ad code will 
suit TV 


There is no reason why the 
advertising and newspaper in- 
dustries’ Code of Standards could 
not be successfully applied to 
commercial television advertising 
for the treatment of diseases, a 
Municipal Journal editorial 
suggests. 

Commenting on the success of 
the Code in putting an end to 
much dangerous advertising and 
subsequent self-treatment, it says: 
“A voluntary code of practice 
may prove stronger in the long 
run in defeating ‘borderline’ ad- 


vertising than a host of new 
legislation.” 
The Municipal Journal was 


commenting on a plea by the 
British Food Journal that the 
Food and Drugs Amendment Bill 
should be used to combat broad- 
cast and televised advertisements 
likely to encourage self-diagnosis 
and self-drugging. Advocating 
that the Bill should be amended 
on the lines of the Canadian 
Food Drug Cosmetic Act, which 
prohibits the advertising of 
articles in Canada for the treat- 
ment of some 36 diseases or 
classes of diseases, the British 
Food Journal said that if this 
were not done “it seems highly 
probable that manufacturers of 
proprietary medicines will boost 
their wares to all and sundry in 
the course of television pro- 
grammes.” 


Sponsored viewing 
protest to BBC 


The hosiery industry in Not- 
tingham has protested to the 
B.B.C. over the showing of a 
film, “The Cashmere Story,” on 
television on Friday. It was 
described as “a form of spon- 
sored viewing.” 

John Abbott, secretary of two 
manufacturers’ associations in 
the area, said he had written on 
behalf of the members telling 
the B.B.C. governors that the 
film advertised the manufactures 
of Hawick. The film, he con- 
tended, seemed to give publicity 
deliberately to one particular 


firm and a specific type of 
machine. 

“Apparently this film was 
privately produced,” said Mr. 


Abbott, “and purchased by the 
B.B.C. If this type of sponsored 
viewing proceeds, the Notting- 
ham and Nottinghamshire area 
should also receive such pub- 
licity, being the birthplace of the 
hosiery and knitwear industry.” 


Print for posterity 


Specimens of good jobbing 
print have been coming in 
steadily for the British Federa- 
tion of Master Printers’ Annual 
Print Collection, 1953. In Febru- 
ary they will be submitted to 
three judges who will decide 
which will be selected for per- 
manent preservation by the 


Federation. 
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“The extent to which certain 
manufacturers and traders are 
indulging in false descriptions 
has become very serious in the 
past few months,” states the 
Retail Trading-Standards Asso- 
ciation. 

Members have been warned 
that the latest tendency is for 
makers-up and manufacturers 
to offer to retail traders all 
types of goods which are 
falsely described as nylon. 


‘We will issue summonses as soon as 
Merchandise Marks Act takes effect’ 


“Even imported rayon goods 
are being sold as all-nylon,” the 
Association states, “while shirts, 
dress fabrics, knitting yarn and 
other British-made merchandisc 
is being freely sold as nylon 
when, in fact, it is made entirely 
or mainly of rayon. 

“Hoodwinking of both retail 
stores and of the public also 
results from the practices of a 
few cloth manufacturers and 
makers of branded women’s 


Essay style in 
bank ads 


The Midland Bank, which six 
years ago inaugurated a regular 
series of illustrated advertise- 
ments relating to each month of 
the year, is adopting, for 1954, a 
fresh treatment of this calendar 
idea that is claimed to be some- 
thing new in bank advertising. 

The January advertisement 
consists of a brief and whimsical 
essay on “The Singularity of 
Snowmen.” Under an amusing 
little drawing, by Reinganum, of 
a snowman with an air raid 
warden’s helmet, a cigar, and an 
umbrella, is the caption: “The 
Midland Bank, too, will be there 
next year, and the year after, and 
the year after that, to provide 
unfailingly the banking facilities 
which the nation requires.” 

A contrast with the reticence 
of the English bank’s advertising 
is the flamboyance of that of the 
Bank of Montreal, whose recent 
advertisement, headed ““The Most 
Exciting Story in the World 
Today!”, showed a book open 
at a composite illustration of a 
derrick, a power station, a tractor, 
and a television set. The text to 
the picture read: “From _ the 
Great Lakes to the Arctic Circle, 
from the Atlantic to the Pacific, 
Canada is on the march... .” 


Luxembourg cut 


summer rates 

Substantial cuts in airtime 
advertising rates for the summer 
months of June, July and August 
have been announced by Radio 
Luxembourg. 

From Monday to Saturday the 
rates per quarter of an hour will 
be: 7 to 7.30 p.m., £15 (as com- 
pared with £75 during winter 
months); 7.30 to 8, £25 (£85); 
8 to 8.30, £35 (£100); 8.30 to 9, 
£50 (£100); 9 to 10.30, £75 
(£100); 10.30 to 11, £50 (£85); 
11 to 11.30, £30 (£60); and 11.30 
to midnight, £30 (£45). 

Because Sunday listenership 
figures remain consistently high, 
there will be no reduction for 
this day. But, as a gesture to 
sponsors who remain on Radio 
Luxembourg on Sunday all the 
summer, bonus spot announce- 
ments will be awarded. 
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THE SINGULARITY OF SNOWMEN [5 
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wear who are offering as wool 
and camethair a variety of mer- 
chandise which contains little 
or no camethair. 

“As an example, a branded 
coat recently examined by test- 
ing house experts was found to 
contain only a fraction of 1 per 
cent of camelhair, although it 
has been nationally advertised 
as a wool and camelhair coat 
and is being sold as such in 
retail stores.” 

The Association has asked all 
members to ensure the fibre 
content of all goods that are 

hased 


pure ‘ 
Several prosecutions are al- 
ready being prepared and it is 
proposed to issue summonses 
with regard to certain wool/ 
camelhair cloths as soon as the 
relevant portions of the 1953 
Merchandise Marks Act 
become law on February 1. 
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British reticence. 


The Most testing ory in the World Today! 
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Canadian flamboyance. 


FAMOUS ADS 100 YEARS AGO 


Present-day advertisers’ 100- 
year-old display advertisements 
are prominentiy featured in 
“Scrapbook of 1854,"" an article 
by James Laver in last Saturday's 
Everybody's. 

A. W. Burnett, advertisement 
director, Amalgamated Press, 
states: “It was appreciated that 
many well-known national ad- 
vertisers of to-day were not only 
established in or before 1854, but 
were actually using display adver- 
tising 100 years ago. Advertisers 
were invited to submit specimens 
for comparison with their present 
day style.” 

Huntley & Palmers found an 
advertisement in a local guide of 
1842. Barker & Dobson con- 
tributed an old print of their 
original shop, as also did Kay's 
of Worcester. Pryce Jones sup- 
plied an original advertisement 
showing spring overcoats at 21s.,; 
Meredith & Drew produced ad- 
vertisements for Drew & Sons 


and Meredith & Sons, the latter 
established in 1830; and Good- 
lass Wall found a fine illustration 
ot their original works in Gore's 
Liverpool Directory. Supporting 
each reproduction was a briel 
description of the firm's progress. 

Also included in. the feature 
were typical adverisements of 
the period, such as for a tooth- 
ache machine with a three-second 
CURE (a word now barred from 
advertisements); a Down ewe that 
“came astray”; an appointment 
as Superintendent of Police at 
£150 p.a. “with a good house”; 
and a hotel in Derby advertising 
bed and breakfast 2s. 6d. with 
“a porter in attendance all night.” 

Mr. Burnett said it was sur- 
prising the amount of good dis- 
play advertising to be seen in 
guides and magazines, and 
particularly in local newspapers, 
at that time. 

* See “Comment” page 12 
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TWO PAPERS 
CELEBRATE 


CENTENARY 


To-day (Thursday) over 200 
leaders of civic and social life in 
and around Staffordshire are 
attending a public luncheon to 
celebrate the centenary of the 
Sentinel, —— and weekly, 
published in Stoke-on-Trent. 

John Thomson, chairman of 
Staffordshire Sentinel News- 
papers Ltd., is in the chair, and 
among the speakers are the Lord 
Lieutenant of Staffordshire (H. 
Wallace-Copland) and the Lord 
Mayor of Stoke-on-Trent (Ald. 
A. E. Bennett). (See Outside 
London, page 32.) 

The centenary issue on Satur- 
day of the Wellington Journal 
and Shrewsbury News carried a 
message of congratulation from 
the Queen. In a special s ~ 
ment the Journal reproduced the 
first issue. In addition to three 
pages headed “Useful, Instructive 
and Entertaining Knowledge,” 
this contained such items of in- 
terest as the sale of “Sherry, 
Pale, Gold or Brown” at 30s, per 
dozen bottles, and a newly estab- 
lished publican secking “respect- 
fully to are the patronage of 
his friends . . . and the public in 
general.” 


Family business 


Circulation of the first Journal, 
then a monthly and costing one 
penny, was 750. This had risen 
to 29,453 by 1887 when the first 
auditors’ certificate of circulation 
was published, In 1920 the price 
was increased to 14d., and this 
was maintained until 1937 when, 


owing to the increased price of 
production, it was rai to 2d. 
and eventually to 3d. in 1942. 


Present circulation has reached 
50,134 copies, 
The Journal has always been 


a family ree. It was first pub- 
lished by Thomas Leake, a Wel- 
lington printer, and was passed 


on to his sons until 1924, when a 


rivate limited company was 
ormed, The present editor, 
F. Leake, is a great-grandson 


of the paper's founder. 


Samples in the 
powder room 


For the first time the British 
Medical Association is takin 
at the Daily Mail Idea 

ome Exhibition at Olympia, 
from March 2-27. 

This step is being taken by 
the B.M.A. to draw attention to 
i | sy health magazine, 
amily Doctor. The stand, which 
will occupy 2, sq. ft., takes 
the form of a rest room with a 
ladies’ lounge. Nurses will be 
in attendance, as well as hostesses 
to look after visitors. A powder 
room will offer free samples of 
powder, lipstick, paper tissues, 
etc, 


Ww S. Crawford Ltd.); 


Leicester Mercury photograph 
At a “‘ladies’ day” luncheon of the Leicester Publicity Club. Pes to 
q ht: Mrs. Betty Page (free-lance fashion consultant); A. H. Franklin, 

chairman of the Club; Mrs. Mildred Pace (account executive with 


Lady Barnett (of “What's My Line?’’); and the 


ly Mayoress of Leicester. 


London triumph 
in quiz contest 


Groping their way through a 
hail uestions ranging from the 
value a “cruziero” (Brazilian 
coin) to the names of the tomb- 
stone and campenology trade 
papers, at the Publicity Club of 
~ndon’s quiz night on Monda 
the Club’s team emerged, cae bi 
but unbowed, ahead of those of 
the Berks & Bucks Club, the Regent 
Club, and the Society of Diploma 
Members of the Advertising Asso- 
ciation, 

Thereby .. took the iz Cup, 
resented Andrew Milne, from 
ast year’s 5 my the §.D.M.A.A., 

The teams were: Regent, Guy 
Barney, T. Hartshorne, Peter Gant; 
London, John Hewson, Laurence 
Desbrow, Alan Betts; Berks & 
Bucks, I. F. Buchanan, John 
Derry, David Dailey; S.D.M.A.A. 
Allan’ Edney, A. G. Reed, David 
Souray. tr. Milne (a vice-presi- 


dent of the London club) gave out 
the questions in his characteristically 


Club News 


breezy manner and managed to in- 
troduce the word “facet” on every 
conceivable occasion; A. 
Oughton (president, Institute ‘of In- 
corporated Practitioners in Adver- 
tising), the judge, tempered justice 
with ef and Harold Butler 
(London club chairman), as time- 
keeper, wielded his gavel with 
justice but no mercy. 

The questions were in five 
groups: reproduction and printing; 
press; other media; overseas infor- 
mation; and miscellaneous. Memory 
played queer tricks: one member, 
for instance, could remember the 
capital of the Hashamite Kingdom 
of Jordan, but not of Canada! 

The final scores were: London 
28, Berks & Bucks 24, S.D.M.A.A. 
23, Regent 22. The London team 
were given cocktail shakers as well 
as the Quiz Cup; and there was 
well-deserved applause for Hunter 
Fairley (London's press officer), who 
organised the Quiz. 


Bristol and West 
Skittles, too 


Pe > to local yas 
aro mene for 1954 
thly games of skittles. 

The pel mas course 
~ daar 4 will on February 
24. All Club = ER and guests 
will be welcome. 


Leicester 


Nighties presented 


At a “‘ladies’ day” luncheon of 
Leicester ome | Club the Lady 
Mayoress (formerly publicity officer 
of Leicester), Lady umett (former 
Lady Mayoress) of “What's My 
Line?” fame, Mrs. Mildred Pace 
(account executive with W. S. Craw- 
ford Ltd.) and Mrs. Betty Page 
(free-lance fashion consultant), gave 
their opinions on questions relating 
to women in advertising. 

The annual dinner and dance was 
attended by the Lord Mayor and 
Lady Mayoress. A_ presentation 
was made to A. Marrion who had 
served as honorary secretary of the 
club for seven years. Each lady 
received a nylon nightdress from 
Father Christmas. 


Leeds 


Doubly gay 


The Publicity Club of Leeds went 
gay this year with two informal 
Christmas parties. One was a 
luncheon held at The Mansion, 
Span Park, when the chairman 
of the club, C. Roderick Gallant, 
presided over a gathering of more 


than 60. The event was organised 
by Wall Digsle, W. C. Strachan 
and J. H. Y. Bowden 


The club’s associate section held 
a Yuletide Revel at the Duke of 
Wellington Inn, East Keswick, near 
Leeds. This was arrang ed 
Ronald Dunderdale and John Hall, 
and Roy S. Seton, vice-chairman 
of the club, presided over about 50. 

Members of the section had taken 
part in a variety show before the 
event and this was recorded and 
played back on the evening, those 
present being asked to identify the 
performers. 
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Aldwych 
Safe for another 
eight years 


The Christmas luncheon of the 
Aldwych Club was presided over > 
their president, F. C. Hooper. 

The proceedings were informal in 
the extreme; only one speech was 
made, by the president. 

The officers of the club have now 
signed a lease for a further eight 
years of their premises at 18 Exeter 
Street, and are making a drive for 
new members with a direct mail 
- ign to selected businessmen. 

next social function to be 
held by the club will be the annual 
Aldwych Cabaret, at Grosvenor 
House on January 29 


Hull 


The bard in local 
dialect 


To prove exclusively that Shake- 
speare was a Yorkshireman with 
strong connections in Hull—all in 
the spirit of the Christmas season 
—Kenneth Hibbert and Lawrence 
Firth gave Hull Publicity Club a 
age rand of the balcony scene 

‘Romeo and Julict”—in East 
Riding dialect. 

It was one of three skits presented 
on the occasion of the Club’s Christ- 
mas luncheon. 


Oxford 


Two founders at 


anniversary revels 


The Advertising Club of Oxford 
held its annual r and Christ- 
mas party at the St. George's 
restaurant. Guests included Ivan 
Luckin, chairman of the 
Development Committee, 

Mayor of Oxford, cr Alan 
Luckin 


Brown. 
Toasting the club, Mr. 
said the occasion also marked its 
anniversary, adding that two 


of the original founders were 
present, Ki Belsten and Ray- 
mond Alden. ther famous names 


associated with the club were those 
of Lord Nuffield, who gave it 
wheels, and Sir Miles Thomas, who 
gave it wings. 


Spring shoe scheme 


Auger and Turner Ltd. are 
launchi a new campaign for 
Panda footwear featuring the 


spring fashions. Initially national 
newspapers and women’s magazines 
will Se weed In March the cam- 
paign vil be extended to take in 
provincial newspapers. 


Friday, * 

Lrvexroot anD Disteicr Pus- 
LICITY ASSOCIATION, Speaker : 
Lt.Col, P.G. R. , Secretary, 
Liverpool Chamber of Commerce. 
Constitutional Club, 

Pusucrry Ciusp or GLASGOW 
luncheon meeting, Roy 
on “Canadian Advertising.” 

., Grosvenor Hotel. 

SHEFFIELD PUBLICITY 

4 R. C. Liebman on - 

Publicity.” 

} Monday, January 11 

P Barsto. aND Wesr Puspticrry 
Thompson 


+ Cius, S. , Social studies 
+ chairman, Bristol and District 
Federation of Townswomen's 
Guilds, on “The Housewife.” 
. Carwardines. 6.30 p.m. 


Pusucrry CLus or Leeps (public 
speaking section). Speaker; Philip 


} “ADVERTISING I DIARY | 


mg —— January 12 
REGENT ADVERTISING Cus, 
Harry Alan Towers on “Radio and ¢ 
television.” 4 
Pusuicrry Cius oF NOTTINGHAM. 
Albert C. Dabbs on “The history ? 
and machinery of Lioyds.” 


Shaftesbury ~~" 


Pusuicrry Civs or Lees. ¢ 
Speaker: Geoffrey A. N. Hirst, 
M.P. 


Great Northern Hotel. 
1s 


Pusuicrry Cius or Leicester ¢ 
luncheon meeting. Marcus Morris 
on “Children’s comics—the pros 
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‘Business conditions MO 


tough by midsummer’ 


HOUGH business is exceptionally good just now con- 


ditions look like becoming “tough” 


by mid- 


summer. This is the impression gained by D. R. Griffiths, 


director of the Incorporated Sales 


talks with members. 
In the January issue of 
Marketing, the journal of the 


Association, Mr. Griffiths writes: 

“The new element in current 
forecasts is the suggestion that 
tough business conditions can 
now be given an estimated time 
of arrival. Estimates vary, of 
course, but midsummer seems to 
be the time most frequently 
mentioned. 

“Naturally enough, my par- 
ticular interest in this situation 
is centred on the steps by which 
our members propose to kecp 
their companies on the up-and-up 
even if business as a whole runs 
down 


Bigger sales effort 


“‘Are you getting ready to 
make a greatly increased sales 
effort?’ I ask. The answer to 
that is invariably ‘yes.’ But 
when I ask, ‘How much will this 
increased sales effort cost?’ or 
“Will sales costs tend to rise?’ 
the answers are not so uniform. 

“A few of the members I have 

consulted accept the possibility 
of a rise in sales costs; but the 
majority take the view that 
‘industry won't be able to stand 
it’ and that ways and means will 
have to be found to ‘get more 
sales effort for the same sales 
cost.’ 
“This feeling that the problems 
of intensified competition, how- 
ever tough they might become, 
will have to be solved within the 
limitations of present-day sales 
budgets is, I think, general. 

“After many inflationa 
years, during which public spend- 
ing in some directions has been 
restricted by shortages and con- 
trols, is such a feeling justified? 


Unremitting drive 


“I wish I knew the answer. 
i ote A team of production 
planning engineers returned from 
a tour in the United States of 
America with the conviction that 
the Americans have a technique 
which we seem to lack for 
developing an ‘unremitting drive 
to meet the established produc- 
tion plan rather than allow 
changing circumstances to alter 
it.” 


“An essential element in this 
technique may well be a willing- 
ness to accept increased sales 
costs as the inevitable price to 
be paid for the kind of increased 
sales effort which enables an 
established production plan to be 
maintained through a period 
when buyers’ resistance’ is 


stiffening. 

“To the extent that the Ameri- 
cans are our principal competi- 
tors in many markets and many 


Managers’ Association, in 


classes of manufactured goods, 
we are obliged to keep an eye on 
their methods. And if we find 
that through their willingness to 
pay for greater sales effort they 
are having more success than we 
are in maintaining established 
production plans we might have 
to revise our ideas on industry's 
ability to ‘stand’ increased sales 
costs.” 


7 


The “Yachting World's’ Cadet sailin 
ups at this journal's stand at t 


1954 BUSINESS EFFICIENCY DISPLAYS 


The 1954 national Business 
Efficiency Exhibition will be held 
at the City Hall, Manchester, 
from September 27-October 2. 

So far scheduled by the Asso- 
ciation for 1954 are a regional 
exhibition at Fenton Street 
Barracks, Leeds, from February 
23-26 and a major section at 
Olympia during the B.L.F. from 
May 3-14. 

The Leeds exhibition, which 
will be rather larger than the 


RED POETS TO 
THE RESCUE | 


The order has gone forth 
to Russian advertisement 
copywriters to take the grim- 
ness out of their y and 
put in some sparkle instead. 
The newspaper “Trud” has 
even suggested that Russia’s 
best poets should be mobi- 
lised to help them. 

This is an example of the 
copywriting that has hitherto 
been inflicted on the Soviet 


masses: 
“TANGERINE JUICE is a 
kind of ‘liquid,’ i.c., the liquid 
part of the pulp pressed from 
tangerines with the nourish- 
ing substances dissolved in it. 
100 grams of tangerine pulp 
gives the organism 40 to 60 
milligrams of vitamin C or, 
as they say, one man-dose.” 
“This is a laboratory re- 
port. It's enough to repel 
the most fervent juice- 
drinker,” comments “Trud.” 


Football results 


_ Results of recent matches played 
in the London Advertising Football 
League: —L.P.E. 5, Tex Press 4; 
Bensons 2, Newnes 4; Warland 3. 
Royds 2; Tex Press 1, Dorset House 
3; Allardyce Palmer 3, Warland |. 

Results of the first round of the 
challenge cup: L.P.E. 4, Royds 
1; Allardyce Palmer 1, Warland 2; 
Bensons 6, Tex Press 4: 

House 0, Newnes 11. 

The league table is now led by 
Newnes with 16 points, followed by 
L.P.E. $3 pointy, Tex Press 9 points, 
and Allardyce Palmer 5 points. 


Association's normal regional 
exhibitions, will be opened by 
the Lord Mayor, Ald. Donald G, 
Cowling. Some 54 firms will be 
taking part. It will be the first 
display organised by the Asso- 
ciation in the city since before 
the war. 

At the B.LF. the office equi 
ment section will be in ec 
Grand Hall at Olympia. Stand 
distribution has not yet 
completed. 


Bodden & Dechy win 


ad —art contest 

Bodden & Dechy, S.A., the 
Belgian advertising agency that 
won the British Direct Mail 
Advertising Association's Chad- 
wick Cup in 1950, has scored 
another competition success, In 
the advertising art contest re- 
cently held in Brussels by Le 
Soir, Nory Compére, the agency's 
studio director, won first prize in 
the professional class. 
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boat interests 
Schoolboy’'s 


Bodyline ads 


- The introduction of adver- 
: tising on buses and trams in 
i id has led to no adverse 
' comment, states an article in 
_ “The Leyland Journal,” the 
' house organ Leyland 
' Motors Ltd. On the contrary, 
| many compliments on the 
: style and presentation of these 
advertisements have been paid 
: by residents and visitors to 
the city. ; 
The article points out: 
_ “Sheffield’s guiding principle — 
' has been that all advertising - 
: should harmonise with the — 
| bodywork livery so that it 
' forms part the general — 
decorative scheme instead of 
' giving the appearance of 
- something stuck on as an after- 
thought. The undertaking 
: was perhaps fortunate in that 
its predominant colour, cream, 
blends well with the majority | 
of other colours.” 


ay avi and grown- 


xhi bition. 
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Window display contest result 


Over 450 
record for st-war years— 
entered the 1953 window ag 
contest organised by The Ever 
Ready Co., Ltd. 

Held as part of Ever Ready’s 


“Selling Fortnight,” over £1,000 
was offered in cash prizes. The 
contest was divided into four 


areas. First prize-winner in 
London and the eastern counties 
was Jermyns Lid, of Kings 
Lynn, in the southern counties, 
Scott & Scott (Bournemouth) 
Ltd., in the midland counties, 
Wales and Northern Ireland 
area, S. Marvin, of Neath, and 
in the northern counties and 
Scotland, Cliff Pratt Ltd. of 
Hull. 

The judges were: Dame 
Caroline Haslett, director of 
the Electrical Association for 
Women, A. H. Ward, editor of 
Motor Cycle and Cycle Trader, 
W. E. Miller, editor of Wireless 
and Electrical Trader, Alban 
Hills, editor of Hardware Trade 
Journal, and E. N. Rowbotham, 
the Ever Ready chairman. 


shopkeepers — a | 


IT’S GLOSSY NOW 


Transport World has become a 
yay and the monthly edition 
is to inted on super fine art 
paper. The weckly edition, hitherto 
magazine size, has also been 
changed. From this week's issue 
the editorial has been broadened to 
include material of interest to the 
commercial vehicle user. It is be- 
ing presented in newspaper format 
with four columns to the ge. 
There will be a half double column 
solus space on the front page. Ad- 
verlisement rates are al present un- 
changed but will be reviewed when 
the page size is again increased at 
a later date. 


Irish ad conference: 
Advertisers’ support? 


J. O'Sheenan, chairman of the 
Association of Advertisers in Ire- 
land, states that as the council of 
that organisation goes out of office 
this month, no decision has been 
taken binding the incoming council! 
to participate in the second Irish 
Advertising Conference, May 21-24 
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knighted: CBE 


Advertising and the press have 
received recognition in the New 
Year Honours list. Knighthoods 
have been conferred on W. Robert 
Dempster Perkins, M.P., chairman 
of Southern Newspapers Ltd. (pub- 
lishers of the Southern Daily Echo, 
Bournemouth Daily Echo, and 
Dorset Daily Echo), for political 
and public services; and on 
5. M. A. Wott, chairman and 
woverning director of J. lott, Ltd., 
the New Zealand and Australian 
advertising agency (see Mainly 
Personal, page 34). 

Other past and present workers in 
the fields of publicity, public rela- 
tions, journalism and printing to 
receive honours include: 

Knight Bachelor: John Blumen- 
feld Elliot, chairman, London 
Transport. Mr. Elliot (son of the 
late R. D. Blumenfeld, for 30 years 
editor, Daily Express) was a 
journalist on the staffs of the New 
York Times, Evening Standard and 
Daily Express. He joined the 
Southern Railway in 1925 as 
assistant to the general manager, 
in charge of publicity and adver- 
tising. Five years later, as 
development officer of the newly 
formed traffic department, he was 
responsible for reorganising sales 


and canvassing arrangements until 
1933, 


K.C.M.G.: William Ridsdale, 

head of news department, Foreign 
Office. 
C.B.E.: H. G. Clarke (chairman 
and managing director, Courier 
Press, printers), past president of 
the British Federation of Master 
Printers and of the Newspaper 
Society and for many years honor- 
ary treasurer of the Society. R, V 
Darwin, principal, Royal College of 
Art. Alan Pitt Robbins, lately news 
editor, The Times, 

O.B.E.; R. B, Fishenden, editor, 
Penrose Annual, “for services to 
printing.” Herbert Sidney Harding, 


ee information officer, 
inistry of Health, lan Murra 
Leslie, editor, The Builder. 


Johnstone, principal, L.C.C, Central 
School of Arts and Crafts. B. G, 
Jones, for services to printing in 
Wales. 

* * a 


T. B. John of Merthyr, a director 
of the Merthyr Express, has been 
elected president of the South Wales 
and Monmouthshire Association of 
Newspaper Proprietors. T. G. 
Moore, president of the Newspaper 
Society, attended the meeting of the 
Association and a lunch in his 
honour was given by Sir Robert 
Webber, managing director of the 
Western Mail and Echo, Cardiff. 


Southern Newspapers 


chairman is 


for H. G. Clarke 


Cc. D. Sanderson has been 
appointed holiday and travel ad- 
vertisement representative for the 
News Chronicle. Mr. Sanderson 
who deputised during the illness o 
the late “Sam” Spalding, has re- 
linquished some of his other duties 
to devote his main attention to this 
feature. 


— * 

Norman C. Peters, sales manager 
of R, E. Thomas & Newman Ltd., 
letterpress and photo-offset printers 
of Fitzroy Street, W.1, has been 
appointed sales director. He is 
also sales manager of Barnard & 
Westwood Ltd., an _ associated 
printing company. 


* 


5. L. Callway (left) receives a gift 
from his colleagues on the “Daily 
Herald,” “Sporting Life,” and 
“People,” presented by 3. Rosswick. 


J. L. Callway, a senior representa- 
tive at Odhams Acre House 
advertisement department, was guest 
of honour at a luncheon at the Con- 
naught Rooms on Monday, to 
mark his completion of 50 years 
in Fleet Street. His health was 
proposed by E. H. Hull, advertise- 
ment director, and the presentation 
of a fountain pen was made by John 
Rosswick, advertisement manager, 
Daily Herald. Mr, Callway is not 
contemplating retiring. 

* 


* * 

E. B. Every is joining the adver- 
tisement staff of the British edition 
of Esquire, as a senior advertise- 
ment representative. Mr. Every 
has been on the advertisement 


staffs of House and Garden and 
Housewife. 


* * * 

Peter Vincent Taylor has be- 
come a director of F. J. Lyons, 
Ltd., the public relations firm, which 
he joined in 1947. 


W. R. D. Perkins, M.P. H 


. G. Clarke 


R. B. Fishenden 


Tony Jullens, who was appointed 
an associate director in October, 
1952, has now been promoted to 
the board of A. W. Newton Ltd. 
and has also been appointed office 
manager. 

- * 7 

Charles R. F , who, since 
1940 has been advertisement mana- 
ger of The Queen, has now been 
appointed advertisement director of 
The Cromwell Publishing Co., Ltd., 
ublishers of that magazine. 
‘rederick W. Pemberton, assistant 
advertisement manager, becomes ad- 
verlisement manager. 

* * os 
New officers of the Institute of 


Public Relations for 1954 are: 
Chairman of the council, R. A. 
Paget-Cooke; vice-chairman, S&S. 


Black; chairman, membership com- 
mittee, Leslie Harden; chairman, 
rogramme committee, M. 

kmaster; chairman, recruitment 
committee, T. H. Traverse-Healy; 
chairman, general purposes com- 
mittee, Hereward ihips: vice- 
chairman, general purposes commit- 
tee, Norman H. Rogers; editor of 
the Journal, S. Black; programme 
director, Allan B. Ashbourne; press 
officer, Hereward Phillips, and 
education secretary, C. W. , 


Three new directors 


Gordon and Gotch (Advertising) 
Ltd. have announced the following 
appointments to their board of 
directors: 

John Berrill, a director of Gordon 
and Gotch Ltd., C. J. Gossling, 
general manager of Gordon and 
Gotch (Advertising) Ltd. and 
David Williams, group executive 
with Gordon and Gotch (Advertis- 
ing) Ltd. The appointments took 
effect from last Friday, January 1. 

* * * 

Mrs. M. Hewland is continuing 
the managing directorship of 
Posener, Walters, Harris & Co., Ltd. 
and P. W. H. Ltd. following the 
death of Leonard Hewland. Mrs. 
> = rton (the late Mr. L. 
Posener’s daughter) and J. Garnett 
Harper have joined the boards of 
both companies. 

* * * 

_ Allan Blomfield, manager of the 
film, radio and television depart- 
ment of W. S. Crawford Ltd., has 
devised, in conjunction with Jacques 
Penry, a programme entitled “Let's 
Make Faces,” which will be pre- 
sented by the B.B.C. television ser- 
vice on Saturday. 


. E. 


Guy Presbury is new 


president 


New president of the Screen Ad- 
vertising Association, which has just 
completed its first year as an 
organisation separate from the 
Association of Specialised Film Pro- 
ducers, is J. Guy Presbury (S. Pres- 
bury & Co.). Ernest Pearl (Pearl 
& Dean) has been appointed vice- 
president. The general purposes 
committee for 1954 comprises: the 
resident and vice-president, E. W. 

kett (Publicity Films); H. A 
(Younger Publicity Service); A. 
Baker (P. & M 


Advertising Ser- 


vice); G. Carr (The Westminster 
Advertising Co.); W. ; 
(Kine-Ads); and S. S. Wheeler 


(Theatre Publicity). 
* * * 

Officers of the Association of 
Specialised Film Producers for 1954 
are: president, F. A. Hoare 
(Merton Park Studios); vice-presi- 
dent, Donald F. Carter (Gaumont 
British Picture Corporation). 35 
mm. production: Howard Thomas 
(Associated British-Pathe); A. Y¥. 
(Wallace Productions); 
Pelly (Film Producers 
Guild); J. B. Sloan (G. H. W. 
Production). 16 mm. production 
(direct): G. Hawker (Boulton- 
Hawker Films). Cartoon, Diagram 
& Film Strip Production: John 
Halas (Halas & Batchelor Cartoon 


Films). Studio, equipment and 
allied facilities: A. T. Burlinson 
(Verity Films). Education film 


distribution: T, Ebeling (Associated 
British-Pathe), General members: 
E. W. Beckett (Publicity Films); 
T. V. H. FitzHugh (Documentary 
Technicians Alliance); Douglas R. 
Hill (Rayant Pictures); Leonard 
Reeve (Anglo-Scottish Pictures). 
The honorary president, H. 

Woolfe, is also a member of the 
council ex officio. 


OBITUARY 
Arthur Bradley 


The death is announced of Arthur 
Bradley, managing director of the 
Lincoln Billposting Co., Ltd., and 
of the Boston peg Co., Ltd. 
He was 66. After an illness lasting 
a month, he died in Wyberton West 
Hospital, Boston. He was mayor 
of Boston in 1943, and had been a 
member of the town council since 
1932 and a county councillor. 

His only son, W. A. Bradley, is 
a director of the Boston Billposting 
Co., Ltd. 


Bor 
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reads the 
nday Pictorial 
every week 


856 


the Sunday Pictorial goes into millions 


* @.~,. 
5050 
of homes all over the country. 
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It is read by every adult member of the family 


on the best advertising day of the week — 
the day they have time to read advertisemente 
at leisure, and sales messages sink in. 


Space in the Sunday Pictorial 


out of every three in Great Britain 
reads the Sunday Pictorial. For, 
is exceedingly economical, too. 
Compared with 1939 

its square inch per thousand rate 
has increased much less than that 
of any other Sunday Newspaper. 


a 
Every week one family 
with an average net sale of 5,262, 
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FOUNDATION STONE UNVEILED 


New headquarters for 
Southern Newspapers 


The Mayor of Southampton, Ald. Mrs. V. F. King, and 
W. R. D. Perkins, M.P., chairman of Southern Newspapers 
Lid., jointly unveiled the foundation stone of the company’s 
new Southampton headquarters at a ceremony attended by 


leading townspeople last week. 

Southern Newspapers Ltd. 
suffered as severe a blow as any 
newspaper company in_ the 
country during the war when two 
of its three production centres 
Southampton and Weymouth 
were completely destroyed in air 
raids, 

The new Weymouth office and 
printing works of the Dorset 
Daily Echo were officially re- 
opened on July 4, 1949. 

The first block of the Southern 
Daily Echo's new building, which 
will be one of the biggest and 
most modern in the provinces, is 
now in use by the editorial, 
composing, press room and pub- 
lishing departments on a tem- 
porary basis. The new press 
room is now in the course of 
construction, and the site of the 
administrative block which will 
front on to Above Bar, Southamp- 
ton’s main shopping street, 1s 
now being cleared, 

Inside the foundation stone 
was placed a casket containing 
records dealing with the construc- 
tion of the new building and the 
work of the company, together 
with brochures about the com- 
pany’s three newspapers, a list of 
the names of directors, executives 
and the whole of the staff, a set 
of Coronation coins, and a copy 
of B. DD. Knowles’ book 
Southampton—The English Gate- 
way. 

In addition to the chairman, 


The Mayor of Southampton, Ald. Mrs. 
Perkins, M.P., 
unveiling the foundation stone of 

u'lding in Above Bar South smpton. 


STANDS FIRST AND 
FOREMOST IN LONDON 


AND PROVINCES | 


PRINCIPAL YUE MANCHESTER 


directors present were: Colonel 
G. F. Perkins, deputy chairman; 
Captain A. E. Jones, M.C., and 
Ald. R. C. Chambers. 

The chairman recalled that 
when the Southampton offices 
and works were wiped out by 
enemy action, the company at 
once started to plan in_ their 
minds the finest newspaper build- 
ing in the provinces, For 13 
years that had been a dream 
Now the dream had become a 
fact. About one third of the new 
building was complete and now 
the company had had the green 
light to go ahead and hoped to 
finish the building in about 
three years. 

The building would house the 
most modern machinery that 
money could buy, and with the 
help of that machinery it was 
intended to improve the quality 
of the paper and to improve also 
the service it rendered 

The Mayor said: “The Echo 
entering as it does night after 
night, year after year, thousands 
of the homes of our townsfolk, 
and the folk in the surrounding 
districts, is a deeply rooted part 
of our town’s life. It is a super- 
link of citizen with citizen, organ- 
isation with organisation and 
gives us a record of culture, 
sport, entertainment, civic admin- 
istration, business and commerce 
and all the daily events in our 
town and port. It is, in fact, the 
mirror of our town’s life.” 


V. F. King, on left, and W. R. D. 


chairman of Southern New spapers Lid. (standing), after 


the “Southern Daily Echo's” new 


An effective quad crown poster now 
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being used by Maple & Co., Lid., the 


London store, for local tube station sites strikes a new note in its treatment 
Silk screened in seven colours, an original vignetted and dry brush back- 
ground effect is created by blending shades of green and by the serigraphic 


method. The furniture drawings are 


produced direct from originals first 


used for press advertisements. Designed by Roles and Parker Lid., Maple's 


advertising agents, the posters were 


printed by F. P. and N. (Silk Screen 


Printers) Ltd. 


‘Gifts Galore’ scheme boosted US 


drug store Christmas sales 


“Gifts Galore” is the name of 
a co-operative merchandising and 
advertising scheme which is 
expected to have _ increased 
American druggists’ sales of 
Christmas gifts by millions of 
dollars. 

It began last year when most 
of the nation’s 47,000 indepen- 
dent drug stores found they 
could not compete with the well- 
organised merchandising methods 
and highly advertised wares of 
the larger retailers. In an effort 
to improve this situation the 
Druggists Supply Corporation, a 
national merchandising organisa- 
tion, which merchandises the 
wares of 160 full line wholesale 
drug houses servicing indepen- 
dent drug stores, introduced a 
novel idea in mid-1952 

Thirty-two manufacturers and 
15,000 retailers agreed to partici- 
pate in the programme. Sixteen 
manufacturers undertook exten- 
sive advertising campaigns in 
connection with the plan while 
the balance co-operated in gel- 
ting out a catalogue-type booklet 
for distribution to consumers 
through local druggists. Before 
the season ended seven million 
copies of the booklet were dis- 
tributed. At the close partici- 
pating druggists reported that 
their gift sales were the highest 
in history 

In 1953 a similar but more 
detailed plan was started early in 
the spring. More products were 


included and now the list ranges 
from electric coffee makers to 
rubber giraffes. At the same 
time 37 participating wholesale 
houses have instructed their 
2,200 salesmen to “sell” partici- 
pation in the project to every 
drug store on their prospect 
lists. To date thousands have 
joined in the promotion and all 
the signs are believed to point 
toward an even greater volume 
of business for druggists this 
year 


They sell the 


sizzle, too 


D. A. C. Butlin, of the 
National Cash Register Com- 
pany, who has just returned from 
an extensive tour of the United 
States, told the British Sales Pro- 
motion Association in London 
that the salesman in America 
carried on his work with dignity. 

In America salesmanship was 
contributing more in terms of 
culture than all the college pro- 
fessors put together. It was the 
new patron of the arts, and on 
a wider scale than ever before. 

“The qualities which are basic 
to the art of bell-ringing in 
America—cash register bell-ring- 
ing,” said Mr. Butlin, “are enter- 
prise, imagination, enthusiasm 
and salesmanshin. In America 
you sell the sizzle as well as the 
steak.” 
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AN IMPORTANT 
TAKE-OVER 


The Commercial Advertisement Division of the British ‘Transport Commission is 
now responsible for the letting of all advertising sites on properties, rolling stock and 
road vehicles on the London Midland Region of British Railways. These sites were 
previously handled by Messrs. W. H. Smith & Son Ltd. and Frank Mason Ltd. 

The take-over also applies to all sites on the Scottish Region of British Railways 
formerly handled by Messrs. Macduff & Co. Ltd. 


From now on, enquiries for sites 


ON ALL REGIONS OF BRITISH RAILWAYS 


(with the exception of the Mersey Railway Company) 
as well as for other British Transport advertising sites—on London ‘Transport 
railways and road vehicles, Provincial & Scottish buses and British Road Services 
delivery vans—may be made to: 


COMMERCIAL ADVERTISEMENT OFFICER 


BRITISH TRANSPORT COMMISSION, CRANBOURN CHAMBERS, LEICESTER $JUARE STATION, W.C.2. 
TELEPHONE: TEMPLE BAR 3490 


or to THE ADVERTISEMENT MANAGER (SCOTLAND) 


BRITISH TRANSPORT COMMISSION, 7 CASTLE TERRACE, EDINBURGH |. TELEPHONE: FOUNTAINBRIDGE 5222 
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Rat First month in an agency 


ENTERPRISE 


The first real publishing news of 
1954 is of a bold adventure. 
“Reveille,” a poe member of 
the “Daily irror” family 
which has made sensational 
circulation strides in the past 
few years, sets another new 
fashion with the announce- 
ment of twice weekly publica- 


tion. 
This challenges the whole con- 


general-appeal 

will be put on their 

mettle, and the traditional-style 
periodical will find itself in 

serious competition with the 
newspaper-format production. 


The challenge 


The trend is towards greater 
readership for “entertainment” 
publications of the “Reveille” 

pe. And it is quite likely 

t mid-week success mignt 
lead to even more frequent 
publication. 

Then the challenge would extend 
to the daily newspaper, and an 
even greater battle would 


ensue. 

Would such deve be 
detrimental to publishing or 
to advertising? Not in the 
slightest degree. Rather would 
they be beneficial. 

Competition has always been 
good for the publishing busi- 
ness. The more rivalry, the 


And the enterprising journal is 
invariably the best advertising 
medium 


100 YEARS AGO 


An article in “Everybody's” re- 
calling advertisements of 100 
ears ago does a fine service 
or advertising. 

In 1854 names famous to-day 
were selling their wares 
through the medium of display 
advertising. And as A. W. 
Burnett says, some of the ad- 
vertisements were 


ood, 

t's a tribute to the effectiveness 
of advertising that firms which 
began modestly over a century 
ago are household names to- 


re 

Ag back over a hundred 
years tells a story of wonderfu 
progress through advertising. 


WwHt is it like—the first 
month in the advertising 
agency business? 

The mind reels with words and 
phrases some of which are as 
difficult to understand at first as 
the syntax of a foreign language. 
Marketing strategy; misredemp- 
tion; plans board; copy testing; 
c and d income groups; above the 
line expenditures; pilot surveys; 
and a thousand and one other 
terms that are spoken daily by 
the men and women of the ad- 
vertising community. Slowly the 
fog lifts, and things come into 
yas or at least one thinks they 


The responsibilities, direct or 
indirect, are surely immense. 
Should a 
campaign 
start off with 
a half page 
in the na- 
tional press 
so that buy- 
ers’ _resist- 
ance is 
broken down 


with a six- 
teen - inch 
salvo or 
would eleven 
inch triples 

more 


effective? 

Out comes a survey showing that 
the same total expenditures will 
buy more readers in a series of 
smaller spaces than in larger 
ones? But what exactly does 
readership signify? Is a reader 
of a small advertisement as likely 
to buy as a reader of a large 
one? Perhaps it’s the degree of 
the imprint or impact that counts. 
Can surveys measure accurately 
or do they sometimes mislead? 

When sales are sizzling should 
an agency recommend bigger 
expenditures so that the client 
can make the most of the oppor- 
tunity or should the agency per- 
suade the client to ride along on 
the momentum achieved? But 
it’s not as simple as that. There 
are the twin considerations of 

roduction and _ distribution. 

hat good is an advertisement if 
the product advertised is out of 
stock? Good only for the com- 
petition, perhaps. 

The ramifications can easily 
lead one to insomnia. 

The agency requires more in- 
formation about a client's sales 
and distribution if an intelligent 
puqenes is to be worked out, 

ut the client is reluctant. What 
does one do? : 

The scope and opportunities 
are undoubtedly limitless. In 


GUEST COLUMN 
by 
WALTER GRAEBNER 


managing director of 
Erwin Wasey & Co. Ltd. 


1954, production in the United 
Kingdom will probably reach a 
post-war peak, and may easily 
surge forward at a greatly in- 
creased tempo—particularly con- 
sumer and light industrial goods. 
At the same time competition in 
world markets from Germany, 
Japan, the Low Countries, Italy, 
Switzerland and Scandinavia is 
weekly becoming more intense. 

To a very large extent it will 
be the job of the advertising 
agencies to keep the home mar- 
ket booming and to step up the 
demand in overseas markets. 
Needless to say, there has to be 
sufficient purchasing power at 
home and products have to be 
priced right if they are to com- 
pete abroad. But having said 
that, we in the advertising busi- 
ness are faced with a gripping 
challenge. 


. * * 


It would be hasty of me, after 
one month in the agency com- 
munity, to blueprint a way of 
meeting the challenge, but per- 
haps I may mention one or two 
points which I believe are true: 


Neither agency representatives 
nor clients should think exclu- 
sively of the home market or 
exclusively of exports when 
planning an advertising pro- 
pamme for a company that does 

usiness in several countries. The 
sales a. it seems to me, 
should be tackled as a whole, 
whether it be in Birmingham or 
New Delhi. 

Each account executive should 
know everything possible about 
his client’s business everywhere. 
and he should have a basic. 
fairly wide knowledge of world 
markets and media, including the 
“internationals.” 


Homework might be necessary. 
and travel is almost certainly a 
must. 


Backing up the account exec- 
utive is the export department. 
managed by a senior director. 

Intensive cultivation of a 
foreign market hardly seems pos- 
sible simply by ase out 
appropriations to an affiliated 
agency in another country. Rep- 
resentatives from the London 
agency would have to go into 
the field to get the programme 
— way and to look after it 

ter. 


In most cases it would prob- 
ably not be economic for an 
agency to perform a complete 
service on the income from nor- 
mal commissions, so an —— 
ment would have to be made for 
a service fee or for larger com- 
missions. 


Tomorrows TOPICS 


®A sales promotion scheme 
may be launched soon by 
the heavy clothing industry. 
Plans are being formulated 
by the Wholesale Clothing 
Manufacturers’ Federation 
and consultations have taken 
place with the International 
Wool Secretariat. 


® Television receivers with a 
switch for receiving alter- 
native programmes will be 
on the market soon. 


® New types of bathing caps, 
with the accent on fashion, 
will be launched this spring. 
A sales battle is expected 
between leading makers. 


® Further cuts in purchase tax 
will lead to bigger publicity 


campaigns for a wide range 
of products following the 
Budget. 


®Big new campaigns for 
spring fashions will break 
soon. A leading advertiser 
will name new agents. 


® Renewed activity is reported 
from Manchester in connec- 
tion with the launching by 
the Express group of another 
evening newspaper. 

® Strongest challenge to trade 
terms when the Merchandise 
Marks Act comes into force 
on February 1 is expected 
to concern the use of the 
word “wool” in connection . 
with clothing. 
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ADVERTISERS! 


THE PAGES OF ESQUVTE ARE AT YOUR SERVICE 
NOW TO BE PUBLISHED IN ENGLAND 


Esquire will be published 
in England on 14th May. The 
famous leisure and pleasure 
Magazine for Men will offer 
a new horizon for the British 
Advertiser. Esquire’s person- 
ality is embodied in that well- 
known individual Esky—that 


roving - eyed, pleasure - bent 


man who radiates an aura of 
the world of good living. 
The June issue of Esquire 
will have a guaranteed circula- 
tion of 75,000 copies, but our 
old friend Esky is going to 
find many thousands of new 
friends ready to beg, borrow 


or steal an introduction to him. 


RATES: £350 per page (4-colour) 
£240 per page (black and 
white) and pro rata 


PAGE SIZE: 124" x 94" 
FIRST ISSUE: !4th May for June, 1954 


GUARANTEED 75,000 
CIRCULATION: fiest imprint 


DIRECTOR OF ADVERTISING: 
Col. Archie Campbell, 
313, Brompton Road, $.W.3 
Telephone: KEN 8292 
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ADVERTISING CASE HISTORIES—41 


N UNUSUAL campaign 
that has been running 
since July in the dairy trade 
journals is that of Fords (Fins- 


bury) Ltd., of Bedford, for 
their milk-bottl capping 
machines. The campaign 


breaks most of the accepted 
rules for trade press and 
machinery advertising, and has 
proved extremely successful. 
The product to be sold is, 
briefly, a range of milk-bottle 
cappers (costing between £300 
and £900 each according to 
hourly output) which make caps 
from aluminium foil in the reel 
and apply them to filled milk- 
bottles, The cappers are used 
in conjunction with a_ bottle- 
filling machine and from the 
15,000 cap per hour model are 
entirely automatic in operation. 
The campaign was planned by 
Fords’ agents, F. W. Sears Ltd., 
to include full pages in two 


How limericks helped sales 
of bottling machines 


colours per month in the three 
British dairy trade journals— 
Milk Industry, Dairy Industries 
and The Dairyman, and to run 
for six months in each. The 
same layout was to appear 
simultaneously in each journal, 
although owing to different page 
size, and dissimilar proportions, 
not only were separate blocks 
necessary, but considerable art- 
work modification had to be 
— out for each journal—a 
= on the progress 
move to standardise page 
om in the trade and technical 
press. 

As a break-away from the 
normal machinery advertising 
commen to the dairy trade press, 
a campaign was devised based on 
humorous limericks about Fords’ 
cappers, In the layouts the 
limerick was each time _pre- 
sented as being the work of 
Fords’ house-mascot, “Mr. Tek- 
nikos”—an already established 


KENT MESSENGER 


GROUP 


CHATHAM 


GAZETTE OBSERVER 


CENTRAL 7500 


A prize was offered 
by Fords to those 
who sent along a 
subsequently pub- 
lished limerick. By 
finding a humorous 
copy angle poten- 
tial buyers in the 
dairy trade had 
their attention 
pleasantly focused 
on what might 
have been regarded 
as “just another 
piece of machin- 
ery.” 


Ved 
@ tords Capper rou, , 


FOROS (FINSRURY) LTD. Chantry Avenue. Kempston, Bedford “o 
frome * “a “ew som . “4 


advertising figure in the dairy 
engineering world. 

Each of the advertisements 
had a strong local flavour, both 
in the limerick and in the copy: 
the second in the series, tor 
instance, had a Welsh touch :— 
“Said Owen the Milk—'It's 

surprising 

How dairymen lose hours 

devising 

Absurd time-saving schemes, 

When Fords capping machines 

Save labour and keep profits 

rising.’ 

It would take more than an 
Eisteddfod to sing the praises 
of Fords’ aluminium capping 
machines — supreme because 
the Fords teknikos process 
produces the cutting tools that 
carry the famous guarantee— 
50 million caps without atten- 
tion. It’s colossal! 


Other limericks featured Scot- 


land, Lancashire, etc., and the 


illustration accompanyi each 
kept up the local egg Bd 
underlining the point. 

From the first insertion in the 
series onwards, a footnote in- 

readers to send limericks 

of their own to Fords, and a 
guinea was offered for each one 
published. The response was 
very good indeed, and each 
reader who submitted a limerick 
received by return a letter (in 
limerick form) acknowledgi 
his (or her) contribution, and 
saying that it was being reserved 
for the final judging. 

In the last but one advertise- 
ment in the series, this special 
offer appear 


let form with the title “Rhyme 
and Reason.” 
free copy now by sending 


— name and 
ords’ publicity department. 
The booklet in question was 
designed in two colours and 
contained the six limericks that 
made up the series, complete 
with their illustrations, and 
another dozen entirely fresh 
limericks with thumb-nail 
sketches, composed specially for 
the booklet. Besides this, the 
booklet contained the six best of 
the limericks from those sent in 
by readers, and these also were 
illustrated by a Sears’ artist. 


Reprints for overseas 


The initial print order for the 
booklet was 5,000 and most of 
these were absorbed by the pre- 
publication reservations. A re- 
print on a larger scale, to be 
mailed to the whole of the dairy 
trade, and for bulk — to 
2 overseas agents in English- 

aking coumialen, is contem- 

ated. 

The interest aroused in the 
dairy trade by this campaign has 
been out of all se to its 
limited scale. a 
humorous copy-angle Fords have 
focused the attention of poten- 
tial purchasers in the dairy 
trade on what might have been 
regarded as “ just — piece 


of machine 
has more ee ion justified oa fect, 


and in the light of what has 
emerged during the campaign 
period, Fords are Fs ape an- 
other campaign for this year with 
a light-hearted approach to an 
essentially serious subject—but 
this time on a bigger scale. 
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We invited the Paper Consultant! 


You have so much more chance 


of achieving success when you meet 
to discuss printing matters 
if Spicers Paper Consultant is there. 
His suggestions on paper 
will help you to get into print 
with all the impact, 


originality, (and economy) you could wish, 


Spiers 


Telephone: CENTRAL 4211 + 19 New Bridge St., London, EC4 


INCREASE YOUR SALES AND GOODWILL. wes 


Whether for keeping your name before the 
public, or for launching a new product, Ariel 
Advertising Balloons are a powerful advertising 
force. Quickly and cheaply, this gay, colourful 
medium carries your sales message through the 
streets, and right into the family circle. 


Ariel Advertising Balloons and Toyshapes are 
known and used throughout the world. They are 
available in a multitude of shapes and sizes, 
brilliantly coloured and printed. Here are big- 
ger, brighter and stronger balloons to reinforce 
your sales effort. Use them as part of your 
next campaign. 


ARIEL 


ADVERTISING BALLOONS 


LEWIS KNIGHT & COMPANY 
8 Chingford Mount Road, London, E.4. 
Larkswood 2241/2 


TODAYS CHILDREN ARE TOMORROWS CUSTOMERS! 


We shall be pleased to supply samples and quotations on request. 
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Advertising calendars for 
1954—business and beauty, 


with the lot well done 


From the dreamiest of sun soaked village scenes to the strident clatter of a 
constructional engineering job, the themes of this year’s advertising 
calendars wander generally with one thing only in common—excellent a 
production. The humorous approach has been almost entirely absent 4 
from those coming to “Advertiser's Weekly.” 


Representations of the g Kee 


(with one conspicuous exception) they have been presented with a some- 


a 

human form have also not been frequent, and where they have appeared * 
z 

he 


what intimidating decorum. Several calendars in the top quality class 


this year are carrying reproductions of paintings specially commissioned 
—and one even comes complete with gilt frame. 


GQ TRUGGLING through the 
mountainous pile of calen- 
dars and with difficulty freeing 
the arms and reaching the 
desk, it is now only fitting 
that brief mention be made of 
the more outstanding speci- 
mens, although, to be quite 
open and above board, few 
there have been that made us 
wince. It was, indeed, a good 
show all round, 

The calendar issued by C. W. 
Martin & Sons Ltd. was fully 
in the tradition of the firm—who 
have an excellent name in the 
fur trade for the standard of 
their calendars. Shown on this 
page, their 1954 calendar has a 
gilt wood frame. The copy- 
om of the picture (by Caton 

oodville, R.A.) itself is the 
pesperty of F. M. Addiscoti, of 


artin’s publicity office, and the 
Mastertone process was used for 


From C. W. Martin & Sons Lid. 
comes this Mastertone process 

inting” of a cavalier’s day in 
the country. A gilt wood frame 
surrounds the picture (executed 
by Caton Woodville). 


the printing to give added depth 
and realism. 

“It has been our contention,” 
said Mr. Addiscott to ADvER- 
TISER’S Weexkty, “that if an 
advertising calendar is not good 
it will go into the waste paper 
basket, so why waste money on 
a cheap article.” 

The calendar from the Scots- 
man is composed of some 48 
excellent at ay of Scottish 
scenes (generally one week to a 

icture), The date sections can 

e detached leaving behind a 
volume of pictures calculated to 
inspire severe nostalgia in those 
way out east. The calendar 
from the British Vacuum Cleaner 
& Engineering Co., Ltd., carries a 
pleasant painting of a Surrey 
scene, “Near Goblin Works, 
Leatherhead.” Scenes of Wimpey 
operations provide the pictorial 
content of the top level item from 
G. Wim ‘o., of a 
smith. Sion was B. 
Mann, and BEF and 

inting was carried through by 

omasons Ltd., of H ow. 


Scottish vistas 


Scenes from the same nation 
form the basis of the Scots 
Pictorial Calendar from Henry 
Munro, Ltd. This item is sold in 
hundreds of thousands and goes 
ali over the world. Published by 
a subsidiary organisation of the 
Glasgow Herald group of news- 

papers, this colour printed 
calendar is sold at a price below 
that of many in black and white. 

A panoramic view of Scottish 
shorthorns fittingly forms the 
subject of the calendar issued by 
Armour & Co., meat packers, 
importers and distributors. The 
significant feature of this pro- 
duction is that two months are 
carried on each page. 

A grinning pirate (surely not 
appropriate) comes up on the 
pane space of the neat calendar 

rom Douglas Reay, artist-de- 
signer of Leeds, and bold, easy- 
to-read numbering is the con- 
spicuous ‘ge of the large item 
from the Asbestos Co., 
Ltd., which ay picture fashion 


and month by month tells the 
a! of asbestos. 

ree months to a page and 
with no pictures is how King & 
Jarrett, Ltd., printers, mark off 
the year and surprisingly effective 
it is too. 

A fine example of screen g- 
ing work 4 poasited b 
calendar out oaiet 
Studio Ltd. ‘aliens affixed daily 
calendar pad gives a quotation 
with which to kick off the day; 
but there is something grim 
about Robert Frost’s contribu- 
tion: “By working — 
eight hours a day you 1g oe 
come a boss and work 12 hours 
a day.” 

Another business-like daily 
calendar comes from John 
Trundell & Partners Ltd., pub- 
lishers of industrial journals 
(Ship and Boat _ Builder, 
Chemical Products, Compressed 
Air Engineering, etc.). 
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The February verse for the 
“Blighty” calendar: 
For 28 days only you will have 
time to fall, 
But, gentlemen, please keep your 
eye on the ball! 


» BBs 


January 7, 1954 


A ee 
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This calendar is almost audible 

when it is turned to the month 

of September. From Chloride 

Batteries Ltd. this item brings 

along each month an arresting 
child photograph. 


A day calendar (with quota- 
tions) fixed to a Suffolk village 
scene painted by Lucy Harwood 
and sent at at 4 W. S. Cowell 
Ltd., adds up to a time marker 
that can be hung with distinc- 
tion anywhere. So, for that 
matter, but in another sense, can 
4 oduction from Blighty be 

described. “Pin Up Greet- 

” is the caption, the demand 
will have been tremendous, and 
there will be some special 
reluctance to turn from February 
to March, but few regrets when 
October comes round. 

“In the Avon Country” is the 
scene carried, appropriately, on 
the quality production from the 
Avon India Rubber Co., Ltd. 
Painted by S. J. Lamorna Birch, 
R.A., for the company, the print- 
ing was by Sun Printers Ltd. 

A clear and attractive mane 
of Lincoln cathedral by Rowla 
Hilder forms the art work of the 
item from Boulton & Paul Ltd., 
who state that a limited number 
of copies of the painting, suitable 
for mounting, can be ined. 


Awe-inspiring piece 


There is something downright 
awe- os about the huge 

oduction from John Laing & 

mn Ltd. building and civil 
engineering contractors, but that 
may be because I am fair game 
at all times for any building and 
constructional - gal wishing 
to amuse himself by inspiring 
awe in me. The fact remains, 
however, that the Laing calendar 
comes in inches, 22 by 17, carries 
four months to the page, and is 
equipped with paintings by 
Terence Cuneo and Leslie Kent. 

Titled “The Brewer's Art,” 
the Whitbread calendar lets one 
know how it is done. But it is 
as unbelievable as ever. Pro- 


@ Continued on page 20 
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A. DAVIES & CO (Shopfitters) LTD 
HORN LANE, LONDON, W.3 


country. Furthermore, they can ull be reached through one 
medium, and with no overlapping. The Bath Chronicle is 
the only evening paper printed in Somerset. It sells 34,000 
every night—1} copies for every house in the city—and it is 
Somerset and Wiltshire. For 9/- per 
S.C.1. the beauty of Bath is yours 
for the picking. 
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Get full details from 
The Advertisement Manager, 134 Fleet Street, London E.C.4. Central 2767. 


TALE 


for to-day 


Once upon a time aman, 
who was a late riser, 
inherited a business. He 
became so unpunctual, 
that eventually he went 
to the office only in the 
afternoon. His father, 
in his day,had employed 
a man to cry his wares. 
This man became 60 like 
his new master that he 
too worked only in the 
afternoon. This was fatal, 
because the shoppershad 
already gone elsewhere, 


and the business failed. 


The moral is: 


Be up and be diligent in 
your business, AND BE 
SURE THAT THE 
COMMODITIES YOU 
HAVE FOR SALE 
ARE ANNOUNCED 
IN THE MORNING 
BEFORE THE 
PEOPLE’S PUR- 
CHASES ARE MADE. 


Beliast News-Letter 


Published in the morning 
Estd. 1737. More than a Newspaper—an Institution 
Donegall Street, Belfast. 85 Fleet Street, London 
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prospects of advertisers in this prosperous ne 
area. For the beauty of Bath, from an advertiser's point of a 
view, are the conditions which make it the ideal place for a 
test campaign. It is a compact city with a healthy fringe of a 
light industries, and set in a rich agricultural countryside. >. 
Leisured, professional, industria) and agricultural classes are . 
evenly balanced in a typical cross-section of the whole ; 
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It’s more than 


just a New Year... 


On January 7, 1854, the “Sentinel’’ was first 
published as a weekly newspaper. . . . From 
this small beginning has grown the “Stafford- 
shire Weekly Sentinel’’ of to-day, which ranks 
as one of the leading weekly newspapers in 
the country... . A proud centenary is now 
to be commemorated, for during these 
hundred years not only has the “Weekly 
Sentinel’’ achieved exceptional importance with 
both readers and advertisers, but now serves 
as a worthy weekly newspaper to that great 
provincial Evening, the “Evening Sentinel.” 


...it'sa 


New Century 
for the 


STAFFORDSHIRE 
WEEKLY 


4 


R. H. PENNEY, Advertisement ‘)\-setor, 
WORTHCLIFFE NEWSPAPERS 
GROUP LIMITED 
165, Queen Victoria Street, London, E.C.4 
Telephone; Central 6000 
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© Advertising Calendars for 1954-continued 


One of the attrac- 
tive pages of the 
calendar issued by 
the Whitbread 
company. The 
process of beer 
making from hops 
to glass is des- 
cribed with illus- 
trations by George 
Mackie. This 
calendar will no 
doubt be read 
very closely by 
a wide band of 
advertising men 
and it may suggest 
a new line ~ of 
“do - it - at - home”’ 
activities. 


duced by A. N. Holden & Co., 
Ltd., and printed by W. S. 
Cowell Ltd. (with “Tools of the 
Trade” illustrations by George 
Mackie), this is a most instruc- 
tive and engaging item—not 
without its dash of danger: 
“With a small quantity of malted 
barley,” it says, “some dried hops 
and a handful of yeast, anyone 
can brew beer—of a_ kind.” 
Well, “any kind” is indeed some- 
thing. 


A woodland glade 


From Wass, Pritchard & Co., 
Ltd., comes a large bevelled 
production of the highest quality 
with a reproduction of an English 
woodland glade (with daffodils 
all about) via photo offset litho- 
graphy, direct from a colour 
transparency. On all counts this 
is a charming piece of work. 

And “charming” is the keynote 

of the calendar from Chloride 
Batteries Ltd. Each month 
brings along an arresting child 
hotograph captioned by a line 
om Exide and Drydex adver- 
tisements. Production was by 
James Haworth & Brother Ltd., 
fine art printers, and it is going 
to be very popular all the year 
round. 

International Paints Ltd. 
present the year with a startling 

inting of a chameleon in care- 
ul but ruthless pursuit of a fly. 
This will catch many an eye and 
sets the stage for a good follow- 
up next year. 


Survey of queens 


There is no word more fitting 
than “majestical” to describe the 
large calendar coming from the 
Imperial Chemical Industries, 
Dyestuffs Division. Four queens 

Elizabeth I, Anne, Victoria and 
Elizabeth II are portrayed in 
scenes of splendour. This is a 
very highly coloured production 

but it comes from a dyestuffs 


| department and will no doubt 
| swell the heart of many people. 


And “majestical” is an apt 
word to use when describing the 
item from oe ow & Co., Ltd., 
although doubtless a fashion 
expert would rather choose 
“statuesque.” Last year Popper 
came along with a delicately tinted 
portrait of a lady whom one 
would expect to find beneath a 
coloured sunshade at a garden 
party organised by a top-level 
country club. It is different this 
year; nothing so lightly debonair. 
True, the blue-gloved: lady on the 
1954 version is no less easy to 
look at, but her preoccupation 
seems to be less with what soft 
drink to have next than with the 
choice of the exactly right 
primary school for her daughters. 

Altogether different again is 
the desk calendar from Interna- 
tional Aeradio Ltd. There is 
something special about this 
calendar produced by Spicers Ltd. 
Using nine colours upon bevelled 
ivory board the registration has 
been so precise that it has 
allowed the company to emboss 
certain features of the compass 
design. The printing was carried 
out by International Aeradio. 


Lawyers’ delight 


Boldness of figuring marks the 
calendar from The Croydon 
Times. No elaborate job this, 
but the kind one finds it neces- 
sary to have about the office. The 
same is true of the item from 
Keliher, Hudson and Kearns 
Ltd., periodical and colour 
printers. In this latter case two 
full months flank a central page- 
per-day block. 

Solicitors will no doubt find 
formal delight in the production 
designed by Chamberlain Studios 
for The Solicitors’ Journal. With 
the journal’s name set firml 
against an ellipse of heavy blac 
it does indeed capture the spirit 
of all wills, testaments, writs and 
litigation in general. The clear, 
crisp printing was by The Solici- 
tors’ Law Stationery Society Ltd. 
Serious stuff this.—H. F. 
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An essential 


part of 
Sunday 


For Readers 
and Advertisers 


THE 
OBSERVER 
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TRAPINEX 
for 
TRANSFERS 


Service and Quality 


TRAPINEX LTD 
176-188 ACRE LANE, BRIXTON, SW2 
BRIXTON 2057-8 
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JANUARY 


THE SINGULARITY 
OF SNOWMEN 


The Snowman, though we know him to be a 
doomed figure, has nevertheless an odd kind of 
immortality. He is made in exactly the same 
way, for exactly the same purpose and with 
exactly the same material as he was made under 
Elizabeth 1. In the 16th century he would not, 
of course, have worn an old Air Raid Warden’s 
helmet ; and it is doubtful if in those days he 
had taken up smoking. But in all essentials he 
is unchanged. 

Even in the darkest days of austerity he could 
be erected without a licence ; untrammelled by 
controls, private enterprise went to work with 
rare and complete spontaneity. Moreover, there 
has never been any question of the Snowman 
being made of anything else but snow and this, 
in an age when so much is synthetic, gives 
him a certain singularity. Impassive, faintly 
Churchillian, he broods upon the lawn, a lonely, 
comfortless figure in the early dusk. We cannot 
find it in our hearts to wish him a long life, yet, 
when the thaw comes, we are touched by his 
undignified declension into a grey, vestigial and 
amorphous stump of slush, But there is no need 
to pity his impermanence. He will be there 
again next year, and the year after, and the year 
after that. He is really, when you come to think 
of it, a good deal less impermanent than the 


rest of us. 


The Midland Bank, too, will be there next 

year, and the year after, and the year after 

that, to provide unfailingly the banking 
facilities which the nation requires. 


MIDLAND BANK 
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THE McCONNELL ASSOCIATIC 


linked together / 
on the spo 


JANUARY 7, 1954 


CHARLES E.McCONNELLF.LP.A. 
A pioneer of scientifically 
planned Advertising. Equally 
| at home in London or Dublin. 
© Chairman of McConnell’s 
Advertising Service Ltd. 
Dublin; McConnell’s (London) 
Ltd., McConnell &Co. 
(Advertising) Ltd. 


What are your prospects? 


asks CHARLES E. McCONNELL F.1-P.a. 


N January Ist, each year for thirty-eight years (ever since | founded McConnell’s Advertising Service). . . 
I have tried to anticipate the opportunities of the future and to plan how best to take advantage of them. 
No doubt at this time you are doing the same. 


In my case, it really means seeking opportunities for our clients and asking myself, year after year “What 
new and extra services do the times dictate ?”’ In that way, McConnell’s have kept abreast of all new developments 
—growing up as Advertising itself has grown up—and prospering alongside their clients. 


Last year, our business was an all-time record. We operated comprehensive services from three offices. 
In London, in Wales (as Good Publicity Ltd.), and in Dublin. 


But what of 1954? We are expanding our personnel and services; we have opened a fourth office in Derby 
to serve Midlands Advertisers and under the name McConnell we have combined all our resources to meet 
the challenge of 1954, because I am convinced that we are in for a period of downright tough selling . . . such 
as we used to know, except that the “weapons” are now much more scientific and complex. Yet, what an 
opportunity this presents, if your enterprise, initiative and good management are helped by sound, forceful 
Advertising. ... A Happy and Prosperous New Year to you. 


ARNOLD E. JONE: 
A.L.P.A., M.S.MLA. 


“ OUR BUSINESS Is TO BUILD YOUR BUSINESS” Managing Director, McConn 


& Co. (Advertising) Lid., Der 
and Colwyn Bay, Direct 
McConnell’s (London) Ltd 

Midlander with 27 years a 
round advertising “know-ho 


ee tl 


If you would like this booklet describing all the facilities which make up McCon1 
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OF ADVERTISING SERVICES : 
fMcombined ideas, experience, information and resources .. . ; 


yor close personal contact and operation... 


Sah a 


‘IN LONDON: 


McConnelPs 
(LONDON) LIMITED 


Registered Practitioners in Advertising ! 
St. Stephen’s House, Westminster i Publicity House, Pearse Street, 
LONDON S.W.1! ' DUBLIN 
Telephone: WHItehall 5081 Telephone; DUBLIN 73141 


A complete Agency Service for British Adver- Established in 1916 and serves many famous 
tisers and a convenient centre in London for \ . British & Irish advertisers in Ireland. Complete 
dealing with enquiries on all aspects of marketing facilities are backed by precise local knowledge. 
in Ireland. Jack A. Pearce is Resident Director. John C. McConnell is Resident Director. 


IN IRELAND: 


McConnell’s 
ADVERTISING SERVICE LTD 


Incorporated Practitioners in Advertising 


JOHN C. McCONNELL 
B.A., AN.PLA. 


Director of McConnell's 
Advertising Service Ltd., 
Dublin, McConnell's (London) 
Ltd. and McConnell & Co. 
(Advertising) Ltd., following 
extensive Agency experience 
in London and Dublin. 
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jm IN THE MIDLANDS: IN WALES & N. WEST: 
McConnell McConnell 


WET? 


& CO. (ADVERTISING) LTD 


Registered Practitioners in Advertising 


24, The Strand, DERBY 


Telephone: DERBY 49321 
Brings a first class Advertising Service with 
complete facilities to the centre of the Industrial 


Midlands. Claude A. Page is Resident Director. 


& CO. (ADVERTISING) LTD 
FORMERLY GOOD PUBLICITY LTD 
Registered Practitioners in Advertising 


25, Princes Drive, COLWYN BAY 


Telephone: COLWYN BAY 2889 


The only Comprehensive Advertising Agency 
Service in N. Wales. Also serves many adver- 
tisers in Cheshire, Wirrall and Lancs. 
T. R. Dipple, A.L.P.A. is Resident Director. 
ae or ‘ 


at 


IN THE NORTH EAST: McConnell’s full-time representative is K. G. JACKSON, 126, High Street, Easington Lane, Nr. Newcastle-on-Tyne. 


GREAT NAME FOR ADVERTISING SERVICE 


Service, we will gladly send you a copy on request to the Resident Director of the most convenient McConnell Office. 
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ADVERTISER'S WEEKLY 
Canada’s Six Markets 


The keystone province 


ECAUSE of its geographical 
location, Manitoba is known 
as the keystone province in the 
arch of the Canadian confedera- 
tion. It is in Canada’s heartland. 
It stretches from the northern 
sea coast to the 49th parallel, 
and its total area of 246,512 
square miles is more than twice 
the total area of the British Isles. 
Like its sister provinces of 
Saskatchewan and Alberta, to the 
west, Manitoba is a prairie pro- 
vince, But it is also a maritime 
province. It has a coastline of 
more than 400 miles on Hudson 
Bay, and the Port of Churchill 
offers an alternative water route 
to the markets of Europe that is 
oases 4 shorter than those 
previously used 
From Churchill to Liverpool 
is 2,936 miles. From Halifax to 
Liverpool is 2,490 miles. The 
Canadian Government grain 
elevator at Churchill has a capa- 
city of 2,500,000 bushels, and 
varying quantities of grain have 
been shipped via this port in the 
years from 1931 onward. 


Concentration in Winnipeg 


As is true of other provinces, 
most of Manitoba's centres o 
population are concentrated in its 
southern area. Forty-five per 
cent of the population of approxi- 
mately 790,000 lives in the or + 
eastern city of vara Se 
provincial capital, and 
Pegs s suburbs, 

he other cities of Brandon, 
Portage la Prairie and St. Boni- 
face account, with Greater Win- 
nipeg, for the bulk of manu- 
facturing and commercial activity. 

The province is one of the 
major agricultural producers of 
the prairie provinces. Over the 
years, agriculture has been a 
dominating factor in its economic 
life. —— em ploys 25 per 
cent Manitoba's gainfully 
occupied, and accounts for 
about 35 per cent of the value of 
total provincial production. 

Total value of all farm pro- 
duction in 1952 is estimated at 
more than $302 million. 

Yet, within a span of years 
approximates only one 
decade, the province has wit- 
nessed an era of unprecedented 
industrial expansion. Since 


By Douglas Green, of the 
Winnipeg Tribune 


1941 the number of manufac- 
turing firms has risen from 
1,184 to an estimated 1,650. 
The establishment of new 
manufacturing firms, and an 
over-all increase in Manitoba's 
roductive capacity, have com- 
ined to produce a predominant 
manufacturing industry which 
now produces about 60 per cent 
of the province’s wealth. Mani- 
toba is now the fourth largest 
industrial area in Canada. 


Range of manufactures 


Articles produced in the pro- 
vince now add up to over 1,100 
product classifications, ranging 
from adhesives, agricultural im- 
plements and aircraft accessories 
to wallboards, washing machines 
and weed killers, 

Preliminary estimates set the 
gross value of manufactured 

oods produced in Manitoba 
uring 1952 at $630 million. The 
gross value of production for 
1951 is estimated at $596 million 
—an increase of 182 per cent 
over the 1941 total of 
Saji. 534,751. 

oe and payrolls in 
manufacturing industries have 
shown similar increases. In the 
10 years since 1941, workers em- 
ployed in manufacturing have 
risen from 32,362 to more than 
45,000, and their payrolls from 
$40,894,267 to more than $115 
million, or an increase of more 
than 180 per cent. 

Increased economic activity 
throughout Canada has been in- 
strumental in Manitoba's econ- 
omic expansion. But important 
factors too have been the pro- 
vince’s wealth of natural re- 
sources; low-cost hydro-electric 

ms, a plentiful and skilled 

bour force, excellent transport 
facilities and, in many cases, an 
advantageous. market location. 

As a result, Manitoba turns out 
nearly 50 per cent of the gross 
value of di geo roduced in 
the prairie Fad he Precam- 
brian Shield, an area covering 
all the northern part of the pro- 
vince excepi a small section along 
Hudson Bay, is a vast area with 
huge known and potential riches. 
It covers 140,000 square miles, 
or 57 per cent of the total area 

of the province, but contains only 


24 
4~Manitoba 


a little more than two per cent of 
the population. 

From this area all the principal 
minerals such as copper, gold, 
zinc and silver are mined. 
Selenium, tellurium and cadmium 
are recovered as by-products 
from base metal operations. Ores 
of tin, chromium, lithium, beryl- 
lium and molybdenum also occur 
in Manitoba, but have not yet 
been developed. The bulk of 
Manitoba's metallic minerals are 
— for the export market. 

he province now has five pro- 
ducing mines and three that are 
in the development stage. 

Of Manitoba's land area 45 per 
cent is wooded. Forest areas 
cover 93,000 square miles of the 
province, 30,500 square miles of 
which is productive. The pri- 
mary forest industries cover log- 
ging in the woods and the manu- 
acture of lumber, railway ties, 
lath, shingles, pulp and paper. 
The total stand of timber is esti- 
mated at 2,953 million cubic feet. 

Manitoba is noted for having 
one of the largest inland fisheries 
in Canada. The bulk of the fish- 
ery production comes from lakes 
in the southern portion of the 
province, including Lakes Winni- 
peg, Winnepegosis and Mani- 
toba. Through the use of 
modern freighting equipment, 
such as air transport and tractor 
trains, fish is quickly brought 
into the major processing plants, 
quickly packaged and shipped by 
express to market. 

he fur industry is Manitoba’s 
oldest commercial activity. More 
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than 10,000 families gain some 
part of their livelihood from trap- 
ping, which is carried on in all 
parts of the province. 

Because of its position, Mani- 
toba has become the crossroads 
of Canada’s commerce and travel. 
Railway lines, air transport and 
highways form a network to 
provide exceptional facilities 
for industry and for travellers. 

© province is served by 
the Canadian Pacific Railway, the 
Canadian Nationa! Railways, the 
Greater Winnipeg Water District 
and the Midland and Hudson 
Bay Railways. 

Manitoba has nearly 17,000 
miles of roads, of which nearl 
2,500 miles form provincial trenk 
highways and connect with the 
highway systems of neighbouring 
provinces and states. 

The province is also a hub of 
Canada’s great air transport 
industry. Winnipeg is the centre 
of air traffic in the province. 
Air transport has been widely 
used in recent years to open 
Manitoba's northlands. The 
urban and rural parts of the pro- 
vince, richly endowed with water 
resources, are well serviced with 
hydro-electric power. 

The major market for Mani- 
toba manufacturers and whole- 
salers is the area extending from 
the head of the Great Lakes in 
Ontario across the prairies to the 
geographic boundary, the Rocky 
Mountains of Alberta. Within 
this area is a population of over 
2,700,000 people—about 20 per 
cent of the nation's total. 


Manitoba is the 
economic heart of 
the vast market 
which extends 
from the head of 
the Great Lakes to 
the Rockies. If 
tariff reductions 
should become 
general, the pro- 
vince’s market will 
be even further ex- 
tended. South of 
Manitoba is a large 
American market 
with the same 
type of consumer 
demand. 


MANITOBA 


CHURCHILL 


Advertising and 
selling problems 
in Switzerland ? | 


PUBLICITAS 


Publicitas is the leading and largest adver- 
tising organisation with 50 branch offices. 
General information and 

exact estimates are supplied free and 
without obligation to you. 

Write to our fully equipped 

Foreign Department, 

3 Av. Benjamin-Constant, Lausanne 
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DON’T DOZE... 


WHEN YOU SHOULD BE CASTING! 


Hit the market where all signs point to a 
“Full Catch” of sales! Today, those signs 
are plentiful in the thriving Winnipeg area. 
Earnings are higher than ever; new homes, 
new industries, new jobs are developing every 
day; more people are constantly swelling the 
ranks of Manitoba buyers. 


Use The Winnipeg Tribune to bring the facts 
and advantages of your product to the atten- 
tion of this receptive market. In Winnipeg, 
more and more advertisers are using The 
Tribune, as more and more people read this 
popular newspaper. With the current daily 
circulation averaging well over 70,000, The 
Tribune enjoys the loyal readership of over 


230,000 people every publishing day. 


For further information about Winnipeg and 
Manitoba please communicate with our Lon- 
don representative, Mr. F. A. Smyth, 34-40 
Ludgate Hill, London, E.C.4. City 2784 


advertise in 


THE WINNIPEG TRIBUNE 


ONE OF THE 7 SOUTHAM NEWSPAPERS 


THE WINNIPEG TRIBUNE ft THE MEDICINE 
THE EDMONTON JOURNAL ) THE 
THE VANCOUVER PROVINCE 


THE OTTAWA CITIZEN 
HAT NEWS 
CALGARY HERALD 


THE HAMILTON SPECTATOR | 


25 ADVERTISER'S WEEKLY 


| Your Sales Story Quickly 
| and Simply Told 


Materials can be in- 
serted in the panels 
thus enabling 16 
different fabrics to 
be shown at the 
same time. 


illustrations, pho- 
tographs.advertise- 
ments or materi- 
als shown on this 
unit can be viewed 
oltage from the front and 
AC. or 110 AC. reverse sides. 
Overall Height 18” 
| |, Width 25° 


| 
} 
} 


The pages of this automatic unit show a new illustration 
every 6 seconds. The stand has 8 pages and each page 
takes a photograph or advertisement on both sides; 
this enables 16 different illustrations to be shown. The 
unit is constructed in light metal and can be finished in 
any colour. It is operated by a small electric motor 
and running costs amount to a few shillings a year. 


Price £18:10:0 ex works 


UNIVERSAL SCREEN SERVICES 


65 KENSAL ROAD, LONDON, W.10 


* 


The Directors 
and Staff of 


E. ALLAN-COOPER & Co. Ltd. 


ADVERTISING 
wish to thank 
all those kind friends 
who sent us their 
GOOD WISHES FOR 1954 
and on our move to 
larger premises at 


24-25 CONDUIT STREET, W.1 


Telephone : MAY fair 9871 (5 lines) 


| 
| 


* 


| Branches at PRESTON and NEWCASTLE 
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The Screen Printing Process—5 


<4 
ee 


Britain in the forefront of : $ 


European processing 


By P. W. Sprinzel 
Managing Director, Studio Sprinzel Ltd. 3 
S a member of the British clients. Italy is full of large and 


Screen Printers Associa- oud propaganda, and signs b 
tion and of the Screen Process ‘he thousand are along ~ ph 


him the chance to be competitive This cubistic 


int of a man 
/ - : : ially near large towns. Any and speedier in delivery every riding a bi ns came from a 
8 1 _ ry of colours from bright fluorescent time. Also in Switzerland I saw wiss silk screen studio. 


oe - . to faded, dull washes show every 4 multitude of English material 
visiting earlier this year col- conceivable type of article, cars, used for the production of silk 
leagues in seven countries ON motor accessories, oils, foods of screen prints. 

the Continent to get an idea every description, machines and 


Silk screen printing is taken 
seriously in Germany. 


of the standards and achieve- cosmetics. Differing Swiss views cae PB oa £ 
ments in their work. At the Displays are repeated again and a d they certainl k 
time | was able to com. #8ain and it is really too much I attended a printers’ conven- Ountry and they ay Sane 


; ; tion in Switzer’ good use of the very fine nickel 
pare the'r results against our ph yy ty A chat with covernl wn on mesh in combination with the 
own, and I will try to give advertising within limits. From our craft. A few had never oo photo stencil which they 
here a few of the interesting the silk screen printing point of heard of silk screen printing, developed during the war. They 


facts I observed. view there seems to be a limited others did not think it competi 4M Print very fine detail, even 
scope as the osiee of ‘aor vane ey at elt, A, a - ave - dae posters, maps and dis- 
British supplies abroad above 10,000 can hardly be com- 4dditional plant to do some — 
petitive against the litho printing Poster screening themselves. , Contes Setpene Hane ceparen’ 
There is no doubt that Britain machine, even if mechanised _ ae . a aie “ps last a cee 
leads in European silk screen screen printing is used. How- "9 — : 


tries—where glass production is 
important—direct screening on to 
glass was fairly advanced, 
although many ceramic transfers 
are imported from Britain. 

The printing of ceramic trans- 
fers is one of my latest ventures, 
and as more and more advertis- 
ing of this kind is apparent, it 
was a great help to compare the 
standards on the Continent with 
our own achievements. 

We here in Britain have 
nothing to fear. In price, de- 
livery time and production, we 
are far more competitive than 
any firm across the Channel, 
and from what I have seen of 
American quotations we can 
beat even their standard price 
lists, including customs duties 

and shipping charges! 


Advantage to advertisers 


Back now to the advantage to 
the advertiser. Practically every 
establishment in a shopping area 
contains some screen printed 
matter, even if it is only a price 
tag, but you will find that the 
larger and more important the 
shop, the more silk screen 
— display there seems to be. 

rom the window transfer or the 


rinting—not only in the results ever, it keeps all silk screen 
t also in the materials neces- printers busy, especially with 
sary for making first class silk fluorescent colours which are 
screen printing possible. Practi- still best handled by the screen 
cally everywhere, brands of our process. 
wel —— + 9 Pew are Three ian 
part and parcel of the necessities languages 
of many shops abroad. I feel 
certain that currency restrictions In Switzerland it was again 
frequently enable them to buy display work and showcards that 
only the most necessary materials filled most of the silk screen 
from this country. In some printers shops I visited. They 
countries it even seemed easier can very seidom print large runs 
to get paints and photo materials and if the whole of the country 
from the United States than’ is to be covered they have to 
from the United Kingdom, but print in three languages which 
these may be exceptions. makes it still more impractical 
Poster work was the key pro- for proper quotation. It is here 
duction and nearly all shops that the screen printer has an 
were busy producing 20 x 30 in. advantage over the litho machine 
prints in multi-colours for their because smaller runs can give 


This silk screen 
int of a Bar- 
ados ma 

been carried out in 

nine colours al- 

though only three 
inches in diameter. 

Processing was at 

Studio Sprinzel 

Lid., London. In 


<= sg pew — and a 
= A good example of Dutch screen ‘abel, to the poster and the show- 
a Briain pare inting. Glass production is °*4, there is every kind of flat, 


2 important in Belgium and France ‘haped or 3D display, with and 

>? tg Pn and direct screening on to glass = ae — 9 = ae, and 
not only in results §% @dvanced. Many ceramic It ery T costae 

but also in the ‘ansfers, however, are imported . = 8 f ailk. ody i 

necessary materials from Britain. Many English vantages of st gee pemmt- 

* ‘materials are used in Continental ‘8 that any material can be 

silk screen production. @ Continued on page 28 
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ASPIRIN 
CONSUMPTION 
REDUCED BY 

AUTOTYPE 


AVING emerged—more-or-less—from the festivities, made 

and shattered our resolutions, and stuffed all the bills at the 
back of the drawer, we now start all over again, Awful thought! 
Stretching before us is another whole year of exhibitions and 
displays—the mixture as before with all its aspirations and aspirins. 


An idea to slash one’s consumption of aspirin and to excelsior 
the sales graph in one fell swoop is to call in Autotype. 


Autotype make photographic enlargements—uncommonly good 
ones—at short notice. The sky’s the limit (almost!) for size or 
quantity. They can be mounted on ply, hardwood, glass, tex- 
tiles, or what-have-you. Or you can just stick them on the wall. 


Black and white or colour, singles or series, montages or step- 
and-repeat “wallpapers” (all the way round and back to the front 
of the stand)—the lot available from Autotype. Transparencies, 
too, for rear illumination. 


All that is needed to ensure success in 1954 is imagination, a 
good designer—and Autotype. 


Our illustrated folder,“ Are you in- 

terested in giants?” and 1954 price 

list, may give you some inspiration. 
Ask for copies. 


AUTOTYPE 


Most of the really good 
enlargements are made by Autotype 


THE AUTOTYPE COMPANY LIMITED, BROWNLOW ROAD, 


pe HELEN JARDINE 
ARTISTS LTD 


WEST EALING, LONDON W.13. EALING 2691-2-3 


remains a straight line 


when you use Kodatrace 
Whatever you draw on Kodatrace will 
remain accurate for all time because 
Kodatrace has a far higher degree of 
dimensional stability. For quicker and 
more exact drawing there is nothing to 
equal Kodatrace. It’s the shortest distance 
between the idea and the finished job 


THE MODERN TRANSPARENCY 


Send for leaflet and test sample 
SOLE DISTRIBUTORS 


H. C. STERN 
CRAVEN HOUSE, 121 KINGSWAY, LONDON, W.C.2. 
Telephone HOL 6086 
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STUDIO 
BRIGGS 


ARTISTS AND 
PHOTOGRAPHERS 


Phone : 
MUSEUM 
8434 


| OLYE R re: f PHONE. HOLBORN 6245/6 


Makers of the famous C81 Lineboard also manufacture 


PADS MADE 
UP IN 

3 QUALITIES 

TO SUIT ALL 
AGENCIES 


and market pads and boards of very high quality 


MANY OTHER 
TYPES OF 
LINE, MATT& 
WASHBOARD 
AVAILABLE 


TAKE 
_ AND 
«SEE 
RESULTS 
- SAME 
— DAY 


3/- P.T.) or 


OUTH EY Manufacturers and Marketers of Boards and Papers 
TOOKS COURT * CURSITOR STREET - EC 4 


ferraniacolor 


FILMS 


FERRANIACOLOR is the latest and most thril- 
ling colour process for 
photographers, yielding 
natural colours. Ferraniacolor can be easily proces- 
sed by the user and results can be seen a couple of 
hours after making the exposures—ano /o 
necessary to wait several days, 
are being processed by a centralised 


Ferraniacolor films are available in 35 mm. 20 5 
in rary Ade = plus 3/iid. P.T. (refills 810d. plus 


rofessional and amateur 
utiful transparencies in 


ks, whi; * films 
or weeks, whilst 
laboratory. 


@ 91d. plus 3/24. P.T 


For free booklet: “How to Use Ferraniacolor Film” send a 
postcard to Neville Brown & Co. Ltd., 77 Newman 


8 


ask Autotype’s 
advice ‘it, may save 
you time and money oom 


Why not take advantage of Auto- 
type’s quarter of a century of 
experience in the production of 
Photo Stencils. They might be 
able to answer right away your 
problems on that “‘difficult’’ job. 


AYTOTYWPE 


The Photo Stencil 
Specialists 


AUTOTYPE COMPANY LIMITED 
Brownlow Rd., West Ealing, London, W.13 
EALing 269! 


Telephone: 


Colour 


PHOTOGRAPHS 
hest... 


14, Corawall Gardens, S. Kensington, 
London, 8.W.7. Tel: WEStern 2652 


Silk screen 
_ gales aids 
for lamps 


TT silk screen process has 
been effectively used in the 
geeducicn of two new electric 
amp sales aids. 

The Mazda lamp dispenser, 
which is primarily for use in 
garages, has shelf space for over 
80 lamps of the types used in 
cars, motor cycles and com- 
mercial vehicles. It may be 
placed on a counter or hung in 
a convenient position on a wall. 
Attractivel nished in cream, 
orange, white and black it has 
been silk screened on to an 
orange stove enamelled hard 
board background. The price 
list has been letterpressed in two 
colours. 

The. 60-page dealers’ guide, 
which may be hung on to the 
dispenser, provides a quick 
reference for details of Mazda 
lamps and their uses. 

Designed mainly as a_back- 
ground for window display, the 
Stella Lamp Co., Ltd., have 
produced a new panel for the 
use of their dealers. This has 


* Britain in the fore of European processing -continued 


Mazda 


CAR BULSS 


Silk screening has here been 
carried out on to an orange stove 
enamelled background. 


been silk screened in an attrac- 
tive three-colour combination 
and features the “Stella Lamp 
Girl.” The panel, which is 
rinted on substantial straw- 
ard, consists of a _ centre 
section measuring 30 by 20 in. 
and two supporting wings 
measuring 30 by 10 in. 

This sales aid is suitable for 
the smaller type of window 
where there is no room for 
large and costly display pieces. 


Designed mainly as 
a background for 
window display 
this Stella lamp 
item has been silk 
screened in an at- 


tractive three- 
colour combina- 
tion and features 


the “Stella Lamp 


Girl.” 


printed upon, and in co-opera- 
tion with the industry's leadin 
chemists we have overcome al 
adhesion problems. To-day the 
latest screening lacquers are fade- 
proof and will continue to look 
colourful and fresh even if ex- 
posed to daily sunshine. 


Economic advantage 


Here in England I have found 
that some printers work on 
sound lines and send out the 
screen printing orders of their 
clients. To print smaller runs of 

sters and showcards is pro- 
ibitive for the general printer, 
to print glass and many plastics 


| is impossible, and to produce 


colour transfers is such a 
specialised operation that it 
pays to have a good silk screen 
printer in the background—not 
only to do the work speedily but 
also to allow for a decent profit 


| margin into the bargain. 


This portrait of the Madonna 
was silk screened in Sweden. 
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Photography in Advertising 


ADVERTISER'S WEEKLY 


Unequalied in Kent 


TAY eee 
Associated Ken! Newspapers 


30 High Street, Chatham (Chatham 2213) 
Sereet, £.C.4 
W. Player, Led., 30 Fleet 
= (Ceneral 2786) 


The main technical difficulty in taking this action advertisement was 

to provide sufficient light for the man catching the girl to see her, 

while at the same time having it dark enough not to fog the film. 

The shutter had to be open for the full length of the movement. 

The picture was taken by ay, lt originally for the “Sunday 
Graphic 


Pioneer in action 


fesf°) 


finn 
ae  — 


HENRY B 
Class 


URT & SON LTD. 
Printers 


Roger Wood, the youngish 
ballet and action photo- 
grapher from whose unpreten- 
tious Westbourne Grove studio 
flows an imposing stream of the 
highest class work brilliantly 
catching the restlessness of the 
times . . . the straining forward, 
the nervous energy and fidgeti- 
ness ...has fallen the honour of 
being the first British photo- 
grapher to have almost a half- 
page advertisement photograph 
in The Times. 

British Thomson-Houston, 
makers of Mazda lamps for 
photographic and other purposes, 
took a half-page rightly to crow 
about their FA.S lamp, which 
gives “the brightest light on 
earth.” One wonders whether 
this delightful copywriter’s claim 
would stand the acid test of 
comparison with the light from a 
Woomera “bang”’—but what 
matter? 

The _ advertisement, which 
featured a masterly 114 in. x 7} 
in. electronic flash study of the 
Four Hurricanes (a variety act) 
throwing each other about the 
stage, a a the 
august pages of The Times .. . 
and a very good thing, too. 
Wood has contributed some 
notable vivid action studies to 
Picture Post and the Sunday 
Graphic in recent months. 

* * * 
Y coincidence, the Vidor- 
Burndept Group from their 
Victoria Street, London, H.Q. 
sent to me recently a copy of a 
new trade catalogue, 20,000 
copies of which were recently 
distributed to all the com > 

dealers. Vidor radio and 
are well known, but the range of 
the company also covers domestic 
appliances, radio, ay K 

and lighting batteries, 

and torches. 

The company desired to give 


By JOHN HERON 


their numerous a: 
of the size of the organisation 
and the immense research, design 
and manufacturing 
which lie behind the products 
they sell. 
recruited to take some 300 separ- 


ate and entirely different shots in | 


=. factories—in five 


days! 
— Byrne of Park Lane then 
tum the pick of the 300 into 
a very readable brochure, part of 
which forms the dealers’ price 
list, based, so far as layout is 
concerned, roughly on Picture 
Post lines. Many more of the 
ictures have found their way 
into The Vidor-Burndept Maga- 
zine, and on to the company’s 
exhibition stands. 
There seems to me to be great 


possibilities for the extension of | 
this newsy photographic treat- | 
ment of manufacturers’ activities. | 


How man 
sands of s 


of the tens of thou- 
shopk 


hind the products they sell—told, 
not in the stuffy and 
manner of the earlier house 
journals, but in graphic news 
style, presented with the same 
care and selectivity as that exer- 
cised in the editing of a top-line 
illustrated magazine? Yet any 
good commercial photographer 
and reasonably well-equipped 
pogaete + yew | should be able 
to prod table job along 

these loan 
Certainly the six 
Roger Wood's photographs which 
the usual catalogue stuff 


in the dealers’ price list, bring | 


the bree ° nee om alive. 


HERE is nethiag “like per- 
sonal experience of an ad- 
vertising medium 
realise its full potentialities. In 
the case of photography this is 


particularly true and an instance | 


was cited in the case history 


resources | 


So Roger Wood was | 


rs and agents | 
in Britain are told the story be- | 


retentious | 


pages of | 


in order to | 


ts some idea | 


Telephones - 


Lon oO 
ESBURY 
32 SH ast GERrard 6 


printing of 
and posters 


GORDONS 


OF MANCHESTER 
SCREEN PRINTED 
POSTERS 


AND SHOWCARDS 


GORDON’S LIMITED 
SMELL ~ fon 


CENTRAL 697) 


HOUSE 
TELEPHONE 


(on wolf. 


SILK SCREEN ARTS LP 


7 SHIRLEY ROAD. CROTOOR 
aGOOrscomest Btat-s 
wiGMEST GRaAdt 
CLEAN © SHARP 
RATS WAN HIP 


| “DAY-G 


SPLLOY Sav € 
, ERPRESS 4 
Delivery 


oe sree ~ 
Zits 


R. P. GOSSOP LTD. 


@ Artists’ Agents @ 


36 CARTER LANE, E.C.4 
CENTRAL 6950 


C: screen printing 


il Malador DISPLAYS aladoe | 


S35 GREEN LANES-LONDON WB 
phone MOUntview 4819 


GOLD 5 BLOCKING 


ven, ramen ouaus. es WALLETS) 
PROMPT SERVICE 
TO THE TRADE 
AD-STAMPING LTD. 
148 SHOOTERS HILL RD., LONDON, S.E.3 
GCREEMWICK 3688 
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why the HOME COUNTIES 
NEWSPAPERS GROUP of 
eleven individual LOCAL 
newspapers is still the 
dominating advertising 
force in Beds, Herts and 
Bucks—and then be sure to 
include the GROUP in your 
1954 publicity campaigns. 


HOME COUNTIES NEWSPAPERS GROUP 
Represented in London by 


WILL KITCHEN, jr. LTD. 
131 Fleet Sereet,£.C.4 Central 1960 


| When we first appeared on the 
| bookstalls as “* Childhood ” nearly 


Used to long 


trousers now 


| seven years ago, a tiny little maga- 


zine among the big fellows we feit 
a bit like the young man’s first 
morning in the office train to 
London He looks around with 
awe at the older men, pulls out 
the new pipe coyly. wonders if he’s 
ot the right morning paper. . . 
Grimort an idea here for a Picture 


‘ost strip). Since then we've 
bought “Parents”, and grown 
and grown. Now we've assumed 


the name of “ Parents”, and in 
1954 we have our most ambitious 


| circulation campaign yet. 


But we are only expanding within 
our own—our very own—field: 
that is, the parents (of children of 
all ages) who think, as we think, 
that bringing up children properly 
is a skilled job and well worth a 
little study and a shilling a month. 
Look in on us at the Ideal Home 
Exhibition in March. 

Harold Lewis 


PARENTS 


(formerly Childhood) 
LEWIS PUBLICATIONS LTD. 


149 Fleet Street, London, E.C.4 
Central 9951/2 
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Commercial Art & Photography 
Terminus 8770, 0077 


PLANNED 
PACKAGING 
WILLIAM W. Tarrant Aaa 


STAPLE HOUSE, CHANCERY LANE 
LONDON, W.C.2_ HOLborn 252! 


HENDON 
BILLPOSTING 


COMPANY 


37 SPRING STREET W.2. 
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1/35 mm. 


in 
can 


The beginner 
photography 

hardly expect to 
achieve the inti- 
mate atmosphere 
of Walter Hiller's 
(Hiller & Swatton 
Studios Ltd.) fore- 
head - to - forehead 
study for Clifford 
Bloxham. But 
there will be the 
inward satisfaction 
of knowing that 
the product is “all 
my own work.” 


“How The Public 
About The 


Was 
Norwich 
(ADVERTISER'S WEEKLY, 


Told 
Union” 
Septem- 
ber 19, 1953, page 470) where 
photography as a hobby enabled 
a publicity organiser to in- 
augurate a first-rate advertising 
campaign for his company. 

Why not follow this example? 
Surely the beginning of a new 
year is a good time to start, 

There are a large number of 
excellent cameras on the market 
to-day and at reasonable prices, 
but for anyone wishing to enter 
the field there is a major choice 
to be made. Amateur and pro- 
fessional workers alike are 
divided into two main groups: 
those who favour the 35 mm. 
negative; and those who favour 
the 24 in. sq. negative. The 
former is the standard cinema 
film requiring no paper “back- 
ing’, the latter the popular “120” 
roll film, taking 12 exposures on 
a roll. Most 35 mm. cameras 
take 36 exposures at a loading. 
The question is—which to buy? 
cameras are cheaper to 
run in terms of cost-per-negative, 
but | find tend to encourage one 
to shoot many “waste” pictures 
in one’s desire to “finish the 
spool.” 
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A really first-rate little 35 mm 
camera can be bought for be- 
tween £18 18s. and £20 17s. 6d. 
An equally first class 24 in. sq. 
camera will vary between 
£18 18s. and £23. All these post- 
war cameras will offer you an 
adequate range of shutter speeds, 
good fast lenses, flash synchro- 
nisation. 

I have only three brief success 


tips. 
The first—when you have 
acquired your new outfit, spend 


twice as’ long mugging up the 
instructions that go with the 
camera than you think you need 
And handle it repeatedly, with- 
out a film in, uniil itLis virtually 
second nature to perform any 
operation and setting with it. 

The second—buy the All-in- 
One Camera Book, or Kodak's 
or Ilford’s manuals... all three, 
first class 

The third—join your nearest 
photo club. The fellowship and 
help of a particularly unselfish 
and likeminded group of amateur 


creative photographers like 
yourself—will stimulate you. 
Well, go to it! Photography 


isn’t as expensive as you thought; 
is far more fun—and infinitely 
more rewarding. 


* § 
a. 
as 
4 The easy way to 
serve soup has 
been indicated in 
a_ clever photo- 
graph by Kurt 
Schrau denhach 
The advertising 
man who is also a 
spare-time photo- 
graphy enthusiast 
may get some use- 
ful ideas through 
such experimenta- 
tion. 
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NEWS 


Wise headers choose the 


FROM WORLD 


MARKETS best ads in 


big Finnish pictorial 


ITH a circulation of 153,384 

the largest circulation pic- 
torial in Finland is Suomen Kuva- 
lehti, published by Yhtyneet 
Kuvalehdet Oy, Helsinki. In Oc- 
tober a competition was organised 
among the readers to choose the 
best advertisements of a full 
page, half page and quarter page 
sizes. The invitation to take 
pari in the competition was in a 
full page advertisement showing 
— of the prizes for the 
ucky winners, a large reirige.a- 
tor, two radios and an e.ectric 
clock. 

The publishers a'so wanted the 
expe t opinion of three adver- 
tising men in London and in 
orde to get this, they contacted 
the Press Attaché of the Finnish 
Legation, Antero Vartia. The 
at.aché invited T. H. McArthur, 
a director of the London News 
Agency, F. G. Wills, a director 


The winning advertisement in the 
Finnish competition. 


of John Haddon & Co., Ltd., 
and Just Borthen of Joshua B. 
Powers Ltd., to give opinions of 
the adve.tisements conce ned. 
Quite independently they all 


agreed on the Kiito Ketju full 
page advertisement. They also 
commented that it was one of the 
best zip fastener advertisements 
they had ever seen. 

There was some disagreement 
on the half page advertisements 
but all the quarter pages were 
unanimously agreed to be of a 
very low standard. 


South Africa 


High quality magazines of a 
type new to South Africa are to 
be published by a newly formed 
company Travel Promotion 
(Pty.) Ltd., Cape Town. This 
company will publish annually 
“The South African’s Holiday 
and Travel Guide,” and a 
monthly, Let's Travel. 

The company has been formed 
by John H. Marsh (for 20 
years travel editor of The Cape 
Argus) and his wife, Leona 


Marsh, to increase  travel- 


mindedness. 


Canada 


A large number of British 
exhibitors have now definitely 
confirmed space in the forth- 
coming 49th Annual Canadian 
Hardware and Housewares Exhi- 
bition (February 1-4). 

According to the latest in- 
formation the Canadian branches 
o Wm. Ridgway & Sons, Brades 
& Nash Tyzack; John Bedford & 
Son and British General Electric 
Co., will definitely be exhibiting. 
Additionally, the products of a 
further 23 British manufacturers 
will be featured on the display 
stands of their Canadian agents. 

This event is now the second 
largest hardware and housewares 
exhibition in North America 
and it is expected that last year’s 
record of 2,822 trade buyers from 
Canada, Great Britain, United 
States, Germany and other coun- 
tries will be exceeded. 


Christmas shopping 
in Canada was at 
peak levels. Trends 
observed in cur- 
rent spending will 
have an influence 
upon the  forth- 
coming Hardware 
and Housewares 
Exhibition. 


Now Published 


THURSDAY 


THE 
CONTRACT JOURNAL 


The finest medium 
for reaching — the 
Executives in the 
Building, Public 
Works and Allied 
Trades. 


1879-1954 


75 years of service 


Building and Public Works 


THE CONTRACT JOURKAL COMPANY LIMITED 


32 Southwark Bridge Road, 


London, S.E.1 
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O-DAY (Thursday) the 
Staffordshire Sentinel joins 

the ranks of the centenarians 
Welcome, indeed, it is to such 
select compa.:y——for its progres- 
sive outlook and robust policy 
have brought the Sentinel fame 
far beyond the Potteries. It is, 
I hope, common knowledge that 
the Signal, of Arnold Bennett's 
novels, is, in reality, the Sentinel. 
The occasion is being cele- 
brated by the issue, with the 
Evening Sentinel, of a profusely 
illustrated 412-page supplement 
reviewing North Staffordshire 
and South Cheshire events and 


developments in the past 100 
ears, while readers of the 
eekly Sentinel find included 
facsimile copies of the first 
Sentinel ever published. 

For even more permanent 
record, however, the editor, 


R. R. Woodbridge, and his staff 
have produced a 160-page com- 
memorative book, honed sur- 
veying 100 years of local history 
as reflected in the files of the 
Sentinel. There are over 200 
illustrations in this handsomely 
produced souvenir. Special 
articles are devoted to the cen- 
tury’s developments in the 
Staffordshire pottery manufacture 
and ceramic art. 

The paper began as a weekly, 


with mid-week editions for 
special occasions. These early 
mid-week specials were filled 


with verbatim reports of the trial 
of Palmer, the Rugeley poisoner. 

From the start the paper has 
supported worthy causes, par- 
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Arnold Bennett's ‘Signal’ 


joins the centenarians 


ticularly in the sphere of muni- 
cipal reform. Devotion to local 
interests has been faithfully 
maintained throughout the 100 
years. During its century of 
service the Sentinel has seen 
North Staffordshire develop from 
an area with a modest population 
of 85,000 to its present position, 
with Stoke-on-Trent as the 12th 
city in size in the United King- 
dom, and with a total in the 
Sentinel’s circulation area, in- 
cluding Newcastle-under-Lyme, 
of about 500,000. 
* * * 


Latest of the weeklies to 
“grow up” to broadsheet size 1s 
the Burnham on Sea Gazette and 
Highbridge Express. Instead of 
six columns each 17} in. long, 
there are now 10 columns 24 in. 
long. 

Readers were told :— 

“An immediate effect of the 
change is to give much more 
reading matter because the 
wasteful channels of unprinted 
paper will be utilised. At the 
moment th channels are the 
equivalent of an extra column 
per page. As this newspaper is 


By WILTON EVAN 


normally a 16-page issuc, it 
means that we shall be able to 
give additional inted matter 
, a yee to 16 extra columns 
of the present size. In other 
words, the change will mean in 
effect nearly three extra pages 
of the present tabloid size.” 

The aoa is increased from 
2d. to 3d. 


* * * 


WuHo wilt be the first six 
babies born in the Grimsby and 
Cleethorpes area in 1954? Who- 
ever they are, both they and the 
Grimsby  News-Pictorial are 
starting off the year excellently. 

By means of a composite 
double-spread in the News- 
Pictorial about a dozen leading 
traders announced their willing- 
ness to provide the lucky half- 
dozen babies with a total of the 
following gifts: a pram rug and 
shawl, a baby dress, free milk 
for a month, series of 12 photo- 
graphs, supply of wool, christen- 
ing cake, pram eiderdown and 

illow cover, a baby’s bath, a 

ouquet of flowers, a_ silver 
spoon, and (for the mother) the 
weekly washing for one month. 
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THE MEMORABLE achievement 
of The Kerryman in producing 
a three-<olour supplement as a 
souvenir of the Kerry football 
team’s golden jubilee win in the 
All-Ireland C pionship was 
noted in ADVERTISER'S WEEKLY. 

The sheer exuberance of the 
supplement was of epic og 
To see the portraits of “ 14 
men who led Kerry to 17 titles” 
each framed in a quarter-inch 
old surround and mounted on a 
alf-page background of emerald 
green, might indicate that the 
supplement was no shy and half- 
hearted effort. But even the 
black headlines on gold grounds 
were eclipsed by the writing. 

When victory on the field of 
sport is heralded thus: 


On the heathery paths in 
Foley's Glen there are 
saddles of snow to-night, 

And the mountain road from 
Castlemaine lies wrapped ‘:n 
a shroud of white, 

In the moonlight cold the 
marshes enfold the Basin 
and the sea, 

And the frosty breath of an 
eastern wind sweeps the 
sidewalks of Tralee. 

So, tell Murphy draw the 
porter from the ferkin near 
the fire, 

Then, push the mat against the 
door and heap the turf sods 
higher... . 

then even the milk and water 
loving English reader may realise 
that green and gold printing 
deserves a few purple passages. 


Announcing 


POSTER INSPECTIONS LTD. 


Are you disillusioned about outdoor publicity ? 


Whether you are an agent or an advertiser, you 
may have realised the importance of site selection 
and regular inspection, only to find that you hadn't 


the staff to carry it out, or the money to pay them. 


“POSTER INSPECTIONS, LIMITED” 


can do the job for you, impartially and confidentially, 


at reasonable cost. 


All forms of outdoor publicity selected, inspected and improved 


POSTER INSPECTIONS LTD., 


BUSH HOUSE, ALDWYCH, W.C.2 


TEMPLE BAR 0723 
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The 1954 


BLECTRICAL 


Sets a new Standard in 
Electrical Journalism 


for all 


electrical 


advertising 


Type area 10” x 7” 


Appealing to the home and overseas markets the unique features of the 
enlarged ELECTRICAL TIMES, its unequalled tradition of leadership 
within the electrical industry, and the reputation for liveliness which it 
enjoys, combine to create a journal of outstanding character which all 
discriminating advertisers demand. 


The ELECTRICAL TIMES Limited, 


Sardinia House, Sardinia Street, London, W.C.2 
Phone: HOLborn 6016 
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THE MAN WHO WRITES THE ADS FOR 
THE ‘MANCHESTER GUARDIAN’ 


MEANy people have admired the 
advertisements for the Manchester 
Guardian, as examples of copy that 
is dead “right” for the product 
advertised But few people, even 
in the profession, know the identity 


Writing a “Guardian” ad, 


of the man who writes them. He 
is John Comerford, a group leader 
at London Press Exchange. Even 
if it were not apparent from his 
writing, one has only to glance 
at the works of literature and philo- 
sophy on the bookshelves in his 
office to realise that his tastes are 
scholarly. Indeed, he attributes the 
quality of his Manchester Guardian 
advertisements to his “bent for 
moralising.”” And his hobbies of 
bird watching and _ water-colour 
painting are quite in character. 

But his life has not been without 
its active periods, including Air 
Force service in the first world war, 
followed by a short-service com- 
mission, and then rubber planting 
in Borneo and Malaya. He ‘‘drifted 
into” advertising in 1927, and 
worked successively with Samson 
Clark, Service Advertising, Craw- 
ford’s, and Lintas, before going to 
L.P.E. as the senior copywriter in 
1945. Now, as well as doing some 
copywriting, he looks after a 
number of accounts. 

Mr. Comerford is married. The 
younger of his two daughters, 
Diana, aged 18, has for two suc- 
cessive years been junior tennis 
champion of Surrey. 


Nala abaiadalniainiaislinislieisinisigisininisinisisiniginial' 


read to me,” least of all Mum and Dad. That 
plea, heard wherever there are children, 
gives PLAYWAYS its family appeal ; and 
the wise advertiser with something to sell 
the family, always sells it through PLAY- 
WAYS, Britain's brightest magazine for the 


For further information write ta: 
George H. Phipps, Advertisement Manager 
LUTTERWORTH PERIODICALS LIMITED 
4, Bouverie Street, London, E.C.4. Phone: CEN 1732-3 
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7 
Everything in PLAYWAYS that can be read, 
is read—and by the whole family, for few 
people can resist that plaintive cry : “Please 
under-nines, 

»* 


Every copy 
goes into a 
home where 

there are 


Children 
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The annual staff luncheon 


of Nevin D. 
Powolny's Restaurant, 
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Hirst (Advertising) Ltd. at 


Leeds. 


"TWO NOTABLE press jobs to be 
handled by O’Sheas Ltd., the exhi- 
bition organisers, are the British 
Food Fair and the new British 
Trade Fair, Baghdad, both to take 
place in the autumn. 

In charge of O'’Shea’s exhibition 
press department is Elizabeth 
O'Shea, who became a director of 
the firm in 1952. Miss O'Shea has 
been a commercial artist at 
Highams, and done script writing 
for Two Cities Films, British 
National Films, Leslie Howard, 
Maurice Elvey and others, and 
feature writing for Everybody's. 

The Trade Fair, Baghdad, is pro- 
moted by the Federation of British 
Industries. Its organiser is D 
Lamb, until recently chief 
executive for City Display. 
one of the few organisers who have 
worked on the contracting side. 
Assisting Mr. Lamb is W. H. 
ba formerly deputy director of 
the B.I1.F. Much of the preliminary 
on ng is already completed, and 

Lamb has just returned from 
Baghdad where he has made a first- 
hand survey of the site. 

* . a 


@)N SUNDAY, January 24, a 
children’s road safety poster compe- 
tition will be launched by the B.B.C. 
in its TV Children’s Programme. 
Maurice Rickards, who drew the 
crippled boy poster (ADVERTISER'S 
WEEKLY, Oaober 29), will introduce 
the competition by showing film 
shots of road hazards and by 
sketching some of his own 
apparently spontaneous ideas for a 
road safety poster. About a month 
later, in another programme, he will 
interview the winners and possibly 
some of the losers. The Royal 
Society for the Prevention of 
Accidents is helping with the 
judging; and prizes, probably in the 
form of artists’ noun, will be 


given by the B.B.C 

At the age of 34, Mr. Rickards 
has run his own organisation for 
some six or seven years. It 
specialises in the production of 
public relations and do-umentary 
material, and he has also done a 
number of exhibition posters. 

7 oa 


BDRAMA reared its head at a two- 
day conference for Kraft Foods 
held at the Waldorf Hotel. Instead 
of a lecture on “How to merchan- 
dise advertising to the retailer’ the 
company were treated to a sketch 
on this subject, written, produced 
and acted by members of J. Walter 
Thompson Company Ltd. The 
scene was a grocer’s shop. The 
performers were: Prologue, James 

sker (account representitive); a 
customer, Ursula Sedgwick (copy 
writer); a Kraft salesman, Nigel 
Neilson (public relations): the 
grocer (and producer), Gordon Crier 
(radio department). 

1 am assured that the entertain- 
ment was dramatic and, at times, 
hilarious. 


Few HONOURS have been more 
obviously deserved than the knight- 
hood bestowed on J. M. A > 
chairman and governing director of 
the big New Zealand advertising 
agency and head of about a dozen 
other companies as well. The list 
of his public services and activities 
fills three closely-typed pages. 
Crippled children, university  stu- 
dents, national savings, reclamation 
of waste, Boy Scouts, international 
co-operation and many other good 
causes have benefited by his self- 
less devotion. The whole adver- 
tising profession can take pride in 
this recognition of his good work. 


7 * * 


R ARELY have I seen any promo- 
tion piece—and I shudder to think 
how many hundreds pass through 
my hands each year—that for wit 
and gaiety could equal Untopical 
Songs, which Benson’s designed for 
Guinness, to whose advertising 
manager, Martin Pick, | am _ in- 
debted for a copy. 

The songs consist of new words 
to well-known tunes. By way of 
example, here is just one stanza 
from the song “Mare and Corpora- 
tion” about an _ operatic — 
required to carry an 
prima donna (the tune is 
combe Fair’’). 

“She died; and to carry the vast 

prima donna 
(Seventeen stone) now devolved 
upon me. 

Bring Guinness!’ I cried, “‘or 

Tom Pearce is a gonner! 
Not zibbib, nor arrak, nor 
toddy, nor metheglin, nor 
date-beer, nor tedj, 
Bring Guinness or nothing at 
all! 


enocrmous 


“Widde- 


Bring Guinness or nothing 
at all.” 

Ronald Ferns’s brightly coloured 
drawings delightfully suggest Vic- 
torian primness. I congratulate all 
concerned in producing this jeu 
d'esprit, including Sanders Phillips 
& Co., Ltd., who printed it on 
Evensyde paper provided by John 
Dickinson & Co., Ltd. 


Contact 


WEEK'S WISECRACK 


~ 


“But I assure you that 
when our print buyer 
speaks of a slug...” 
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Cut 


usE YOUNGER?’S 


FLAT RATE FOR NATIONAL ADVERTISERS: 
FILMLETS: 22ft. + USsecs. * U8/=per week 
FILMS: SOft. * 33secs. © 25/=per week 

OVER 1000 CINEMAS TO CHOOSE FROM 


(One third of independent cinemas in the country) 


Full colour: 
Black and white: 


Black and white with 
colour: 


Full details from: DIRECTOR OF NATIONAL SALES 
YOUNGER PUBLICITY SERVICE LIMITED + 28 ALBEMARLE STREET - LONDON WI + HYDE PARK 6593 
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DRIVE CAREFULLY — the lite you save 
meoy be you ownl 


Road safety ad in America for 
which sponsorship is invited. 


Animal rhymes for 
road safety 


Comic animal drawings and 
thymes will feature in road 
safety advertisements which the 
Advertising Council of America 
is inviting firms to sponsor and 
newspapers to publish. 

Typical examples of the 
rhymes are: “Better charge a 
buffalo, than drive too fast on 
ice or snow,” “Along with sleep- 
ing tigers dread, a slippery road, 
a worn-out tread,” “Baiting bulls 
is safe and sane, compared to 
speeding in the rain,” and “Better 
ride a nervous gnu than speed 
when ice is under you.” 


Publicity campaign made 
public ‘rayon conscious’ 


The British Rayon and Syn- 
thetic Fibres Federation feel that 
the 1953 rayon publicity was a 
success. 

A leading article in Rayon 
Review, the Federation's official 
journal, states: “On the whole it 
can be claimed that the year's 
press campaign has done much 
to make the public more rayon 
conscious and certainly more 
aware of the variety of rayon 
merchandise obtainable in the 
shops.” 

eo to the spring cam- 

ign and its link with the 
ncorporated Society of London 
Fashion Designers, the article 
continues: “Rayon was featured 
largely in the collections of 
members of this group, and the 
same fabrics were promoted in 
the ot te departments of 
retail stores up and down the 
country by means of window 
displays, brochures and other 
sales aids. 

“It can be a ed stated 
that promotion by this means 
has done much to influence the 
better class stores to identify 
quality fabrics as rayon.” 


New company offers ‘impartial 
inspection of posters’ service 


A new company has been 
formed to offer an organised, ex- 
pert, and confidential system of 

ter examination. Called 

oster Inspections Lid., it has 
as its directors T. F. Carrington 
and D. Merritt Jackson. 

Mr. Jackson stated that the 
company had been formed 
because of the growing feeling 
that a great many users of out- 
door advertising were not getting 
anything like full benefit from 
their campaigns. The big out- 
door publicity organisations did 
a thorough job, he said, but 
many agencies who tried to run 
poster displays, transportation 
and other outdoor advertising 
were faced with a loss on the 
job, owing to the high cost of 
proper selection and regular 
inspection necessary to ensure 
good display and steady improve- 
ment in sites. Poster Inspections 
Ltd., he claimed, was able to 
operate this all-important part of 
an outdoor publicity scheme, at 
low cost ause its associate 
company, G. F. Carrington Van- 
Posting Ltd, alread had 
inspectors available for the 
work, The new company 
offered a comprehensive report 
form, providing diagram of site, 
type of ‘site, suggestions for im- 
provement, and full details of 
the nature of the area where the 
poster was on display as well as 
the report of condition. It 
worked on a system of eight 
periods of six weeks in each 
year, Where there was cause for 
complaint, adverse reports would 
the billposter, agent or 


advertiser and the company’s 
head office almost  simultan- 
eously. 


The whole organisation was 
completely impartial and abso- 
lutely confidential, he claimed, By 
a system of “losing on the 
roundabouts and gaining on the 
swings,” the most difficult areas 
could be covered cheaply. To 
maintain a high standard of in- 
spection each man was visited at 
regular intervals by an executive, 
who checked every site. 


Planners say 
‘No’ to cross 


A proposa! to erect a tubular 
steel neon-lighted cross on the 
tower of the Roman Catholic 
school, Rosary Priory, Bushey 
Heath, was referred to the 
Ministry of Housing and Local 
Government following a protest 
at a meeting of Bushey Council 
at the linking of the Christian 
symbol of the Cross with adver- 
lusing. 

Ihe local planning authority 
had refused permission for the 
neon-lighted cross. 

At the Council nmieeting it was 
reported that a letter had been 
received from the Minister point- 
ing out that as the proposal to 
erect the cross could come before 
him on appeal, it would be 
improper for him to express an 
opinion at this stage. 

The Minister's general view 
however, was that the erection of 
a cross ona church was outside 
the d. Snition of “advertisement.” 


LARGEST ISSUE IN| 


35 YEARS 


The new year number of § 

“The Motor Ship,” published by} 
» Temple Press, was the largest) 
issue of the journal in 35 years4 
of publication. 4 
‘ eighing nearly two pounds, 
, it contained 264 pages (including 
covers) of advertisements. 
f advertisers, drawn from 12 
countries overseas in addition to 
#the United Kingdom, numbered 
257. None of these figures has 
ever been exceeded 


The print order was five per} 
cent hi han for any previous { 
special number. 4 


Film will advertise 
photographs 


George Miles, Ltd., commercial 
photographers, have made a 
documentary film to advertise 
their business. Called “Birth of 
a Christmas Card,” it is being 
made available to publicity clubs 
that may wish to show it at any 
of their meetings. 

The George Miles’ Christmas 
card showed Zoe Newton, as a 
very feminine Father Christmas, 
going down a chimney. The 
shooting of this scene is shown 
in the film, which also includes 
additional scenes depicting the 
history of the Christmas card 
idea from conception to posting. 
A 16 mm, film lasting 12 minutes, 
it was directed and shot by 
Douglas Finch. 


| ‘Aerolite 306 


POWDER REGIN Give 


One of the Aerolite showcards. 


Wider marketing for 


industrial glues 


Aero Research Ltd., manufac- 
turers of industrial synthetic resin 
adhesives, are now marketing two 
Aerolite 306 glues for sale to the 
general public. 

Two showcards have been pro- 
duced illustrating how one of the 
glues can used for all wood 
joints and the other can bond 

minated plastics to wood. They 
are printed in six colours silk screen 

The showcards were designed by 
the company's agents, Allardyce 
Palmer Ltd., and printed by Print 
Processes Ltd 


A. Curran of the Chiswick Press, 
operates the ancient wooden press 
at the St. Bride Printing Library. 
He is printing special new year 


greetings cards, which were sold 
for the benefit of the Library. 

he cards were printed on hand- 
made paper (presented by Horace 
Martin, paper consultant to Spicers) 
which was dampened for the occa- 
sion. The vignettes used in the 
card are electros, presented by Sir 
Francis Stephenson, from the 
original copper cuts, of “stock 
blocks” which have been in the 
Caslon Letter Foundry for nearly 
200 years. 

Verses in the card were written 
by Mrs. Beatrice Warde (publicity 
manager of the Monotype Corpora- 
tion, and chairman of the St. Bride 
Printing Library Appeal). 


Joint contests for 
weeklies’ plan 


A scheme for co-operative 
competitions is to be submitted 
in the new year to a number of 
weekly newspaper proprietors 
who have already shown interest 
in it. 

Joseph Pendlebury, editor and 
director, Bolton Standard, who 
conceived the scheme, states: 
“Details of the competitions will 
be forwarded for approval. 
Members of the scheme will be 
able to submit amendments in 
the light of the experience gained 
in a trial period, and ialbee a 

rmanent organisation is set up. 

he committee intends to feel its 
way with a trial period of six 
competitions, 

“The prize money will be 
raised by each newspaper con- 
tributing 10s. per 1,000 circula- 
tion. An additional fee will be 
required from those who wish to 
join the scheme after it has been 
inaugurated. It is expected that 
all administrative costs will be 
covered by entry fees, and that 
there may be a surplus.” 

Any newspaper wishing for 
information should communicate 
with Mr. Pendlebury at the 
Bolton Standard. 


FAMILY SPIRIT 


The Mabel Constanduros comedy 
“The Family Group” was per- 
formed by “The Group Players” 
before the combined staffs of Pic- 
torial Publicity Co., Ltd., Marketing 
Consultants Ltd., St. Giles Publish- 
ing Co., Ltd., and Pictorial Display 


Lid., recently. 
Those taking were: Patrick 

Bryan, Audrey opplewell, Pauline 

Ashley, Sheila ggett, Mollie 


Bennett and Victor Reeve. 
The show was produced by John 
i officer. 


Wilder, press liaison 
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We Hear 


Motor manufacturers are consider- 
ing a plan to reserve three days of 
the 1954 Motor Show for trade 
buyers. Business men complained 
last year because stands were 
crowded a am. 


Albert *Milhado and Co.., Ltd. 
representatives in this country ot 
more than 400 foreign newspapers 
and periodicals, have produced an 
“advertising calculator’ to facilitate 
the calculation of comparative sizes 
in foreign papers. 
OK a co 

The Birmingham Mail Midlands 
Ideal Home Exhibition at Bingley 
Hall, Birmingham, this year will 
be from Wednesday, September 29 
to mete Cnn 23. 


ok 

Over 100 pm. aa from all parts 
of Great Britain have booked space 
for the second National Factory 
Equipment Exhibition, to be held 
at the Horticultural Halls, Vincent 
Square and Greycoat Street, West- 
minster, London, from March 22-26. 


Punch (/ ) 


Chester City Council has accepted 
the offer of the Bell Punch Com- 
pany to reduce the cost of bus 
tickets by a halfpenny per thousand 
in return for the advertising rights 
on the back. 

* pa * 

New members of the Audit 
Bureau of Circulations are: 

Advertisers: A. O. Morandi & 
Co., Ltd.; Portland Shoes Ltd. 
Advertising agents: The Central 


News Ltd.; Maxwell Nicholls & 
Partners; F. W. Sears Ltd.; Som- 
merville & Milne Ltd.; Wilson 


Advertising Ltd. 
ot 


* * 

In a debate with the Sheffield 
Junior Chamber of Commerce next 
Wednesday, the Publicity Club of 
Sheffield will support the motion 
“That this house deplores the lack 
of action taken to redevelop the 
city centre.” J. E. Ortton (the 
Club’s hon. secretary) will propose 
the motion and J. Bury will second. 


Punch (2) 


Winners of the productivity 
slogan competition organised by the 
Evening Despatch and the Birming- 
ham Productivity Association re- 
ceived their prizes from the England 
and Birmingham City goalkeeper, 
Gil Merrick. Winning slogan was 

“Productivity punch knocks cost of 
living down.’ 

Bs Bd co 

Vantona Products are tying up 
with the film Trouble in Store. 
Display material featuring Vantona 
towels is being used in cinema 
foyers. 

K % cK 

The Federation Internationale 
des Bureaux d’Extraits de Presse 
(International Federation of Press 
Cuttin Bureaux) will hold its 
second annual congress in Milan 
on May 7 and 8. Geoffrey 
Durrant-Wright, of Durrant’s Press 
Cuttings, has recently been ap- 
pointed president of the finance 
committee of this federation. 


CHANGES OF ADDRESS 
East Midland Gas Board (press office), 
to 39 London Road, Leicester. 
Cartis Advertising Lid. tw Belgravia 
Chambers, 72-74 Victoria Street, London, 
S.W.1 


E. Allan-Cooper & Co., : mae to 24-25 
Conduit Street, London, 


H. E. Boulter mare Ania Lia. wo 55 
Norfotk Street, Shefficid. 
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Publications News and Notes 


‘Industrial Equipment News’ sold 


Contracts were signed on Decem- 
ber 31 for the sale of Industrial 
Equipment News to Tothill Press 
Lid. The new owners have an- 
nounced that the editorial and cir- 
culation policies of the journal will 
continue unchanged. Industrial 
Equipment News was founded in 
1951 by Blake Ozias on the success- 
ful pattern established by Thomas 
Publishing Company of New York 
20 years ago. It will now be asso- 
ciated with the group of technical 
journals published by Tothill Press, 
which, in turn, is owned by Odhams 
Press Ltd. 


oK * * 

This week's issue of Mlustrated 
(dated January 9) contains an eight- 
page holiday guide. The feature 
is supported by advertisements from 
nearly 6) resorts and travel agencies. 


OK ok ok 
Printing World — formerly the 
British and Colonial Printer—has 
launched a classified advertisements 
supplement. 


ok co bo 

Sales of Angling Times now ex- 
ceed 50,000 copies weekly. 
cs a a 


The 1954 edition of The § 
Life Almanac is a quick-reference 
calendar showing all racing fixtures 
for the year. 


Coming back 


Electric Vehicles which was pub- 
lished as a monthly by Electrical 
Press Ltd. for 20 years until some 
18 months ago is to be re-launched 
in March by J. V. Brittain, who 
publishes The Electrical Manufac- 
turer. It will be a quarterly 
catering for users of all types of 
battery-driven vehicles and trucks. 
The subscription will be 4s. a 
Advertisement rate will be £20 a 
page. 

ok oo 
A 10-page, full-size, trade review 
of the industries of Sheffield and 
district, published in a 16-page issue 
of the Sheffield Telegraph was 
accompanied by over 41 columns 
of advertisements. 
* co te 

The January issue of Light and 
Lighting is the first to appear with 
the large type area of 10 in. x 7 in. 


The journal circulates in 44 over- 
seas countries. 
Ba * * 


A review of outstanding agricul- 
tural events of the year in both 
Scotland and England and articles 
by leading members of breed 
societies are featured in the Herds 
and Studs Annual (price 5s.) pub- 
lished by Farming News and North 
British Agriculturist. This 188-page 
issue is heavily supported by adver- 
tisers. 

cd * oe 

Sir Gerald Barry, William Forrest, 
and Karl Robson are among these 
who contribute articles on different 
countries to the 1954 issue of the 

ews Chronicle’s Holiday Funfare. 
Travel agencies and many holiday 
resorts are among the advertisers in 
this 44-page sixpenny publication. 

* ca * 

Mearns Publications, of Aberdeen, 
have issued a folder publicising the 
1954 and first annual edition of their 
Agricultural Scotland. 

“Minimum first impression is an- 
nounced as 10,000 copies; type area, 
4 in. wide x 7 in. deep; page rate, 
£20; colours, £5 per colour extra. 


So heavy was the volume of ad- 
vertising on Friday, January |, that 
the size of the Manchester Evening 
News had to be increased to 14 
pages. There were two pages of 
classified ads., A and B, plus 24 
displays for local store sales, in- 
cluding two half pages. Advantage 
was taken to run a retrospect with 
37 pictures of. all the great events 
of the year. 

ok aK * 

As from its January issue, 
Electronic Engineering is bound 
square-back instead of saddle-back. 

ok a ak 

Price of the Eastern Ev 
News was increased from l4d. to 
2d. on Friday. 


Girl with talent 


Picture Post is to give an award 
of a silver statuette and a money 
prize of £250 to the most talented 
and promising “‘Personality Girl” of 
1954. 

* * * 

Second edition of the Millinery 
and Hatting Diary and Year Book, 
published by British Millinery, again 
contains almost 100 pages of adver- 
tising, many of them in colour, as 
well as much editorial information 
on display and merchandising; 
alphabetical and classified direc- 
tories of the millinery and hat 
industries; and a diary. The Year 
Book is spiral bound, with semi-stiff 
deep-blue velour-finished covers and 
silver titling. 


ADVERTISER'S WEEKLY 


The Daily T ph siand at the 

National Schoolboy's Own Exhibi- 

tion at Horticultural Halls, West- 
minster, 


Certified net daily sale for 1953 
of the Express & Star, Wolverhamp- 
ton, was 189,033, an ores rage daily 
increase of 4,549 over 

a6 ok : 

Three issues of The Motor of 
special Monte Carlo Rally interest 
will appear on January 20, 27 and 
February 3. 


ok ok tk 
A Chinese edition of The World 
Christian Digest has just been pub- 
lished in Hong Kong. 
ok * 4 
From its January issue, World 
Science Review, the monthly digest 
of scientific matters, contains both 
farming and literary sections. 
ak bo ak 
The air mail edition of Wim 
News (organ of George Wimpey 
Co., Ltd., the civil engineers) which 
is printed on light-weight India 
paper, carried a four-colour picture 
of Clunie Dam in its January issue. 
Printers were Thomasons Ltd., of 
Hounslow; colour plates, 120 
screen, were supplied by United 
Process Co., Ltd. 


* ADVERTISING MANAGER’S CORNER | 


MA-HA-HA-RERIS ! 


Of all the senses that man is blessed with, the 


trickiest is the sense of humour. 


An X-ray of 


the human frame reveals every bone but one — 
the funny bone. Nobody knows where it lies, but the 
man who can play a tune on it can make the world 


dance a jig to his music, 


Get the other fellow to 


smile, and you can get him to do anything; for 
nothing is quite as helpless as helpless laughter. 
We mention this to remind you that while the o!d 
firm takes life seriously, we can be silly too when 


it pays. 


distinctive showcards, 


clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29-30 KINGLY STREET, LONDON, W.! 
REG 3295-6 


Tel 
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GREATEST | 


JULY - DECEMBER | 


JANUARY-JUNE 19 


JULY - DECEMBER 1 


Thus the most widelym@é 
of its quality reaches 


continu 


[ON 


The above average weekly net sale figures are certified by Messrs. Price, Waterhou 
the Newspaper , 
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Full pages for 
annual report 


To publicise the — chairman's 
annual speech, Dolan Davis Whit- 
combe & Stewart Lid. to-day 
(Thursday) ran an extensive one- 
day display campaign for the 
Hawker Siddeley Group. 

The advertisements featured pic- 
tures of Group products, aircraft, 
“ aero engines, guided missiles, 
ouses, agricultural products and 
industrial and commercial alloys. 
Depending on the publication and 
its coverage, the pictures were varied 
and in some papers the chairman's 
speech was carried verbatim. In 
others it was trimmed to suit the 
particular area. 

Accompanying the advertising 
campaign was the mailing to share- 
holders of the annual report in the 
form of an illustrated brochure 


prepared by Gilbert Garrett of the 


Hawker Siddeley Group. 

The schedule for the one-day 
campaign included full pages in 
The Times, Financial Times, Man- 
chester Guardian, half pages in the 
Express, Mirror, Birmingham Post, 
Cumberland Evening News and 
Star, Coventry Evening Telegraph, 
Gloucester Citizen, Surrey Comet 
and Southern Daily Echo, 1\\ inch 
by 3 columns in the Daily Mail, 
News Chronicle, Daily Herald, 
Daily Telegraph and The Recorder. 

In addition there was coverage in 
the financial press and overseas half 
pages ran in major newspapers in 
Australia, Canada, the United 
States, Western Europe, with finan- 
cial coverage in Belgium, Denmark, 
France, Holland, Italy, Norway, 
Pakistan, Sweden, Switzerland and 
South Africa. 

Patrick Dolan states; “‘We recom- 
mended to the Group that in 
place of the standard type columns 
we should seek to inform more 
people in more detail and more 
graphically of the Group's scope 
rod contributions as a major 
example of private enterprise. The 
headline of the advertisement tells 
its own story—'Private Enterprise in 
Action’.”’ 


Roses for the 
housewife 


Chiswick Products Lid. are sup- 

lying stockists with special display 
askets for their new Rose per- 
fumed Mansion furniture polish 
which sells at Is, 3d. a tin. The 
perfumed polish was put on the 
market following a _ nation-wide 
survey to ascertain the tastes of 
housewives, 

The campaign schedule includes 
national Sunday newspapers and 
women's weekly and monthly maga- 
zines. The agents are Dixons West- 
end Advertising Agency Ltd. 


Say it with music 


Bell Accordions Lid, are to 
sponsor a weekly quarter of an 
hour programme on Radio Luxem- 
bourg. The series starts next 
Wednesday evening featuring the 
accordianist Tollefsen. T, C. Bench 
Ltd, handle the Bell accordion 
account. 


Rooster Publicity Ltd. have re- 
linquished the account of Rubber 
Improvement Ltd. of  Welling- 
borough, Northants. 


‘ 
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Hawker Siddeley Group 


‘Sledgehammer’ ads 
for corn flakes 


An extensive campaign with a 
humorous slant has been planned 
for Kellogg’s corn flakes by the 
J. Walter Thompeon Co., Ltd. 

The schedule will include half- 
pages and other large spaces in 
national and provincial newspapers, 
magazines and the trade press. 

The campaign is described in 
trade ress advertisements as a 
“sledgehammer sales drive.” 

The consumer advertisements will 
feature two different groups of 
people—those who have learnt 
about cating Kellogg's for break- 
fast and those who have not. 


Big scheme for 


washing machine 


New advertising will be launched 
next month for Servis washing 
machines, made by Wilkins and 
Mitchell Ltd. The campaign will 
include national daily and Sunday 
newspapers, London __ evenings, 
women's magazines and provincial 
papers. 

‘he slogan will be “The washer 
that has everything. It boils! 
Washes! Wrings and empties!” The 
agents are Cogent Advertising Ser- 
vice Ltd. (Coventry). 


Spring publicity 
for gorgonzola 


Claimed to be the world’s first 
and only processed gorgonzola, 
Dolce Verde cheese is to be 
launched in this country by Locatelli 
(London) Ltd. The cheese is manu- 
factured in Italy by the Locatelli 
parent company. 

Paul Baratte and Associates have 
been appointed to handle a_sub- 
stantial campaign which will break 
in the spring. Initially London 
evening newspapers and buses will 
be used. 


Snowfire for baby 


A new baby wder is being 
launched by F. W. Hampshire and 
Co., Ltd. It will be known as 
apoutis Junior. No advertising is 
planned at present. Mather and 
Crowther . are the agents. 
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Elliott take over 


Chemico account 


Elliott Advertising Ltd. of Bir- 
mingham have been appointed 
agents for the cleanser division of 
the County Chemical Company 
Ltd., makers of Chemico household 


Ww cleanser. Hoffman and Co. (Adver- 


Ww tising) Ltd. will be retaining the 


advertising for the fertiliser and the 
motor and cycle divisions of the 
company. 


Full colour ads 
for carpets 


Full colour pages will be appear- 
ing in magazines and journals 
throughout the year for B.M.K. 
carpets and rugs. In addition there 
will be advertising in popular daily 
newspapers. 

Colour filmlets throughout the 
country are expected to reach an 
estimated audience of 29 million, 
there will be half-hour programmes 
on Radio Luxembourg twice a 
week reaching an audience of three 


million, and showcards in 
colour on London Underground. 
London 


e AT A GLANCE e 


ACCOUNTS MOVING: 


Destro! Sales Ltd. to First International Agency Ltd.; 
J. Compton, Sons and Webb Ltd., makers of Corker crash 
helmets (motor-cycling press) to Howard Panton Ltd.; County 
Chemical Company Ltd., cleanser division, to Elliott Adver- 
tising Ltd. (Birmingham). 


NEW ACCOUNTS: 


Dolce Verde cheese, marketed by Locatelli (London) Ltd. 
(London evening newspapers and buses) for Paul Baratte and 
Associates; Blue Riband tours (national dailies) for Howard 
Panton Ltd.; Associated Electronic Engineers Ltd., for Taylor 
Advertising Ltd.; Stephanie Bowman, slimming suit and health 
appliances (women’s publications and nationals) for F. W. 
Sears Ltd.; Trico Plating Co., Ltd. (trade press) for Frederick 
Aldridge Ltd. 

Precision Rubbers Ltd. (trade and technical journals), Valtex 
(Hosiery) Ltd. (trade journals), Cecil Charlton Ltd., ladies’ 
hosiery (trade journals), for John Halifax Ltd. (Leicester). 


NEW CAMPAIGNS: 


Lee Target knitting wools (Auld and Tilbury Ltd.) national 
magazines and trade press; M.R. foundation garments (Erwoods 
Ltd.) women’s magazines and trade press; BMK carpets and 
rugs (London Press Exchange Ltd.) national magazines, national 
newspapers, Radio Luxembourg, colour filmlet and showcards 
on London Underground; Servis washing machine, made by 
Wilkins and Mitchell Ltd. (Cogent Advertising Ltd. (Coventry)) 
national daily and Sunday newspapers, London evenings, 
provincials and women’s magazines and trade press; Panda 
footwear (Auger and Turner Ltd.) national and provincial news- 
papers and women’s magazines; Northern Command Tattoo 
(Nevin D. Hirst (Advertising) Ltd.) provincial morning, evening 
and weekly newspapers; Rose Perfumed Mansion Polish 
(Dixons Westend Advertising Agency Ltd.) national Sunday 
newspapers and women’s weekly and monthly magazines; Bell 
Accordions (T. C. Bench Ltd.) Radio Luxembourg; Kellogg's 
corn flakes (the J. Walter Thompson Co., Ltd.) national and 
provincial newspapers and magazines and trade press; Wright's 
biscuits (Holman Advertising Ltd.) national daily and Sunday 
newspapers, provincial papers, women’s magazines, trade press, 
posters on buses, tube stations and railway stations; St. 
Dunstan’s (Alfred Pemberton Ltd.) national daily, provincial 
and weekly newspapers, legal and religious press; Innoxa barrier 
cream (the Robert Freeman Co., Ltd.) News of the World, 
Sunday Pictorial, Sunday Express, Woman and trade press; 
Tollemache Breweries Lid. (Alfred Pemberton Ltd.) national 
and provincial newspapers; Radiation Ltd., cooking appliances 
(Alfred Pemberton Ltd.) national newspapers, provincials, 
women’s magazines and trade and technical press. 


full 


Press Exchange Ltd. are 
One of the half-pages being taken for the Hawker Siddeley Group. the agents. 
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Shooting a live-action scene for a new colour film. 


Take any Picture... 


... film or filmlet, live action, puppet, cartoon, wide 
screen or three dimensional. Every Theatre Publicity 
Production is made by the finest team of screen ad- 
vertising technicians and backed by the resources 
of the J. Arthur Rank Organisation—the best in the 
world. 

The compact efficiency of our Wardour Street 
Production Department; the vast resources of Pine- 


wood Studios; unsurpassed nationwide distribution 
—all contribute to the success of aT.P. Production. 
Make sure that your next production bears the T.P. editie 0 ents Ghar ae 


Shield— it’s a sign of first-rate screen advertising! in our Wardour Street camera room, 


If your executives or clients would like to visit our 7 
Production Department please ring our Sales Promotion Manager at HAM. 4424. 


THEATRE PUBLICITY LTD - Leading Screen Advertising 


A COMPANY WITHINTHE J, ARTHUR RANK ORGANISATION 


HEAD OFFICES: 124-128 FINCHLEY ROAD, LONDON, NwW3 (HAM 4424) Ye SALES & PRODUCTION: FILM HOUSE, WARDOUR STREET, LONDON, Wi (GER, 9292) 


eee See Ee : - “pe . 7 : — = 
j JANUARY 7, 1954 41 ee ‘ 
| r Te ae 7 — ¥ 
f ; —_— 
DB -. a. a ae 
j (aN - ee 7s, g J 3 we r , a) { 
; } . ’ = ——— Pp he rs ' 1} } 
- At. | “ti > ' 
. a A 3 li LA \ > Bes , 
ae . . is ; ( 7. * g 
aoe | yt fe coal 
, | WN f 
. = em aA’ : Ee X +4 | ae - 
2 ee _, Ee . ‘i 
<2 Jan = sc i : . 
4 oe syle ‘* , ae : ‘ r ; vA , > eer, 2 —_ — . al 
— aon Sp ™™ _e eo its ate , ah 
Ph vii q he : ——4 y : : . ~ , : aes 
Fame Mae ‘= Ft — = a 
2 aaa O i c,h). hl. Se? = 
aH ” " i 3 a } pA : > a Ga ee 
Ss ~— me — —- - : eee ea 
Lo ae es, Fee = _. : , E 
ee ‘a> \ea SF ni 1 ve I ‘ oe 
— vl =. © ae Be ee | A a 7? 4 | 
be pt MEF 
i . b. : j \ 
2 hs | 
at -_" x oI 
7” js . __ “J we. ’ a 
: © om . a 4 
j ie @ 4 ‘ 5 
| ‘ — . ee ; *, 7 7 
| i — . So ~\ a 
“if .- \ y- 
; 3 & i - ¢ a 
 \ iia — 
: ee 4 ' = a 
a *& i ‘ ite, ‘ a 
— “Ne a Se is oe 
= tats ' ee f q s 4 
. 
eee J 
; 
7 
eee 
B.. 
- 
| q 
" jee aS *. i i hicarte. = 8 ‘ ¥ _ - _ a ul ; 7 "4 ae 


of) 
aad 


ll incall 


ADVERTISER'S WEEKLY 


APPOINTIIENTS VACANT | 


ADVERTISEMENT | 
MANAGER 
required 


by old-established quality month! y 
trade journal, allied to textile fiel 
(One of a group of trade journals 
published in London.) Good pros- 
— and commencing salary of at 
£750-£900, according to 
experience. 


Box 6286, 
Ad Weekly, 180 Fleet Street, E.CA. 


LONDON PUBLISHERS SEEK LET- 
TERER-layout man for Fiction (bound 
books) and monthly magazine, Great 

ortunity for man with creative 
b 5S per annum. 
SHE 5774 


ARMSTRONG SIDDELEY 
MOTORS 
have vacancies for 
A TECHNICAL WRITER and 
A TECHNICAL ARTIST in the 


‘ ing and lic ath are invited to 
Reference DL. 1, Persennel Manager, 
Armstiong Siddeley Metors, Coventry 


PAINT MANUFACTURERS in the North 


of England require first-class artist 
capable of producing creative and 
artwork. <A sound knowledge 
of reproduction and printing processes 
essential, Write giving full details of 
experience and salary required, to 
Box 6368 Ad. Weekly 180 Fleet St BO4 
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CLASSIFIED ADVERTISEMENTS 


postage, etc. Series on 
insertions MUST BE PREPAID. Address “Advertiser's 
Weekly,” 180 Preet Street, London, E.C4A. CHAncery 8844 (Ex. 25). 


APPOINTMENTS VACANT 


these advertisements must 


McCONWNELLS want more 
good ARTISTS 


For Dublin 


Senior Artist Agency experienced Visualiser 
— quick slick worker essential and preferably 
one who would like the opportunity to carry 
his roughs to finished art stage on occasion. 
Commencing Salary £750 to {850 a year, mencing Salary £500 a year, 
according to ability. if he is worth it. 


These are immediate vacancies offering interesting work and great scope ona 
variety of famous campaigns. Residence in Dublin is, of course, an attractive essential. 
A Staff Pension Scheme is in operation. Submit career details in confidence and 6 
specimens to The Production Director, McConnell’s Advertising Service Led., 

ublicity House, Pearse Street, Dublin—or telephone Mr. Pearce, London. 
Whitehall 5081. Suitable applicants will be interviewed at the most convenient 
McConnell office : Dublin, London, Derby or Colwyn Bay. 


For Derby 


The studio at this newly ned and already expanding Midlands Branch will 
be built up during the next 6 months. Visualisers, Lettering and General Artists 
with Agency Experience, are invited to send specimens and career details to Claude 
A. Page, Midlands Director, MCCONNELL & CO. (Advertising) LTD., 24 The Strand, 


Junior Artist A wonderful 
opportunity for an “improver” 
to sharpen his creative teeth on 
more interesting work. Com- 


irby 
YOUNG AD REPRE- ROWNTREE & ©O., LTD., have a 
SENTATIVE required, established vacancy in the studio of their advertis- 


photographic monthly. Write full ing department for an experienced male 
particulars to Box 672, Reynells, 44 artist, preferably between 25 and 35 
Chancery Lane, W.C.2. years of age. The work of the studio 


for a Copywriter. 
his own thinking . . 


is writing to . 


this Agency. 


There is a vacancy at Armstrong-Warden 
We want a youngish 
man with enough Agency experience to do 
. with enough writing 
ability to convince whichever audience he 
.. with enough enthusiasm 
to believe that copywriting is a vocation, 
not a sort of commercial hobby. 


The successful applicant will find that the 
return for his efforts will not be small, 
that his future is secure and that he will 
enjoy writing in the happy atmosphere of 


Please write brief details to: 


The Company Secretary, 


Armstrong-Warden Ltd., 
69, New Oxford Street, London, W.C.1 


includes a wide range of design and 
finished art for packages, wrappers and 
display material. There is a pension 
scheme and a five-day weck is in 
operation. Please apply in first instance 
by letter, giving details of experience 
and career tw date, and salary required 


to Staff Officer (Men), Rowntree & Co., 
= Lid., The Cocoa Works, York. 


AGENCY LAYOUT MAN 
(OR WOMAN) 
required 


One who can speedily produce slick 
visuals for a variety of accounts. 
WRITE stating age, experience and 
salary required to:— 
STUDIO MANAGER 
Greenlys Led., 9, Berkeley Street, W.!. 


HIGH-CLASS RETOUCHERS § (Acro- 
graph, still life) offered excellent work - 
ing conditions and long-term agrec- 
ments by new studio in Central Lon- 
don, Write stating experience and salary 


A recent promotion means that 
we are looking for a man to take 
over from the word go—the 
press and print production sides 
of this live young agency. A 
wide experience is almost as 
essential as a sense of humour. 
Please write to the Secretary 
and please, no rings (on the 
phone or the door bell). 
THE WARREN SEYMOUR CC., LTD. 

| 45, Russell Square, W.C.! 


JANUARY 7, 1954 


APPOINTMENTS VACANT 


KEEN 
RESOURCEFUL ASSISTANT 


wanted 


by Manager of busy Central Publicity Dept. 
working for ® group of Precision Engineering 
and D 
candidate will have had Agency experience 
of several years as Advertising Manager of 
Indust handling at top 
level layout, production, copy writing, direct 
mail, packaging and all forms of sales 
promotion material. Age 30-35, salary about 
£900. Contributory Pension Scheme. 
Apply with full details to: 


Box 6371 
Advertiser's Weekly 180 Fleet St EC4 


ADVERTISEMENT REPRESENTATIVE 


required by export trade journal. Pre- 
ference will be given to keen, young 
man with experience of space selling, 
living in the London Area. Apply, 
stating age and experience, to Staff 
Director, Morgan Brothers (Publishers), 
ne Essex Street, Strand, London, 


required. Technical Artists, 104-112 | 
Marylebone Lane, W.1. 
WARREN SEYMOUR 
want 
A PRODUCTION 
MANAGER 


‘Phone your Classifieds to CHA 8844 (Ex 25) 


NOTLEY’S 


media department 
require the following ! 


(1) MALE ASSISTANT 

about 30, fully experienced in 
schedule planning, space buying, 
and all the routine work of a busy 
Media Department. 


(2) SHORTHAND-TYPIST 

as Secretary-assistant to the 
Media Manager. Must have ex- 
perience of this work, particularly 
schedule typing. 


Hours 9-30 to 5-30. Mon. to Fri. 
Applications in own handwriting, 
stating age, experience, and salary 
expected to:— 

The Media Manager, 


Cc. D, NOTLEY ADVERTISING LTD., 
15, HILL ST., BERKELEY SQUARE, W.1 


ASSISTANT TO SPACE BUYER. Young 


Lady required, must be of good educa- 
tion, competent typist and conversant 
with National and Trade press. Write 
giving full details of age, previous ex- 
perience and salary required to 

Box 6378 Ad. Weekly 180 Fleet St EC4 


An additional 


PRODUCTION MANAGER 


fully experienced to see press in- 
sertions right through, and control 
printed matter, wanted by medium 
sized Agency (1.P.A.) doing interest- 
ing work. Pleasant conditions ; good 
prospects; pension scheme. 
Write with details in confidence to: 
Box 6398 
Advertiser's Weekly 180 Fleet St EC4 


CAPABLE PERSON to assist Puolicity 


Manager of large bookselling and pub- 
lishing concern, with lay-out, copy- 
writing and general ideas for promoting 
books. Interesting work, good salary 
and prospects. Write, stating qualifi- 
cations 

Box 6358 Ad. Weekly 180 Fleet St BC4 
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CLASSIFIED ADVERTISEMENTS | 


SENIOR 
CREATIVE EXECUTIVE 


Wanted, by an agency in Park Lane, a man who can 
bring good creative ability to the work of a big national 
account. At the same time he should be versatile enough 
to control some of the executive work involved. A man, 
preferably in the thirties, of good education and bearing is 
required. The jobis pleasant and the remuneration good. 
State previous agency experience and salary required. 


COPY WRITER 


Wanted, an assistant to the Copy Chief. A young man 
who can write with clarity, brevity and precision and 
capable of working independently on a number of 


Leading 
National 
Magazine 
Publishing 
House 


requires Northern Adver- 
tisement representative. 
Aged 25-35. Applicants 
should have a knowledge 
of advertising and sales 


experience. This is an 
exceptional opportunity 
for a competent man 


capable of earning a sub- 
stantial salary. Write in 
strictest confidence giving 
full details of age, experi- 
ence, etc., to 


Box 6383 
Advertiser's Weekly 180 Fleet St EC4 


ADVERTISEMENT REPRESENTATIVE 
required to obtain local evening news- 
paper advertising and work up special 
features. A man of initiative accus- 
tomed to competitive selling required. 
Write in first instance to Advertise- 
mem Manager, Evening Express, 55 
Victoria Street, Liverpool, 
particulars of experience and 


stating 
salary expected. 


National Sporting Journal 
requires 


LIVE ADVERTISEMENT 
MANAGER 


Good opportunity for a spaceman 
with lively ideas and not afraid of 
hard work. Knowledge of sporting 
advertisers and market an asset 
Directorship will be forthcoming 
to person who can make a success 
of what is now a very promising 
position. 
Write in confidence stating details of 
experience to :— 
Box 6395 
Advertiser's Weekly 180 Fleet St EC4 


| 
| 
| 


ADVERTISEMENT REPRESENTATIVE. 
Publishers are looking for an experi- 
enced representative in the £1,000-a-year 
class for their Printing and Paper 
Trades’ publications. Appointment is 
permanent and successful applicant will 
be based in London. Write, stating 
age, experience, etc., 10 
Box 6343 Ad. Weekly 180 Fleet St BC4 


RATHER A SPECIAL VACANCY 


is to be filled im the Publicity 
Department of a well-known Pharma- 
ceutical Manufacturer, It is for a 
Junior Designer and Layout man, or 
woman, with a good contemporary 
style, some knowledge of print and 
production, and a marked ambition 
to turn a junior position into a senior 
one. Pension scheme availavile. No 
Saturdays. Write, stating. qualifica- 
tions, previous salary and experience, 

to 

Box W.3, 

Salisbury Square, E.CA. 


Haddon's, 


giving full | 


national accounts, 


Our own staff are aware of this advertisement. 
Box 6393 Advertiser’s Weekly 180 Fleet St EC4 


THE SHOWCARD STUDIO 


of a large showcard manufacturing 
company has a vacancy for a first- 
class showcard artist. Only those 
should apply who besides being 
good all-round artists are also 
well versed in cardboard mechanics 
and visualising etc., both in tradi- 
tional and contemporary form, and 
are capable of joining in with an 
existing successful and well equip- 
ped design group. Write in first 
instance, to:— 


Box 6365 
Advertiser's Weekly 180 Fleet St EC4 


W. M. de MAJO has vacancy for General 


Assistant Designer with distinct flair 
for 3-dimensional design. Must be 
able to prepare colour visuals and 
accurate working drawings for Displays, 
Exhibition and Industrial Design. Some 
knowledge of typography and experience 
with production processes in print, 
plastic, wood and metal essential, A 
permanent interesting opening for 
imaginative, keen and industrious man. 
send specimens, bricf 


Fully-trained 
Copy 
Detail Man 


required by 
COLMAN, PRENTIS AND 
VARLEY, LTD. 


Please write giving details of 
past experience to:— 


STAFF DIRECTOR 


Colman, Prentis and Varley, Ltd. 
34 Grosvenor St., London, 
w.i 


| 


| 


VISUALISER 
required 
to work on interesting variety of 
accounts, national and technical. 
Apply in writing, stating age, ex- 
perience and salary required to: 
MR. SANSFORD 


LOVELL & RUPERT CURTIS LTD. 
30 BOUVERIE STREET, E.C.4 


IF THERE IS A REALLY GOOD 


PRODUCTION ASSISTANT who 
thinks he could use his ability and 
experience ww ereater advantage and 
rather more profitably than at present, 
he may hear something w his ad- 
vantage if he will write, giving age, 
details of experience and salary re- 
quired, 10 

Box 6391 Ad. Weekly 180 Fleet St BC4 


Production 


We are looking for a really 
competent and experienced 
PRODUCTION MAN with 
ability much above the average. 
The position we have to fill 
isn’t an easy one—but we're 
not looking for the sort of man 
who wants an easy job. Write, 
giving age, details of experience 
and salary required, to 
Box 6390 
Advertiser's Weekly 180 Fleet St EC4 


REPRESENTATIVE REQUIRED by Ex- 


hibition/Display contractors to handle 
basically Biack and White and Coloured 
photographic work. Applicants must 
have own connections in this type of 
production, but the man appointed will 
be handed over existing accounts. Tele- 
phone for appoinument to ARC 1178 
asking for Mr. Wallis. Top grade 
remuneration available for top grade 
man 


ARTISTS. Still life artists required for 


line, wash and colour illustrations. 
Must be fully experienced in mail 
order catalogue work. Highest wages. 
Box 6344 Ad. Weekly 180 Flee: St EC4 


‘Phone your Classifieds to CHA 8844 (Ex 25) 


ADVERTISER'S WEEKLY 


LEADING NATIONAL 
WEEKLY MAGAZINE 


has a vacancy for a 
TOP-FLIGHT 
ADVERTISEMENT 
REPRESENTATIVE 


The man we require must have 
proved selling ability or a suc- 
cessful record in management. 
An advertising background, 
though not necessarily on the 
space selling side, is desirable. 
Here are two examples of the 
sort of man we need : 
1. He may be already workin; 
on the advertisement 
of a publication which does 
not quite measure up to 


his own ideas of the 
proposition he would like 
to sell. 


2. He could be a you 
Accounts Executive, wit 
brains and character, who 
likes meeting people and 
giving service and at the 
moment finds he cannot do 
enough of either, so that a 
job “on the other side of 
the fence” would give him 
just the opportunity he 
needs. 


This position carries a four 
figure —' and holds excellent 
prospects for further advance- 
ment. In addition to the salary, 
reasonable expenses are paid 
and there is a contributory 
Pension Scheme. 


if you are under 40 and feel 
that this is your job, write in 
confidence saying why you think 
so and giving full details of your 
career to: 


Advertisement Director, 


Box 6337 
Advertiser's Weekly 180 Fleet St EC4 


PRODUCTION 


EXECUTIVE required 
for Agency situated in London, Must 


Write fully, giving age, experience and 


salary expected, & 


> 
Box 6409 Ad. Weekly 180 Pieet St BC4 


VERSATILE 


VISUALISER 


required for varied and interesting 
work on a number of active 
accounts. We also need a young 


LAYOUT ARTIST 


for well finished press layouts and 

some lettering. Agency experience 

essential. ‘Phone the Art Director, 

Reid Walker Advertising, Ltd. 
CENtral 8347 
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CLASSIFIED ADVERTISEMENTS 


BIRMINGHAM AGENCY 


invites written applications giving full 
details of past experience, salaries, 
age, etc., for following Key vacancies :— 


COPY IDEAS MAN 


with wide experience particularly in technical 
accounts. Must be able to write clear, con 
vincing copy end be able to introduce 
creative thought to his work. Commencing 
salary £550 plus, according to ability 


VISUALISER—ARTIST 


able to produce slick creative roughs and 
handle of supervise art work. Opportunity 
of being put in charge of small studio 
Should be capable of earning at least 
£500 p.« 

Five day week. Successtul applicants will 
be given every help to develop latent talents 
Work handied includes press, technical 
press, leaflets, catalogues, exhibition, screen 
and direct mail advertising 

Both posts are waiting to be filled now. Our 
stall 1s aware of this advertisement 


Box 6342 
Advertiser's Weekly 180 Fleet St EC4 


GIRL, WANTED for sudio of Printers 
and Publishers, with some experience of 


print production and layout work 
Knowledge of typing an asset, Perma- 


nent position, S-day week, Reply stating 


age, experience, salary required, to 


Box 6345 Ad. Weekly 180 Fleet St BC4 


NEW ERA ADVERTISING SERVICE 


require the following staff: 
VISUALISER/COPY WRITER, 
GENERAL COMMERCIAL ARTIST 


Apply for appointment CENtral 5704 


or write 
19-23 St. Paul's Chambers, Ludgate Hill, EC4 


SALES PROMOTER with sound know- 
ledge of Advertising, Direct Mail and 
Displays, Preference given to one who 
can plan and has had experience of 
Men's Wear. Well paid and progress- 
ive position to ambitious man 
Box 6321 Ad. Weekly 180 Fleet St BC4 


Experienced 


PRODUCTION 
MAN 


Required by medium size 
Agency to handle a number of 
accounts at client level. Mail 
order experience essential. 
Knowledge blocks and capable 
of own type mark ups. Accurate 
records, Write giving experience 
and salary required 


Box 6339 
Advertiser's Weekly 180 Fleet St EC4 


EXPERIENCED 
SIGNER required 
with good prospects for capable man 
Excellent working conditions, Detailed 
applications will be treated in confi- 
dence 


PACKAGING DE- 


: 
Box 6400 Ad, Weekly 180 Fleet St BC4 


Permanent position 


Display / Exhibition Studio 


Good all-rounder required for above in 

North London Must be experienced (from 

shetch to working drawings) and capable of 

handling jobs right through, including 

supervision, 5 day week. Please write 
Chiet Designer 


Replicards Utd., 407/9 Hornsey Road, W.19 


PRODUCTION. 


for London Agency 


Accounts Five-day week and good 
salary Write, giving full 
including salary required, to 

Box 6410 Ad. Weekly 180 Pleet St BC4 


Young Man required 
Must have good 
knowledge of Blocks and Typesctting 
and be able w handle a number of 


details 


Situations Vacant: 
be made through a I 


» or the employment, 


cal Office of the Ministry of Labour 
the —- is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 
or 


ns 


or a Scheduled Employment 
excepted from the provisions of the 


Notification of Vacancies Order 1952.” 


PUBLICITY 
MANAGER 


required 


by well-known engineering company in 
Midlands city. The post calls for good ex- 
perience in all branches of advertising, 
preferably with technical or engineering 
background. Emphasis is on many varied 
types of technical printed matter, home 
and overseas press advertising, exhibitions, 
overseas bulletins, and assistance to selling 
organisations sbroad. Good standard of 
work, both direct and through Advertising 
Agents. Apply, giving details of experience, 
age ~nd salary required 


Box 6360 
Advertiser's Weekly 180 Fleet St EC4 


ENGINEER 


wanted 


with Advertising 
Experience 


A well-known industrial Advertis- 
ing Agency (I.P.A.) is looking for a 
first rate man with a technical back- 
ground and a solid advertising 
record. Write full details in confi- 


dence, to:— 


Box 6354 
Advertiser's Weekly 180 Fleet St EC4 


PRODUCTION ASSISTANT required for 


Promotion Department of National 
Newspaper Group. Should have sound 
but not necessarily lengthy basic ex- 
perience in production and progress, to- 
gether with good education to enable 
him to take part in the general activities 
of the department. Preferably under 25 
years. Write stating education, experi- 
ence and other relevant details (no 
specimens) to 

Box 6341 Ad. Weekly 180 Fleet St BC4 


SELLS LTD. 


are enlarging their creative depart- 
ment and urgently need 


COPYWRITERS 
VISUALISERS 


and 
LAYOUT ARTISTS 
Apply : 


Joint Managing Director, SELLS LTD., 
Brettenham House, Lancaster Place, London, W.C.2 
‘Phone TEM 0082 


FIRST-RATE ARTIST wanted in modest- 


sized Advertising Agency (L.P.A) 
Studio. Meticulous craftsmanship essen- 
tial, though there is scope for free 
creative art (and for design work, too, 
in the planning of advertisement layout 
and print) Pleasant conditions. 
Pension scheme. Telephone for appoint- 
ment, Secretary, HOL. 2968. 


ADVERTISEMENT 
REPRESENTATIVE 


required, to call on leading agents 
and advertisers, for well-known 
long established family weekly. 
Write in confidence giving full 


details of experience to: 


Box 6411 
Advertiser's Weekly 180 Fleet St EC4 


WO TRAFFIC MEN, age 23-28, re- 
quired immediately, Production experi- 
ence essential. Write or ‘phone Traffic 
Manager, Alfred Bates & Son, Lid., 
130 Pleet Street, E.C.4. CEN. 8831 


SECRETARY /ASSISTANT required for 


advertisement manager of trade maga- 
zines Experienced in advertising 
routine. 

Box 6401 Ad. Weekly 180 Fleet St EC4 


LAYOUT ARTIST 


2 to 3 years agency experience essential 
and must have ability to produce good, 
clean layouts with some finished work. 


Apply in writing to:—STUDIO MANAGER, 
STEPHENS ADVERTISING SERVICE LTD. 
11 New Court, Lincoln’s Inn, W.C.2 


AYOUT ASSISTANT (male) required 
for Advertising Department in London 
Must be able to produce finished lay- 
outs for printed literature and press 
advertisements. Production and some 
copywriting experience an advantage. 
Alternate Saturdays, canteen, super- 
annuation scheme, Write, with details 
of age, experience and salary required, 
to “Layout,”” R. & A. Main Ltd., 48 
Grosvenor Gardens, London, S.W.1. 


EXPERIENCED 
GENERAL ARTIST 


required in Agency studio. Must 
be first-class man, a thoroughly 
good letterer and preferably with 
some experience of film advertising 
work. The post is progressive and 
offers scope for creative design 
both in Black and White and Colour 


Full particulars and salary to: 


Box 6394 
Advertiser's Weekly 180 Fleet St EC4 


ADVERTISING & PUBLICITY DEPT. 


‘Phone your Classifieds 


requires Assistant experienced in pro- 
duction of print, catalogues, etc., visuals 
and layouts Knowledge of Radio 
Trade or Musical Instruments an ad- 
vantage. Interesting and varied job 
with good prospects and opportunity 
to use own initiative Commencing 
salary according to experience. Write 
full details to 

Box"6347 Ad. Weekly 180 Fleet St BC4 


to CHA 8844 (Ex 25) 


APPOINTMENTS VACANT. | 


“The engagement of persons answering these advertisements must 


EARL EAGLING 


require 


COPYWRITER 


Someone who knows what advert- 
ising means—and can put it into 
words. 


VISUALISER 


A man who can produce slick 
layouts, with good design and 
knowledge of typography. 


MEDIA CLERK 


To take charge of library, check and 
dispatch vouchers. 


Applicants should apply in writing 
only, giving full details of experience 
salary required to: 


THE GENERAL MANAGER 
EARL EAGLING 
PUBLICITY LTD. 
4 Duke Street, SHEFFIELD 2 


CAPABLE YOUNG PERSON (male 


female) with ability to prepare lay-ou's 
showcards, etc., required for respons- 
ible position in large Manufacturing 
Company, Kings Cross, London, N.1. 
Reply with full particulars to 

Box 6346 Ad. Weckly 180 Fleet Sit BC4 


GENERAL ARTIST 
LAYOUT-MAN 
required for 
NATIONAL NEWSPAPER GROUP 
Experienced in layout, typography 
and finished artwork. Promotion 
and publicity experience valuable 
Write enclosing recent specimens 
of work to: 


Box 6340 
Advertiser's Weekly 180 Fleet St EC4 


PHOTO LITHO REPRESENTATIVE for 


London Office of expanding house with 
reputation for quality work. Excellent 
Prospects and terms for experienced man 
with good connections. Write in con- 
fidence, Beric Press Limited, Crompton 
Way, Crawiey, Sussex. 


PRODUCTION ASSISTANT 
required immediately 


Agency experience essential. 5 day week 

Generous profit sharing scheme Write 

giving details of age, experience and salary 
required to: 


ARTHUR S. DIXON LTD., 229 High Holborn, W.C.1 


VOUCHER CLERK wanted 


Must also 
be efficient copy /invoice typist. Contact 
Mr. A. V. Hawes at Ripley, Preston & 
Co., Ltd., 4 Carmelite Steet, EB.C4. 
Telephone Central 2401. 


413-£15 per week for First-class LET- 


TERING ARTIST. W.C. area, 5-day 
week. Write 
Box 6405 Ad. Weekly 180 Fleet St BC4 


ADVERTISEMENT 
REPRESENTATIVE 


required to sell space throughout Southern 

area on localised medias The successful 

candidate must be energetic, of proved 

ability and in the £1,000 pa. bracket. The 

appointment is progressive and is an ex- 

ceptional opportunity to become anexecutive 
Fullest details please to :— 


DISPLAY MAPS LTD. 
Sudley Road, Bognor Regis, Sussex 
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January 7, 1954 


APPOINTMENTS VACANT 


EXCEPTIONAL 
OPPORTUNITY ! 


A vacancy occurs in London for a qualified 
and experienced Market and Media Research 
Executive. The position offers an excellent 
opportunity to one who may aiready be 
engaged in simdar work and is seeking wider 
opportunities for his abilities. The applicant 
should not be over 35, and have experience 
in planning, controlling National Surveys 
and in the preparation of subsequent reports 
and recommendations 
Write, giving age, experience and 
other particulars together with salary 
required, to: 


Box 6379 
Advertiser's Weekly 180 Fleet St EC4 


ASSISTANT LAYOUT ARTIST re- 
quired for busy Publicity Department. 
Lettering, Design and knowledge of 
type an advantage. Write, giving 
details of experience and salary required, 
to 
Box 6404 Ad. Weekly 180 Fleet St BC4 

YOUNG ASSISTANT w = Production 
Manager wanted. Preferably some 
experience of blocks and print. Must 
be methodical Pleasant conditions; 
prospects; pension scheme. 

Box 6402 Ad. Weekly 180 Pleet St BC4 

a ESTABLISHED ENTERTAIN- 

Trade Journal requires Adver- 
a Manager with proved slling 
ability. Offers some tough assignments 
but excellent prospects for right appli- 


cant. 
Box 6406 Ad. Weekly 180 Fleet St BC4 


TYPOGRAPHER 


Young, keen typographer 
required at once for medium- 
ze, modern agency. 
Apply now with particulars 
to» 
Box 6338 
Advertiser's Weekly 180 Fleet St EC4 


EXCEPTIONAL OPPORTUNITY = for 
Northern Advertisement Manager with 
experience, to fill vacancy with ‘eading 
engineering journal—area;: Yorkshire, 
N.E. Coast and Scotland, Excellent 
terms and prospects. Details of educa- 
tion, experience and sales record to 
Box 6359 Ad. Weekly 180 Fleet Si C4 

SCHEDULE TYPIST with knowledee of 
shorthand required by West End Ad- 
vertising Agency. 9.30-5.30. No 
Saturdays. Canteen on premises. Apply 
Stating age, experience and salary re- 
quired wo 
Box 6336 Ad. Weekly 180 Pieet St EC4 

FIRST-CLASS RETOUCHER required. 
Only those fully experienced need 
apply. Write, stating age, experience 
and salary required, to Samson Clark & 

Lid., Pa -61 Mortimer Street, 


FIRST CLASS VISUALISER 
An opportunity exists with London Agency 
for First Class Visualiser who is also capable 
of producing finished Layouts. The accounts 
are Technical and « good salary is offered 
to successiul applicant. Write fully to :— 


Box 6408 
Advertiser's Weekly 180 Fleet St EC4 


iii 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


Creative Artist/Designer 
required 

to join the studio of progressive City Printers 

Must be fully experienced in: 

(1!) the production of all printed pub- 
ticity, design and lettering up to first- 
tate presentation standard and 

(2) sound typography, process 
printing essentials 

Pension scheme 
Write giving complete details to, 
Box 6357 
Advertiser's Weekly 180 Fleet St EC4 


ond 


ADVERTISING DEPARTMENT of 
Manufacturers of National Product at 
Brentford, Middlesex, requires an 
Assistant not over 30 years, capable of 
working on own initiative, shorthand 
and typing essential Five-day week, 
pension and profit participation schemes 
in operation. Canteen and Sports Club 
facilities, Apply, giving fullest details, 
to Personnel Officer 
Box 6407 Ad. Weekly 180 Pleet St BO4 

EXPERIENCED, ALL-ROUND ARTIST 
required in Manchester, for designing 
cut-out showeards, point of sale 
material, ctc Must be capable of 
producing modern saleable ideas. Ex- 
cellent salary according w ability, ‘4- 
day week. Write, with details of ex- 
perience, etc., wo 
Box 6366 Ad. Weekly 180 Fleet St BC4 


APPOINTMENTS WANTED 


ADVERTISING MANAGER 
DAA. MIAMA. 

Large Et ical and Rubber Group 

Age 29, technical background, seeks 

company with progressive sales policy. 


Box 6397 
Advertiser's Weekly 180 Fleet St EC4 


SECRETARIAL AND OFFICE STAFF. 
We introduce efficient candidates for 
all vacancies, Consult Embassy Bureau, 
Excel House, Whitcomb Street, 
w,c2 WHltchall $924 

GENERAL ARTIST (figure, leuering, 
typography, but no retouching) with 
Agency and studio experience, desires 
full time inside job for a limited period 
probably 7 months. 

Box 6387 Ad. Weekly 180 Pleet St BC4 


AVAILABLE NOW 


Production Expert (press and print) capable 

of ideas and copy tor technical accounts 

Used to dealing with clients direct, Age 40 
London Ares 


Box 6361 
Advertiser's Weekly 180 Fleet St EC4 


VISUALISER, with considerable experi- 
ence in leading London agencies, secks 
appointment where high standard of 
work is required Reasonable salary. 
Enquiries weated in confidence 
Box 6380 Ad. Weekly 180 Fleet Ss EC4 

FIRST-CLASS ADVERTISEMENT RFE- 
PRESENTATIVE requires post, preier- 
ably on County Newspaper 
4ox 6384 Ad. Weekly 180 Flees St PC4 


ADVERTISING | 


SENIOR CREATIVE 
rususHinc DESIGNER 
PREE-LANCE M.S.1.A. 


is available full-time 


ART DIRECTORS PLEASE CONTACT 
Box 6374 Ad. Weekly 189 Fleet Sc EC4 


| ARTIST, Lettering, layout, display, 
brush work. 5 years experience 

| Box 6381 Ad. Weekly 180 Fleet St BOS 

| YOUNG MAN (6), B.A. Honours 
English, seeks position as copywriter 

and/or trainee executive in Advertising 
Agency, department or publishers 

| Box 6388 Ad. Weekly 180 Fleet S BC4 


atr- 


| 
| 


; 


‘Phone your Classifieds 


APPOINTMENTS WANTED 


LADY, 


340, seeks change of position where 
several years’ experience as a director's 
secretary in a large agency would count 
for something with someone needing 
a capable Private Secretary 

Box 6376 Ad. Weekly 180 Fleet St BCS 


PUBLISHING HOUSES PLEASE NOTE! 


Young lady, and 


copy. 


24, with personality 
initiative, 7 years’ experience, 
make-up, etc., secks post as assistant 
» Advertisement Manager of similar 

Box 6356 Ad. Weekly 180 Fleet St BC4 


EXPERIENCED AND CAPABLE SPACE 


SALESMAN, used Ww good carnings. 
seeks position similar capacity. Highest 
references 


Hox 6367 Ad. Weekly 180 Tleet Si BC4 


DISPLAY MANAGER secks new position 


in London, 
experience 
Hox 6386 Ad. Weekly 180 Fleet S% PC4 


top-agrade man, West End 


BUSINESS OPPORTUNITIES 


——_ 


REPRESENTATION 


Free lance Advertisement Manager, with 
Fleet St. office can offer active London 
, to one of two sdditional 

papers he advertiser 
would be oertiecterty pleased to hear 
from provincial publishers who desire to 
increase their London placed business and 
who require an energetic London office 


Write 


Box 6396 
Advertiser's Weekly 180 Fleet St EC4 


PUBLISHERS of monthly 


periodical 


(current circulation 24,000 Home and 
Overseas) seck exclusive Advertising 
Agents. Write 


Box 6324 Ad. Weekly 180 Fleet S& BC4 


A PUBLISHING HOUSE is prepared to 


offer £5,000/£10,000 for the outright 
purchase of, or controlling interest in, 
@ financially sound and well-established 
Trade Journal 

Rox 6325 Ad. Weekly 180 Pleet St BOS 


AGENCIES 


are invited to send details 
of their services to 
NATIONAL MAIL ORDER 
ADVERTISER 


INTERVIEWS by appoint- 
ment only. Please write first 
BFW LTD., Westhead Chambers, 


George Street, STAINES, 
Middlesex. 


SALESMAN wishes w 


RELIABI e% AGENT 


represent Block- 
makers on commission only hasis 
Box 6349 Ad. Weekly 180 Fleet St BO4 


WELL-KNOWN PUBLISHING HOUSE 


wishes purchase ecstaMished Specialist 
or Trade Monthly, of would consider 
management on commission hasis. Write 
Box 666, Reynelis’, 44 Chancery Lane, 
wc 

required to handic 
small mail order account Write 
Rox 6377 Ad. Weekly 180 Fleet St E04 


ACCOUNTANT-PUBLISHER could pro- 


duce and keep Accounts for additional 
trade publication-—-merging overheads 
Rox 6399 Ad. Weekly 180 Fleet Sc BC4 


SHOW CARDS, CUT-OUTS 
ADVERTISING FOLDERS 


by photo-litho or letterpress (own 
photo-litho provess plant) 
CARILLON PRESS LTD. 

Fine Colour Printers, Bournemouth. 
Telephone Boscombe 36835. 

London Office 98-100 Fleet Street, 


E.CA, Phone: CENeral 1740. 


ACCOMMODA TION 


ADVERTISER'S WEEKLY 


PRINTING. Welt equipped firm ()0 
miles N. London) solicits enquiries for 
high class colour, brochure or journal 
production, Absolute faith assured. 
Box 6202 Ad. Weekly 180 Pieet St BCs 


ACCOMMODATION 


required by group 
of four artis. Preferably with supply 
of art work, 

Hox 6348 Ad. Weekly 180 Pieet St BOS 


SALES AND WANTS 


WANTED 


Standard Masson Secicy 
Crush Machines. Must not be more 
than seven years old-—send details to 
Box 6352 Ad Weekly 180 Pleet St BC4 


FREE LANCE SERVICES 


LAYOUT ARTIST (Bx. Pig.), spectalions 


FOR HUMOROUS 


in fokiers and brochures, seeks com 
missions 

Box 6100 Ad. Weekly 180 Fleet St BCs 
DRAWINGS-~—with 
Don Gold, 61 
58749. 


clever ideas-—contact 
Green Ridge, Brighton Tel. 


FIRST-CLASS WORK at the right er 


— 


General artist seeks commissions, W 
Wheale, Ponders Lodge, Margaretting, 
Pasex 


‘REATIVE figure and general artist and 


designer of long and varied experience 
secks freelance contacts with good 
primers who create their own printing 
of folders, booklets, showcards, posters, 
ete, Only first-class work of interest. 
Rox 6353 Ad. Weekly 180 Fleet St BOS 


FIRST-CLASS freelance novelty cut-out 


designer wanted for displays and 
packaging 


Box 6351 Ad. Weekly 180 Flee: St BOS 


good Agency or art group. Freelance 


bhakis 
Box 6389 Ad. Weekly 180 Fleet St BOS 


FIGURE ARTIST, travelling Switzerland 


February, seeks commissions. 
Rox 6385 Ad. Weekly 180 Pleet St BOM 


GENERAL MANAGER, successful spect- 


publishing house, seeks freelance 
part-time post. 15 
years’ experience advertising, sales, 
production, general organisation. Ex- 
perienced copywriter and publicity con- 
sultamt, variety of products. Central 
London office. Secretarial and other 
staff available if required 

Rox 6382 Ad. Weekly 180 Pleet St BO4 


alist 
commissions of 


ARTIST PRODUCES IDEAS, layout, 
artwork, etc., for small or large ad- 
vertisers in Provincial A, Speed, 


quality, but no fancy 
Box 6375 Ad. Weekly 190 D Fleet St Le 


SCALE MODELS of all types at reason- 


able cost 
Box 6373 Ad. Weekly 180 Pleet St BOS 


ART WORK. Well-known Publishers 


looking for new material desire con- 
nection with experienced § freelance 
artists for landscape, ~ + work and 
children's designs Appl 

Box 6369 Ad. Weekly 180. Pleet St BOA 


LETTERING ARTIST can now take ad- 


ditional first-class work, 
Box 6364 Ad. Weekly 180 Pleet Sit BCS 


ARTIST (Part-time) required for lettering 


to CHA 8844 (Ex 25) 


AUTHOR, 


FASHION 


and layouts, 
Box 6363 Ad. Weekly 180 Pieet St BOs 


technical, requires additional 
Aircraft, Electrical, Biec- 
Field End 0552 


Commissions 
tronic engineering 


1” YOU WANT «@ good service in lay- 


out and ideas, etc., why not write to 
Box 6413 Ad. Weekly 180 Pleet St BCA 
DRAWING. Female and 
in line, wash and colour for 
brochures and 
m itd. 31 

Tel 


Children, 
itustrating catalogues, 
press publicity Coloplx 
London Road, | cicester. 
Q tines) 


PERSONAL 


WRITERS AND ARTS CLUB 1) 
Haymarket, London, §$.W.1 Pres. 
L. A. G. Strong. Rendezvous for 


journalists and allied professions in the 
bg Agr of London. Membership 
s. pa 
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WORLD—the lea 
NISHING of the Furniture and 


des—is publishing, on 
and 19th, two Special 

i lete 
Issues which will contain a on 
Guide to Exhibitors at the er 
Furniture Exhibition at Earls - = 
In addition, full editorial a ae 

i ibitors and these ! 

e given to exhi 1d a 
pa excellent opportunities for ay . 
facturers to give advance oe x 
their new ranges to the actual buy 


FURNISHING WORLD gives ——— 
overage of the Furniture and Furn' . 
pa Trades and space bookings pond 
received for these two, almost “onan 

tional, issues exceed those of pr 
s—ample proo 

ae of this influential 

Manufacturers and the 

therefore advised to ma 


FUR 
weekly Journal 
Furnishing ra 
February 12th 


reservations 
inclusion in these importan 


RING CHANCERY 8844 NOW 


for rate card and further details 
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— STOP PRESS — 


BRITISH TOBACCO FIRMS WATCH 
U.S. CHALLENGE ON CANCER FEAR 


Understood British Federation of 
| Home and Export Tobaceo Manu- 
facturers is watching closély action 
of 14 leading America® tobacco 
firms who have formed commniittee 
| to aid research “into all phases of 
| tobacco use and health.” 

The American firms are inserting 
full-page advertisements in news- 
papers all over the U.S.A., challeng- 
ing the view that a link has been 
established between cigarette smok- 
ing and lung cancer. They state a 
scientist of “unimpeachable integrity 
and national repute would have 
charge of the’ committee's research 
activities supported by an advisory 
board of distinguished scientists not 
interested in the cigarette industry.” 

All British Federation secretary 
will say at present is, “Naturally, 
the matter is before us.” 


BRANDED MARGARINE 
ADS START SOON 


Twenty-eight manufacturers are 
expected to be launching or re- 
launching branded margarine when 
margarine is de-controlled in the 
spring. Yesterday (Wednesday) the 
Ministry of Food would not con- 
firm a report that “M-day” would 
be May 10. 

First campaigns will be breaking 
soon in the grocery and bakery trade 
ress. Consumer campaigns will 
ollow shortly afterwards but the 
main weight of the advertising will 
not break until marketing problems 
have been settled. 


COUPONS IN ENERGEN 
FOODS OFFER 


From February 8 to March 12 
Energen Foods Co., Ltd., will con- 
duct special campaign in Hants, 
Wilts and Dorset. Main feature 
will be offer of full size packet of 
Energen starch-reduced breakfast 
flakes (value Is. 4d.) or a iar of 
Energen special fruit products 
(value 2s. or 2s. 3d.) to purchasers 
of Energen rolls. Coupons for 
exchange by retailers will be in- 
cluded in local press advertisements. 
Six inch d.c.s will appear in wide 
range of papers covering the three 
counties. Copy will stress the value 
of high protein as well as low 
starch content of Energen Foods in 
cold weather dieting, especially for 
slimming. Special display material 
being distributed. Energen  cus- 
tomers selected from the company's 
own mailing lists being mailed with 
copies of the free offer coupon. 
Sy General Advertising Co.. 
Ad. 


324-p ISSUE 


“Games. and Toys” has begun 

| the new year with the largest issue 

in its nearly 40 years’ existence. Of 

its 324 pages, plus covers, no fewer 

than 273 are advertisements, of 

which 56 are in full colour and 75 
in two colours. 


Hudson & Kearns Lid.. 15-17 Hatfields 


' 


After 47 years with G. Street & 
Co., Ltd., R. C. Evans has retired. 
For many years manager of Street's 
classified department, Mr. Evans 
also = handled = =—s many shipping 
accounts. Street's directors pre- 
sented him with an inscribed gold 
wrist watch, and his colleagues gave 
him two armchairs and a portable 


radio. 


Harry Jones, former y group 
head at Mather & Crowt Ltd., 
has been appointed manager of 
creative department. Stanho E. 
Shelton remains director in , 
John Turner succeeds Mr. Jones as 
group head. 


A. D. Davis, an associate director 
of Armstrong-Warden Ltd., left by 
air on Saturday to visit clients and 
associated companies in t 
and New York. 


advertisement manager 
McGraw-Hill American 

has taken up the appointment of 
European manager for Breskin 
Publications of New York, in suc- 
cession to the late L. H. Dolaro. 


Betty Espir, appointed to the ad- 
vertisement staff of Condé Nast 
Publications as a representative on 
“House & Garden.” 


R. W. Monzani, formerly assis- 
tant advertising manager at Har- 
rods, who joined Roles & Parker 
Ltd. in May as publications man- 
ager, has been appointed account 
executive. A. C. Webb, who was 
previously assistant publications 
manager, takes over as publications 
manager. 


David Sharp, formerly of H.F. 
Advertising and before that with 
Lambe & Robinson and Graham & 
Gillies, has joined the London staff 
of Priestley Studios Ltd. as a sales 
executive. 

Oscar Hobson, city editor, “News 
Chronicle,” told London branch 
Incorporated Sales Managers’ As- 
sociation he did not think the 
American recession would be very 
serious. “I can see no signs of a 
real stump,” he said. 


As from this week the “Iifra- 
con.be Chronicle,” which «his year 
would have celebrated its centenary, 
is being merged with the “North 
Devon Journal-Herald.” Both 
apers are published by North 
ean Journal-Herald Ltd. 


The London offices of F. John 
Roe Ltd. and Roe Outdoor Adver- 
tising Ltd., at 73 Grosvenor Street, 
W.1, have recently wu one con- 
siderable extension and oration. 


Draw for the F. E. Cook national 
speaking contest is to take place at 
t Advertising Association offices 
next Tuesday morning. Ten teams 
will compete this year—three from 
the north, three from midlands and 
four from south. 


BUSINESS PUBLICATIONS, Ltd., at their office at 180 Ficet Strect, London, E.C.4. (Phone: Chancery 8844.) 


in England bv Keliber London. $.E.1. 
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